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Dedicated to the development of fine perfume specialties and 
commercial deodorants, for specific use in spray form, the Aerosol 


division of the Ungerer Laboratories is completely modern. 


the end product with respect to compatibility and shelf 


life under various temperature and pressure conditions. SINTIAL OFLS «© AROMATIC CHER 
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161 Avenue of the Americas, New York 13, N. Y. 
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FACTORIES: LINDEN, N.J. © 3525 E. Olympic Bivd., LOS ANGELES 23, CAL. 
BRANCH OFFICE and WAREHOUSE: 605 W. Washington Blvd., CHICAGO 6, ILL 
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RCA tha See toiletries new sell-ability? Scent them with CHERINE! 
This light, gay, French-type fragrance is ideal for perfumes, toilet waters, stick colognes, 
sachets, powders, hand lotions and creams. Cherine’s pleasing feminine 
fragrance appeals to youthful women of all ages. Its amazingly low price of $9.50 
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@ Numerous clinical reports have shown that dramatic results 
are obtained when hydrocortisone is used in combination with 
antibiotics. In topical preparations particularly, hydrocortu 
sone has proved its safety and its effectiveness as a potent anu 
inflammatory agent at the tissue level 

Whether you're formulating an ointment, lotion, aqueous 
suspension or other dosage form, you ll find addition of Phzer 
Hydrocortisone increases its antiinflammatory and anti-pruri 


tic effectiveness. Consider the use of this important steroid in 


ee err 





your new specialties ...or to increase the activity of your pres- 
ent formulations. 

You can order PFIZER BULK HYDROCORTISONE as 
the alcohol or the acetate, in either regular or micronized form. 
If you would like more information on the clinical or phar- 
maceutical aspects of this important steroid, write to Pfizer 
Chemical Sales Division for Technical Bulletins 75 (Hydro- 
cortisone—Clinical Aspects) and 76 (Hydrocortisone—Pharma- 


ceutical Aspects). 


CHAS. PFIZER & CO., INC. 


Branch Offices: Chicago, tIl.; San Francisco, Calif; 


Vernon, Calif ; Atlanta, Go.; Dollos, Texos 


a Chemical Sales Division 
Manufacturing Chemists for Over 100 Years Pfizer é 
‘ 630 Flushing Ave., Brooklyn 6, N. ¥ 
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ommercia | State Enterprise “CHIMIMPORT” 
Direction “BULGARSKA ROSA” 
Stefan Karadja Street 2, Sofia 
™ Cables: ROSAEXPORT 

the sole exporter of 
BULGARIAN OTTO OF ROSE, Rose Ccncrete, ose Absolute, 
Peppermint Oil “‘BULGARO-MITCHAM"™, Lavender Oil, Zdravetz 
Oil, Chamomile Oil, Coriander Oil, Basi! » Ju er . 
Lavender Concrete, Acacia Concrete 0 
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Want your share of the $250,000,000 aerosol market? 
Looking for the best way to get in on skyrocketing 
aerosol sales .. . up 32% in 1955 over ’54... up to 
240,000,000 units with no end in sight?* 


Then follow the course of so many successful aero- 
sol marketers—take advantage of the special services 
that General Chemical puts at your disposal. Here’s 
how we can help you enter the field . . . quickly and 
economically: 


Expert Technical Service—General Chemical has 
one of the most complete aerosol development labo- 
ratories in the country. Its staff and facilities are at 
your service—without cost or obligation—to help you 
develop the right propellants and formulations for 
your products. 


Market Information—Helpful facts and figures on 
the aerosol market—including data on many promis- 
ing new types of aerosols—are available to present 
and potential aerosol marketers and their adver- 
tising agencies. You will find this information in- 
valuable in surveying the field and planning your 
marketing program. Special presentations arranged 
on request. 


Technical Data—The results of our continuing re- 
search into new and better aerosols are published 
regularly in special bulletins and reports. Ask to be 
put on the mailing list for this advanced information. 
Also available to newcomers in the aerosol field are 


IN AEROSOLS! 





data on sources of aerosol containers, valves, contract 
filling, etc. 


Field Assistance: General’s aerosol experts are al- 
ways available to help solve problems involving the 
storage and handling of propellants in your plant and 
filling line. 


The Right Propellants—“‘Genetron” propellants are 
the first choice of many leading fillers and marketers 
for formulating household, drug, cosmetic, agricul- 
tural, industrial and other types of aerosol products. 
They provide the right propellant for every aerosol 
need, every pressure and compatibility requirement, 
every type of container. 


Don’t delay. Any product that can be sprayed, 
brushed on, dusted or daubed may be a candidate for 
profitable packaging in aerosol form. Write today if 
you would like us to work with you to turn your 
aerosol ideas into profitable reality. 


Send for free fact-packed tech- 
nical manual and market data 
book . . .““How To Push Up Profits 


With Aerosols.” [r 


\ 


—- 


GENERAL CHEMICAL DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


Acro Pressure Products Survey, Chemical Specialties Manufacturers Associatior 


SHE 


genetron AEROSOL PROPELLANTS 


. . . The Right Propellant for Every Aerosol Need! 


Tees 
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Your short cut to aerosols... 
CAPABLE CONTRACT FILLERS 


One of the major advantages of marketing or testing 
the potential of your product in aerosol form is that 
it need not involve a large initial cash outlay. Entry 
into this profitable field can be made economically and 
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without investment in plant or special equipment. 

This is possible because there are many highly cap- 
able “Contract Fillers’ throughout the country who 
will put up your product in aerosol form in quantities 
as low as a few thousand. These Fillers offer a wealth 
of accumulated experience invaluable to the newcomer 
to aerosol marketing. For a list of Aerosol Contract 
Fillers, write to General Chemical. 
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In 1939, to Professor Ruzicka 
the Nobel Prize for his work 
lymethylenes and higher 


erpene compound 


In 1951, to Dr. Edgar 
Lederer, the award of 
the American 
Chemical Society 


In 1955, to 

Dr. Hans Schinz, the 
award of the American 
Chemical Society 


In 1953, to 

Dr. Max Stoll, the 
award of the American 
Chemical Society 


The harmonious coordination of industrial and 
scientific research, originally established by M. 
Philippe Chuit and Professor Ruzicka and carried 
forward by Dr. Max Stoll and his associates, has 
borne much fine fruit in the field of organic syn- 
thetics for perfumes and flavors. So these dis- 


FIRMENICH 86 CIE 


. saha. Nutati . . T . ae . SUCCESSEURS DE 
tinguished citations—the Nobel Prize and the CHUIT NAEF 6 CIE 


awards of the American Chemical Society under Lh @ he 


the Fritzsche grant—bear witness. So does the 


increasing preference for Firmenich products as it FIRMENICH inc 


is expressed by customers throughout the world. 250 WEST 18TH ST, NEW YORK II 


CHICAGO OFFICE: 612 NORTH MICHIGAN AVENUE - FIRMENICH OF CANADA, LIMITED - 348 WALLACE AVENUE, TORONTO + GENEVA + PARIS - LONDON 





Skin Changes from Birth n open dinn 
to Old Age to be Explained . ) smeti 


the evening 
Wellcome Ri ! 
iscuss “Peripheral Va 
" Mr. Light will 


Packaging Symposium to 
be Held in New York Oct. 


peaker. Maurice Sag 


mposium will be he 


$1,250,000 Ad Push for 
Aerosol Packed Bon Ami 


Houbigant and Cheramy 
Win Fair Trade Injunction 


Vegetable Dye for Coloring 
Oranges from Citrus Rind 


pigment whic! 


Is applied o1 


Merger of Continental Can 
and Hazel Atlas Halted 


ernment’s case depends 
tainers” in a 1950 anti-tr idgement against the Conti: 


Co. It prohibited the Continental Can Co. from acquiring tl 
any manufacturer of contail xcept after an affirmative sh« 


the court that the effect of the a isl 1 may not substantially 


competition. Attorney General Brownell asked the court to 


the word “containers” as including ¢la ontainers, 
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Procter & Gamble Expands In a major diversification move, by a transfer of stock, Procter & 
Widely in Food Field Gamble Co. the largest soap manufacturing company in the United 
States, has branched out into the food business by purchasing Hines 
Park Foods Ine. and the Duncan Hines Institute, both of Ithaca, N. Y. 
Indirectly it has acquired by the purchase a number of other businesses 
ranging from appliances to salad dressing. The company also acquired 
that part of the Nebraska Consolidated Mills of Omaha which as a 
licensee, made and sold prepared mixes for cakes and baked foods under 
the Duncan Hines name. 
As a manufacturer of Crisco and Fluffo shortening Procter & Gamble 
Co. did much research on the ingredients used in home baking and 
developed thousands of baking recipes. It was logical therefore for it 
to extend its interest to mix products. Neither Hines Park Foods Inc. 
nor the Duncan Hines Institute manufacture anything, but license 
about 100 other companies to make products under the Duncan Hines 
name. These include white, yellow and devil’s food cake mixes, mixes 
for pancakes, wafHes, muffins and brownies, coffee, macaroni, butter, 
bread, ice cream, frankfurters, jams, jellies, frozen orange juice, blue- 
berries, spices, and ice cream toppings. Sales at the retail level of 
Duncan Hines products are $50,000,000 annually. 
The Duncan Hines Institute licenses appliance manufacturers to make 
barbecue equipment, coffeemakers, cutlery, china, refrigerators and 
Treezers, 
The license contracts require the payment of a fixed percentage of 
Wholesale sales. Makers of specialty items usually pay 5‘: ; and makers 
of mass volume products 2°. on wholesale sales. The contracts also 
require each maker of a Duncan Hines product to set aside at least 2 
of its volume for advertising: 142°% for its products and '2‘% for an 
institutional fund for all Duncan Hines products. 


Denatured Alcohol Formulas Formulas for denatured alcohol are being revised by the alcohol tax 
division of the Internal Revenue Dept. so as to bring them up to date. 
Some of the formulas and practices no longer in use by industry will 
be eliminated and some new ones are to be added and corrections made 
in others. The changes in the regulations are being made to have them 
represent the actual usage of alcohol. Proposed revisions were pub- 
lished in the Federal Register of August 11. 


Being Revised Completely 


Appeals Court Upholds The Food & Drug Administration has authority to remove coaltar 
EDA Ban en Coatter Colors colors from the certified list and prohibit their use in food because 
they “may” be harmful to consumers according to the unanimous de- 
cision of the S. Circuit Court of Appeals for the Second Circuit. The 
case involved the FDA order of November 10, 1955 removing FD&C 
orange No. 1, orange No. 2 and red No. 32 from the certified list. 
Procter & Gamble Net Sales For the first time in the company’s 119 year history, net sales of 
Over One Billion Dollars Procter & Gamble Co. for the fiscal year ending June 30, 1956 were 
over one billion dollars. Net sales were $1,038,290,374 and net earnings 


were $59,316,471. 


Sound Waves May Clean Engineers at tl e Gene ral Motors Corp. Technical Center where exten- 
Dirty Dishes Before Long sive studies of iItrasonic cleaning are being made, predict a rapid in- 
crease in this type of cleaning both in the home and in industry. Ultra- 
sonic cleaning (‘with sound waves that cannot be heard) has found its 


widest application so far in industrial cleaning but General Motors has 
an experimental “sound” dishwasher that cleans dried egg off plates in 
20 seconds. The sound waves do not replace soap or cleaning agents 
but merely make them more efficient just as the paddle in a washing 
machine makes the soap more efficient. The sound waves cause cavita- 
tion or cold boiling in the cleaning liquid. An infinite number of tiny 
bubbles, invisible to the human eye, form and collapse against the 
article being cleaned. The bubble bursting is believed to provide the 
main scrubbing action that ultrasonic cavitation produces. The sound 
Waves are transmitted in the liquid by a transducer—a device which 
transforms electrical energy into sound waves. The vibrations are so 
minute there is no sensation of motion to the touch. 
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Absolute Jasmin 

Absolute Jasmin Italian 
Absolute Jasmin Incolore 
Absolute Jasmin Benzol 
Absolute Jasmin Chassis 
Absolute Jasmin Pommade 
Absolute Jasmin Morocco 
Hyperabsolue* Jasmin 
Hyperabsolue* Jasmin Incolore 
Concrete Jasmin 

Floraline* Jasmin 55 
Floraline* Jasmin Pommade 


*Trade Mark 


...with all its complexity. Produced through various 


methods; many are exclusive. Your choice, however 
is simple... just specify CHARABOT. 


Sole distributors in the U. 5. and Conede fer CHARABOT & CIE, successors te HUGUES Aint, Grasse, France 
CHARABOT 
r f li Pa : 


114 East 25th Street, New York 10, N. Y. ORegon 4-0510 
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For ease of use — For dependable results — For solving difficult problems 


* 
Tegacid eceece Glyceryl Monostearate—Acid Emulsifying. For anti- 
perspirant—deodorant creams, lotions and ointments 
—all greaseless, medicated formulations. 


* 
Tegin eS ae Glyceryl Monostearate—Self Emulsifying. For neutral 
greaseless creams, lotions, ointments, suntan creams. 


oe = - 
Tegin wae «es Glyceryl Monostearate—Non Self-Emulsifying. Used in 
conjunction with auxiliary emulsifiers. 


- 
Tegin P eeceee Propylene Glycol Monostearate—Self Emulsifying. For 
greaseless creams—brushless shave, foundation, sun- 
tan: lotions—foundation, suntan, ointments. 


Lanolin Absorption Bases 


Protegin X ........ Iso-lan | 


For Creams. Lotions. and Ointments 


TEGOSEPT PRESERVATIVES ANTIOXIDANTS 
ESTERS OF PARAHYDROXYBENZOIC ACID PROPYL GALLATE ETHYL GALLATE 


GOLDSCHMIDT 


CHEMICAL CORPORATION 
153 Waverly Place, New York 14, N. Y. 


SALES REPRESENTATIVES 


CHICAGO @ LOS ANGELES © ST. LOUIS @ MONTREAL e TORONTO 
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How to 
compose a classic: 
First, 
forget all common scents 


Suppose you want to compose a classic cologne, 
or perhaps a toilet water. You want to make it 


memorable, because that makes it profitable. 


Use Norda’s nose to compose it. Norda’s nose 

is trained to detect and select the truly distinguished 
odors you need. Norda has the master 

perfumer’s skill in blending, uniting, combining, 
and creating the complete, perfect fragrance 

from the subtle, separate characteristics of 


differing odors. 


Rely on good scents from Norda. Common scents 
will not satisfy you. 


Get free samples of Norda’s good scents by a 


request On your business letterhead. 


Norda does what Nature does 
...Norda makes good scents 








601 West 26th Street, New York 1, N. Y. 


© * MONTREAL * HAVANA *® LONDON © PARIS © GRASSE © MEXICO CITY 
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We have the answer to 


YOUR FRAGRANCE PROBLEM in 






PERFUMES 
COSMETICS 
SOAPS 





As exclusive representatives of 
Tombarel Freres, Grasse 
Established 1837 
we offer experience, versatility, 
research and facilities associated with 


a name famous for almost twelve decades 


e Absolute Supreme Flower Essences ¢ 


Surfine Essential Oils ¢ Resinoids 


Put your fragrance problem up to us 


PRODUCTS CORPORATION 


725 BROADWAY, NEW YORK 3, N. Y. 





CHICAGO: A. C. DRURY & CO., INC., 219 East North Water Street 
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When we Say "SERVICE" 
...We prove it! 


Over the past fifty years, we have spared no effort to prove 
to our customers that ours is an exceptional concept of service 
when it comes to supplying white oils, petrolatums and petro- 
leum sulfonates. 

As proof of this contention, we have grown steadily, until 
today we are among the world’s largest specialists producing 
these products. As such... 

we have a wealth of experience accrued over many years that 
we are ready to place at your disposal. 
-we maintain laboratory facilities to help our customers solve 
their individual problems. 
we Offer a wide range of these products—and will tailor-make 
them, if necessary, to meet your specific requirements. 
... That our concept of service fits in with your needs, we 
stand ready to prove . . . if you will but telephone, wire, write, 
| or fill in the coupon! 
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L. SONNEBORN SONS, INC. ¢ NEW YORK 10, N. Y. 
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White Oil, Petrolatum & Sulfonate Div. 
L. SONNEBORN SONS, INC., Dept. A9 


300 


Fourth Avenue, New York 10, N. Y. 


Gentlemen: 


Will you please send me Technical Data on the following 


“General Information on White Mineral Oils” 


I.R. Bulletin “A” 


“General Information on Petrolatums”™ 


I.R. Bulletin “B” 


“General Information on Petroleum Sulfonates” 


I.R. Bulletin “G™ 


What can you do to help me solve this problem? 
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SINCE 1768 the House of Chiris has dedicated 
itself to the Fifth Sense. In the development 
of Essential Oils, Floral Absolutes, Chemical 
Isolates, Synthetic Chemicals, and all those 
creations and specialties which combine industrial 
aromatics with natural products and produce 
fragrance, the House of Chiris has a cherished 
history. Today Chiris maintains laboratories 
headed by experienced chemists who have available 
to them not only the accumulated knowledge of 
generations of Chiris perfumers and chemists, 
but also the research facilities of five modern 
laboratories located in Grasse and Paris, London, 
Sao Paulo (Brazil), and New York City. Whether 
Essential Oils, Isolates, or combinations thereof, 
are used as fragrance constituents by the perfumery, 
soap, cosmetics or allied industries, 
we are happy to be consulted. 


Replica of perfume bottle 


used in the year 1768 Al ITOINE CHIRIS CO., INC. 


220 East 23 Street, New York 10, N. Y. 
GRASSE + PARIS - LONDON - SAO PAULO 
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Worth Your 


ed 


An Aldehyde of great stability and of such high degree of 
purity that it can be used in the finest perfume extracts as 


well as soaps and cosmetics. 


An Acetal resembling the aroma of Reseda Mignonette. It is 
a valuable addition to all floral bouquets, and as a modifier 


for the purpose of rounding off all types of compositions. 


An Aldehyde of great potency; imparts the aldehydic top note 
to perfumes to which it is added. It is extremely valuable as 
a modifier. Used from 1/10 to 14 of 1. 


An Acetal. ideal for all rose type compounds, because of its 


fine character, great lift and extreme stability. 


The advantage of these aromatic chemicals is that their great purity permits 
their use in the most luxurious perfumes ... and their low cost makes them 


feasible for even the most inexpensive soap fragrances. 


Sole Representative in the United States for J. and E. Sozio, Grasse, France 
RESINOIDES e NATURAL ABSOLUTES e ESSENTIAL OILS 


Write for complete catalogue. 


"Ns h | NA PRODUCTS BUILD SALES FOR PRODUCTS 


Aromatics Division 
VERONA CHEMICAL COMPANY 
Plant and Main Office: 26 Verona Avenue, Newark, N. J. 








Skillful 
Hands 


In producing the finer things in fragrance, the 
staff of van Ameringen-Haebler, Inc. is unmatched 
technically and artistically. Let these skillful 


hands serve your perfume needs. 





Skillful hands at the infra-red 


spectrophotometer. Research teams with 
; intricate devices such as this constantly 
| 521 WEST 57th STREET * NEW YORK 19, NEW YORK delve deuper inde the cneeste of nature and 
science to bring to you improved 
VAN Amerincen-Macsier, s.a.r.t. ee ee Sera 
aromatic materials. 


147, RUE J. P. TIMBAUD ° COURBEVOIE, SEINE, FRANCE 











Firms to Close Day Before Christmas 


In view of the fact that Christmas Day this vear falls 
on a Tuesday and that very little business is ever ac- 
complished on the day before Christmas plans are being 
made by leading houses to capitalize the opportunity to 
strengthen the friendly relationship between manage- 
ment and employes by closing down either all day or half 
of the day. In a survey conducted by the D. C. A. T. 
Section of the New York Board of Trade over 50°. of 
the firms indicated that they would be closed all day on 
the Monday before Christmas. Over 25‘. according to 
present plans will be closed for one-half day and less 
than 13°. will be open all day. Plans for the New Year 
indicate that 35‘. of the firms will be closed all day on 
the Monday before January 1 and 33‘, will be open all 
day, while 19‘; will close for one half day. In view of 
the large number of firms that will be closed all day on 
the Monday before Christmas it is likely that others will 
alter their plans so as to be in harmeny with this worth- 
while policy. 


Revision of Tax Code Imminent 


A broad revision of the federal tax code is on the way 
in Congress regardless of which party is elected. More- 
over hearings are scheduled to begin right after the 
election. 

Two studies are under way to search for loopholes, 
inequities, exemptions, depletion allowances, administra- 
tion and overall policy. One of the studies will be under- 
taken by the Mills subcommittee of the House Ways and 
Means Committee and the other investigation will be 
made by the staff of the Joint Committee on Internal 
Revenue Taxation. Various government agencies as well 

the Treasury department will be asked for recom- 
mendations in the light of two years of experience under 
the 1954 code. Naturally there will be some overlapping 
vhich may be fortunate. Senator Harry Byrd, chairman 
of the Joint Committee on Internal Revenue Taxation 
invites written proposals for constructive legislation. 

Anyone wishing to submit recommendations on spe- 
cific subjects should write to the House Committee on 
Ways and Means and the Joint Committee on Internal 
Revenue Taxation, the Capitol, Washington 25, D. C. 

Revision of the cosmetic excise taxes will be consid- 


ered, 


Cost of Time Wasted in Conferences 


To those who are cost accounting minded, Dr. Francis 
Chilson, engineer, chemist and author in one of his bril- 
liant articles published some time ago and later dis- 
tributed by the American Association of Candy Tech- 
nologists, suggested a cost summary for computing the 
cost of conferences in which executives so often waste so 
much time and exhaust so much energy in the form of 
hot air. 

“T sit in an endless number of meetings in which a 
vast amount of time is wasted by very expensive 
people,” he wrote. “If the salaries of those people could 
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be apportioned to the conferences they attend—and a lot 
of them do little else—it would be discovered that some 
of the conferences have cost the company more than the 
subjects under discussion.’’ Hence he suggested that the 
names and salary rates (reduced to an hourly basis plus 
overhead of course) of the individuals attending the con- 
ference be put in summary form. In this way the cost of 
the conference could be computed. “Since cost minded 
officials insist on cost finding in every department,” he 
asked, ““why not in their own?” 

“When the industrial history of this period is written 
it will be known as the Age of Conference. Ever since it 
was invented we have been committed to an endless 
amount of discussion, mostly about triviata, which any 
good executive could and should handle without refer- 
ence to anybody else. 

**As business becomes larger, more extensive and more 
complex it requires direction by able, experienced, re- 
sponsible men. Still one hears a lot of discussion about 
the universal need for experienced men capable of as- 
suming responsibility. Yet everything possible is done 
to stifle that sense of responsibility by a form of man- 
agement which requires that no executive initiate action 
or make financial commitments without discussion and 
obtaining approval of his projects at some form of con- 
ference. 

“Some companies are not financially sound and they 
spend more time worrying about the dollars that go out 
than they do earning those that come in. Other concerns 
have had such a long hard row to hoe to achieve finan- 
cial soundness that it leaves a mark upon them which is 
not forgotten and they continue to treat every dollar 
spent as if it were their last one. They add to the cost of 
every project by talking too long about it. A_ little 
thought might help them realize that time is money and 
talk is costly.” 


Creating Understanding of Fair Trade 


The legal requirement that no trademarked product 
can be fair traded unless it is in free and open competi 
tion with articles of similar class produced by others 
Was emphasized by Judge Donald A. Carpenter in the 
District Court of Weld County, Colorado in granting a 
preliminary injunction in the case of Parker Pen Co, vs 
Marvin Zale. The constitutionality of the non-signer 
clause in that state’s fair trade law was upheld. In his 
decision Judge Carpenter said: “The statute carefull) 
preserves the economic law of supply and demand and 
the salutary economic requirement of free and open 
competition. . . . It is clear that the fair trade con- 
tracts serve to protect the owner’s trade marks, brands 
and names against a species of infringement while at 
the same time protecting the public against ‘bait’ and 
‘leader’ practices. This provides ample economic and 
legal justification for the voluntary contracts sanctioned 
by the fair trade act of Colorado.” In his decision, from 
which the foregoing was quoted in part although in a 
minor court, Judge Carpenter helped to develop publi 
understanding of the fair trade laws to restrain un 
fair competition. 
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COMPLEMENT BOTTLE BEAUTY 
with this RISDON aerosol valve’s 


BEAUTIFUL SPRAY PERFORMANCE 


. Wider cone, finer, drier spray cloud and longer lasting 


¢*% 


contents promote customer satisfaction and brand loyalty. 


‘ Applicable to both 2-phase and 3-phase spray products in either coated 
or uncoated glass, plastic or metal containers. Special actuator design gives 
top quality performance on virtually any pressurized product including 
ultra-low pressure products, water-base products and products not 


soluble in propellant. 
‘ Permits greater formulation latitude — minimizes propellant — 
facilitates elimination of dilution effects on fragrance or 
other qualities of product. 
“~~ No metal in contact with contents — No spring — Instant 
“on-off” action. Vertical or Horizontal spray. 


Also available with foam actuator. 


‘ Available with custom-designed metal or 
plastic caps. 


contact Risdon for further 
details and free operating 


samples... 
GRD THE RISDON MANUFACTURING CO. 
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lt pavs to go by the book! 


Naturally, this book is a “closed” one. \von’s position of leadership has been 
Names of the brands of fine cosmetics and gained by the most faithful observance of 
toiletries made by the Private Brand Divi- the highest quality standards. Your products 
sion of Avon Products are held in’ strict are assured the expert attention which dis- 
confidence. tinguishes Avon's production of its own 
But, we can say they're names of great and other well-established private brands. 
renown... and their example is worth Formula and product assistance of Avon 
remembering. specialists is available if you desire. Their 
You, too, can gain the greater volume knowledge and experience inelude every 
you are seeking on your established toilet- phase of cosmetics and toiletries production, 
ries or cosmetics ... or introduce new ones Call or write Avon for complete informa- 
without added plant expense on your part tion concerning the production of your own 
. by entrusting your production to Avon, brands of toiletries and cosmetics. 


WOOD NC. 


PRIVATE BRAND DIVISION 


SO ROCKEFELLER PLAZA, NEW YORK 20, N. Y 


STRATEGICALLY LOCATED LABORATORIES IN SUFFERN, NEW YORK: CHICAGO, ILLINOIS: PASADENA. CALIFORNIA: AND MONTREAL, CANADA 
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\ distinctive prestige is added to your product when the inscription “Bottle Mac 


in France” appears. Modern designs are ¢ xpressed in a masterful manner—to per 


lect the character and presentation of your fragrance. Whatever your bottling 


problem with exclusive mold specifications or stock designs, we are pleased to 


offer you our services. Write us, giving details, and we will promptly forward 


complete information, 


=) 
S THE FRENCH GLASS CO.., INC. sau arey 


American affiliate of UNIVER-FRANCE comprising more than 50 crystal and glass factories who employ 20,000 workers 
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houston J 
with WEEGUM 


Creams and lotions stabilized with Veegum feel wonderfully 
smooth, creamy and luxurious — they need smaller amounts of 
expensive oils and gums, and retain fresh, full body and 


consistency indefinitely on the shelf. 


VEEGUM is a high-purity, inorganic emulsifying, thickening 

and suspending agent. Thixotropic properties, excellent compatibility and 
a tendency to thicken slightly with heat make Veegum the ideal 
conditioner for obtaining the smooth, stable texture and 

attractive appearance that are so important to product sales. 


Send for full information and laboratory samples today. 


WV 


< - VANDERBILT co. _] Please send Technical Bulletin A53 [[] sample of VEEGUM 
SPECIALTIES DEPARTMENT Please send information on using VEEGUM for: 
se lication) 
230 PARK AVE., NEW YORK 17, N.Y. state application) 


ee 


POSITION an ” _ 
(Please attach to or write on your company letterhead) 
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at GRASSE, FRANCE... world center 
of the perfume industry... 


P. ROBERTET manufactures the finest natural oils 


for your perfumery, soaps and cosmetics 


ee steenttbi'T| 


Aerial view of our Factory in Grasse, France 


EXTRACTED BY OUR 
EXCLUSIVE BUTANE PROCESS 


that gives you all the 
magnificent fragrance 
that only the naturally 
derived oils can impart 


WE'LL BE GLAD TO SEND YOU SAMPLES FOR YOUR OWN TESTS. 


J e Robertet & Cie, GRASSE, FRANCE 


New York Office: P. ROBERTET, Inc. « 125 East 23rd Street, New York 10 
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A FRITZSCHE “EXCLUSIVE” 


accomplished violinist. Obset 
tonal and emotional intensity of 
degrees of vibrato—how 
pulsating etftect for greater 
warmth, color, beauty and depth. Because it, too, evokes 
certain of these qualities, we have adopted the name 
VIBRATO to identify an exciting new creation of ou 
one that heightens the wearers 
her personality, lends intensity, color and 
VIBRATO has a unique oriental 
foundation composed of exotic oils with a blending 


delicate fHorals 


with a ! l liffusive Citrus 


Iquel 


gy. Well fixed natural oils and syn 


lasting 


extracts 


remen 


r sampling 








View of Still Room, Clifton Factory 


leveloped 


PRITZSCHI ssenti 


5, 


FRITZSCHE ~~ 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and “STO 
Obi l { f 


Montreal and *Toron 
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“Don't be absurd! Old-fashioned, bad-tasting medicines are not for me. Um a modern baby with mod- 


ern tastes, and | expect my tonics and medicines to be the same—modern, effective and pleasant to take!” 


You might call this pampering, but it certainly makes the administration of medicine a whole lot easier for 
the parent when a child can be told truthfully: “You'll like this—it has a real nice taste! Of course the 
appeal of palatability is not an advantage which only youngsters can appreciate, for in the growing stream 
of pharmaceutical problems our flavor specialists now handle, all age groups are represented, From pediatric 


» . . td shan l ahold | 
to geriatric, the ethical drug manufacturer has found in palatability a helptul companion to salabiity. Tt wall 


pay you co cultivate this favorable relationship through the facilities and proven experience of our Pharmaccu- 
tical Flavor Laboratories. Why not let us develop for your exclusive use an oral effect that will insure greater 


demand for your medicinal product? 


For GOOD TASTE 


in Pharmaceuticals Consult .. . F gE I : Ll 3 C RK e es 





PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, * Chicago, Ulinois, Cincinnati 
Obio, *Los Angeles, California, Philadelphia, Pennsylvania San Francisco, California, St. Louis, Missouri 
Montreal and *Toronto, Canada and * Mexico, D. F. FACTORY: Clifton, N. ] 
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DESIDERATA 


Maison G. deNavarre, F.A.1.C 


Mineral Fat-Free Cream 


The trend to make cosmetics 
without the use of mineral fats has 
been on for vears but it has not 
picked up momentum. There are 
those who claim that mineral oil 
and petrolatum are drying to skin 
So they have developed products 
without these ingredients. 

One of the recent patents cover- 
ing the use of lanolin and fatty acid 
esters, such as isopropyl palmitate 
or myristate, stressed this trend. A 
subsequent patent used oleyvl alco- 
hol as carrier for the lanolin. In 
Europe, a hydrocarbon called per- 
hydrosqualene has been highly pub- 
licized for use in cosmetics. 

The following is a basic formula 
for a non-mineral fat cream. 

Emulsifving Wax 


os 15-20 
Deodorized Oley! 

Alcohol 3-5 
Cetyl Alcohol or 

Spermaceti 3-5 
Water, Preservative and 

Perfume to make LOO” 


This formula offers many oppor- 
tunities for variation. Thus, perhy- 
drosqualene, isopropyl myristate or 
oleyl oleate can replace the liquid 
fat and lanolin, hydrogenated fats, 
higher alcohol mixtures, wool wax 
alcohols or polyol stearates can be 
used in place of spermaceti. There 
is a need for a polyol such as gly- 
cerin, propylene glycol, sorbitol 
syrup or butanediol. 

Keep in mind that emulsifying 
wax B.P. is essentially a_ ceto- 
stearyl alcohol 90 per cent and so- 
dium lauryl sulfate 10 per cent. 
Therefore, cationic compounds are 


incompatible. Ethoxylated higher 
alcohols used in place of emulsify- 
ing wax B.P. present problems with 
preservatives. The bases are fine to 
use but require special formulation 
not to spoil. 


Colors and pH 


We don’t often give the matter 
much thought, though all chemists 
basically know that colors are af 
fected by pH. Not only is it a mat 
ter of solubility, in some cases, but 
many colors change shade com- 
pletely by a small shift in pH of a 
solution or emulsion. This was 
brought out forcibly recently, in 
some experimental work. In a non- 
ionic emulsion, this particular color 
was a golden red. But in a triethan- 
olamine emulsion, it changed to a 
deep purplish-red. The pH change 
was from 6.7 to &.5, not a big 
change really, but a darn big dif- 
ference in color. You might just 
remind vourself of color changes in 
indicators when working with col- 
orings. Sometimes we forget colors 
are indicators. 


Notes 


A note in our contemporary 
CHEMICAL WEEK for August 
llth, indicates that Canadian re- 
searchers have determined that 
three FD&C colors are harmful to 
animals, namely FD&C Orange 
Numbers 1 and 2 and FD&C Red 
Number 32 these colors will 
no longer be used in Canada in 
foods . . . wonder if we are not 





going overboard on this business of 


“Creativity inducements” Are 
there no workers with integrity 
anymore ?—Isn’t a person expected 
to have a little “gray matter” and 
some skill on how to use it when he 
is hired?—or does he have to be 
especially rewarded everytime he 
does something ? Outstanding 
work should be compensated beyond 
the usual level but that is some- 
thing that has to be done on an in- 
dividual basis. Another patent 
on the use of sodium zirconium 
lactate U.S. 2,734,847 this time 
as an anticorrosive for the astring- 
ent aluminum salt. The latest 
in Europe is the use of pollen ex- 
tracts externally as skin rejuvena- 
tors—basis of use is that the stuff 
is rich in vitamins, minerals, etc., 
much the same argument used for 
Royal Jelly. French Patent 
No. 1,069,982 has been granted to 
cover the use of siloxanes (sili- 
cones) as hair fixatives . . . an 
emulsion made with 2-35 per cent 
polysiloxane and glycol esters con- 
taining 45-88 per cent of water is 
mentioned. A German jour- 
nal reports a successful transplant 
of a toe nail onto the finger of an 
eight vear old girl . . . the 
J. A. M. A. reports that juvenile 
hirsutism is due to hypothvroidism 
and can be successfully treated with 
dessicated thyroid tablets. ; 
Foreign journals continue to insist 
that extract of witch hazel is 
an  astringent—wonder if this 
shouldn’t be examined in a different 
way than has been done up to now. 

Looks like the “received” date 
of a scientifie publication no longer 
holds at the patent office—it is the 
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im chemicals 


The drop at the end of a burette--a specific 
gravity reading--a crystal under the micro- 
scope, or the weight of ash in a crucible --these 
are a few of the little things that add up to the 
final quality in an industrial chemical. 


It is the constant attention to such control 
details that has given Heyden Organic Chem- 
icals their high standards of quality and de- 
pendability 


service to industry and research. 


Heyden Organic Chemicals --through con- 
tinuing research and advanced manufactur- 
ing methods--have grown steadily in number, 
volume and applications. They comprise both 


through more than 50 years of 


is a lot of little things 


aliphatics and aromatics, including large vol- 
ume basic raw materials for many major fields 
--surface coatings, drugs and cosmetics, tex- 
tiles, plastics and dyestuffs--and other organic 
intermediates. 

Why not consult our technical or sales staff 
on your particular requirements? We'll wel- 


come the opportunity to work with you. 


phy wa 


CHEMICAL CORPORATION 


342 Madison Avenue, New York 17, New York 


CHICAGO e CINCINNATI « DETROIT « LOS ANGELES ¢ PHILADELPHIA 
PROVIDENCE e SAN FRANCISCO 


In Canada: McArthur Chemical Co., Ltd., Montreal and Toronto 


Benzaldehyde + Benzoic Acids + Benzyl Chloride + Beta-Oxynaphthoic acid +» Chlorotoluenes +» Creosotes + Formaldehyde + Formic Acid + Guaiacols 


Parahydroxybenzoates + Pentaerythritols + Propyl Gallate + Resorcinol 


Salicylates + Salicylic Acid + Sodium Benzoate +» Sodium Formate 











publication date that counts 
Ultrasonic emulsification continues 
to make headlines—it would be 


something if it could work out large 
scalewise, There are many in- 
dications that proteins including 
hair have a helical structure includ- 
on collogen reported by 
Doty at the Philadelphia A.C.S. 
meeting recently. Freddy 
Wells, S.P.C. ran an interesting ar- 
ticle on the house of Demuth in his 
June, 1956, issue showing that they 
had made a stick cologne in 1912 
and called it ‘“Frozoclone Solid Eau 
de Cologne” Seems like “prior 
art” is finding as much value in 
research as new developments. 

Well, an aerosol fish lure contains 
flavors to spray onto bait that 
makes them bite—I always thought 
chemical artificially flavored 
lures were illegal for anglers. 


ing one 


or 


Finally On Quotations 


In the last issue it was mentioned 
that references from various “‘for- 
eign” publications showed 1,052 
foreign and 275 U.S. 

I have just finished tabulating 
the references from current 
of SCIENCE, JOURNAL OF THE SOCI- 
ETY OF COSMETIC CHEMISTS, JOUR- 
NAL OF THE AMERICAN PHARMACEUL- 
TICAL ASSOCIATION, JOURNAL OF THE 
AMERICAN OIL CHEMIST’S SOCIETY, 
INDUSTRIAL AND ENGINEERING CHEM- 
ISTRY, TRANSACTIONS OF THE NEW 
YORK ACADEMY OF SCIENCE and part 
of the JOURNAL OF THE AMERICAN 
CHEMICAL SOCIETY. 

The pattern is set quickly. After 
the first few articles one finds this 
ratio, the larger figure always for 
U. S. references 19/34, 38 60, 
76 138, 104 181 and finally 382 597 
at which point counting ceased be- 
cause the figures were not changing 
too much. It is a fair guess that if 
you don’t isolate vour articles, but 
cover enough material, you will 
find that U. S. scientists quote 
about twice much literature of 
their own as of foreign source, 

Whereas, the count that 
European scientists go nearer four 
times as much of European refer- 
ences as compared to U. S. 

It is not being said that Yanks 
are any better at quoting foreign 
literature than “foreigners” at 
quoting “foreign” literature. What 
is established is, that Yanks are no 
Worse than our foreign contempo- 
raries, which is just to 
What our foreign friends think is 
the case, 


issues 


as 


shows 


opposite 


That’s the end of my argument 
on this subject. 
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.. to duplicate a natural odor 


. or to create a new 


fragrance 





or conversely, to Tey mask 


an odor 


We would gladly welcome 


challenge 





Sole Agents in U.S. & Canada 


Jean Roure . Pierre Ziller 


BRUNO COURT 


Grasse France 
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ROUBECHEZ. INC. 


lcheunstiicinsdteinnneineninnenetseentaeiagnnnadms 


8 East 12 St. e New York 3, N. Y. 701 So. LaSalle St. e Chicago 5, Ill. 


In Canada . . . R. M. Ferguson & Company, 81 Dunedin Drive, Toronto 
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an international success! 


Within a year of its introduction, Versalide, Givaudan’s outstanding 
new polycyclic musk, has met with international acceptance! Per- 
fumers throughout the world of fragrance have recognized in its 
versatility and unique combination of advantages a whole new field 
of opportunity for creative perfumery. 

Versalide lends to a perfume all the enhancement, sweetness, 
strength, fixation and blending properties expected only from the 
macrocyclic musks, and yet at a fraction of their cost. 

A pure chemical body, not a mixture, Versalide is economical — 
stable to light, heat, air, alkali; and does not discolor soap. And its 
versatility is practically unlimited! 

We will gladly send you a sample and more detailed information. 


*Trade-mark Patent Pending 
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GIVAU DAN -DELAWANNA, INC. 
330 West 42nd Street, New York 36, N. Y. 
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UESTIONS & 24S NSWERS 


1206: PASTE FOR HAIR 


Q lam picking “up a Co ored trade \. We suggest you buy a book on cosmetics which will give you the types of 


d have many calls for a paste for a “paste for the hair.”” A company selling cosmetic chemicals is the City Chem 
R. F. Revson Co. was liquidated two years ago. When we get more 
information from you, we will be happy to try to help. 


hair. Do you have a formula for sueh ical Co. The 
a paste? Could you also recommend a 
chen ical house simila? to the R. F 
Revson Co, where I can buy chemicals 
for making cosmetics? L.Ad., Neu 


1207: AEROSOL FORMULAS 


Q. World you please supply formula \. We suggest you buy a book on cosmetics which will give you the types of 
tions for aerosol hair spray, aeroso formulations you wish. In this line you might get the book by Keithler en- 
air deodorants, aerosol shampoos and titled, “The Formulation of Cosmetics and Cosmetic Specialties,” which ha 
hand and face lotions. KZC., Min recently been published. This can be purchased from THE AMERICAN PERFUMER 
esota, 


at something just under $i0 a copy. However, we suggest a formula that was 

conceived by Meyer as follows: 

Sodium lauryl sulfate paste 40°, ; Polyethylene glycol 400 di-stearat 
4‘, ; Zine stearate 1‘, ; Triethanolamine laury! sulfate 17 ; Water 54 
Perfume q.s. This is mixed with 10 per cent of a propellent consisting of 
equal parts of Freons 11 and 12 with a resulting pressure of 41 pounds 
per square inch. 

For a lotion for hands or face, why not try the following: 
Amercol L-101—10 parts; Lanolin—2 parts; Stearic acid 
Glyceryl monostearate, pure—3}'2 parts; Glycerin—5 parts; Triethanol- 
amine—l part; Denatured alcohol—4 parts; Water—82 parts; Perfume 
and preservative—to suit. The fatty material is brought to a temperature 
of 90° and the water, trienthanolamine and glycerin plus preservative are 
brought to the same temperature in a separate kettle. The water solution 
is added to the oils under agitation. The alcohol is added at about 50°C., 
along with the perfume. The product is agitated until cool, remixed the 
next day and bottled. 


2's parts; 
T 


1208: HAND LOTION WITH LANTROL 


Q. We are interested in producing a \. The following is a starting point for a hand lotion containing Lantrol. You 


will obviously want to modify or vary some of the ingredients to get the con- 

sistency and feeling you desire. 
Lantrol—5 parts; Lanolin—20 parts; Mineral oil, light—36 parts; Stearic 
acid—4 parts; Glyceryl monostearate, pure—2 parts; Glycerin or pro- 
pylene glycol—5 parts; Triethanolamine—1l part; Water—90 parts; 
Methyl p-Hydroxybenzoate—0.15 parts; Perfume q.s. The fats are heated 
to about 75-80°C., the water, preservative, triethanolamine, glycerin and 
any other water soluble materials are brought to the same temperature. 
The water is added to the fats under agitation and the product is stirred 
until cold. The perfume is best added at a temperature somewhere around 
45-50°C. Also these formulas are usually better by allowing them to stand 
overnight, remixing for about five minutes the next day and then filling. 


quality hand lotion containing Lau- 
trol. We wonder if you could suggest 


several formulas that we might se. 


PUB. California 





AMERICAN AROMATICS 


e Perfume Compositions 
e Essential Oils 


e Aromatic Chemicals 


24 East 21st Street, New York 10, N.Y. *« GR7-6313 
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SYNTOMATIC 


The answer to the problem in today’s 
market calls for superior quality in 
floral oil replacements. That is why 
SYNTOMATIC reproductions, 
recognized in normal days as 
superb examples of the chemists’ 
skill, are more vital than ever. 





OF STABILITY 


SYNTOMATIC CORP 114 East 32nd Street, New York 16, N. Y. MUrray Hill 3-7618 


Cable Address: SYNTOMAT, New York 
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The starting point of silicones; 





quartzite rock, molten 


at 3100°F, is reduced to pure silicon metal. A Dow Corn- 





: SILICONES 


for the 


ing research scientist working on new silicone products. 





CURRIE® 


and R. C. GERGLE 


COSMETIC INDUSTRY 


S ii ONES ARE both unique and singularly versatile 
materials. A silicone fluid, for example, may be used to 
release resin bonded sand shells in a foundry; as a 
dielectric fluid in transformers, and even to relieve bloat 
in cows. Silicone resins may be used to make masonry 
and brick walls water repellent; as insulation for electric 
motors and to protect industrial smokestacks against the 
ravages of heat and moisture. 

Because of this versatility and the widespread use of 
silicones, it is difficult to keep abreast of all the latest 
developments in every industry where silicones are used. 


Product Engineering Laboratories, Dow Corning Corp.. Midland. Mich. Paper 
Presented before the Society of Cosmetic Chemists, December 15, 1955. Reprinted 
from the Journal of the Society of Cosmetic Chemists, Vol. VII, No. 3, May, 1956 


& Aromatics 


PART | 


While we have learned quite a bit about the require- 
ments of your industry, we are far from being experts 
in the formulation of cosmetics. We do feel, however, 
that through our familiarity with the chemistry and 
applications of silicones, we may be able to help with 
problems you face in the development of improved cos- 
metic formulations. 

Much of the work of our research laboratories is di- 
rected toward the synthesis of new, silicon-containing 
chemicals. Literally hundreds of new silicones have been 
synthesized. The problem of selecting the silicones that 
are most likely to interest you is fortunately simplified 
by establishing certain criteria. 

First, the silicones should be relatively inexpensive. 
Second, the silicones must exhibit characteristics differ- 
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Specific Surface 
Viscosity, Freezing Refractive Gravity, Tension, 
Fluid Color cs at 25C Point Index, 25C 25 C/25C dyne/cm 
Salicylate end water 27.2 —75C 1.4348 1.025 23.5 
blocked white 
Dimethyl poly water 20 —60C 1.4000 0.955 20.5 
siloxane white 





Table 1—Typical properties of salicylate 


ent from those of the products commonly used in the 
cosmetic industry. They must be unique either in their 
chemical structure or in some property such com- 
patibility or physical form. With these considerations 


as 


in mind, our laboratories have developed three new 
tvpes of silicones: 
1. Salicvloxymethy! dimethylsilvy] end-blocked fluids 


ée Fatty alcohol esters of dimethylpolysiloxane 
Ethylene or polyethylene glycol esters of dimethyl- 
polysiloxane 


Salicyloxymethyl Dimethylsily! 
End-Blocked Fluids 


The first type of silicone we shall discuss is a salicyl- 
ute end-blocked fluid represented by the structural for- 


mula: 


{) {) 
Ne Ne Ne 
COC S iS () SiCH OC n> 
I Ne Ne Nl 


OH 


The simplest structure in this series is the disiloxane, 
where » is equal to zero. As n is increased the resulting 
fiuld behaves more and more like a dimethylpolysiloxane 
and the effect of the salicylate radical on physical prop- 
erties is diminished. For example, when » is equal to 
zero, the viscosity of the polymer is 33.2 cs. at 25°C. 
When x» equals 4 the viscosity drops to a low value of 
18 es. Then, as » increases the viscosity follows an up- 
ward trend similar to other silicone polymers. It n were 
infinitely great, we would expect that the resulting fluid 
would be indistinguishable from its analogue, 


Me 


SiO(SiO 


Me 


Me 


SidMle ui— 


The effect of the salicylate group is still evident, how- 
ever, in a polymer containing 12 dimethylsiloxane units. 
A fluid of this length is compared with a dimethylpoly- 
siloxane fluid in Table 1. Note that the salicylate radical 
is responsible higher density, refractive index 
and surface tension. The lower freezing point is prob- 
ably caused by an interruption of the symmetry of the 
molecule due to the bulky ring at each end of the chain. 
these facts any salicylate end-blocked 
dimethylsiloxane is likely to be a compromise between a 
fluid predominantly organic in nature and one which 
exhibits the characteristics expected from dimethyl- 


for a 


Because of 
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end-blocked fluids compared to dimethyl polysiloxane fluid. 


polysiloxane fluids. These fluids, like the dimethylpoly- 
siloxane fluids of comparable viscosity, are water-white 
liquids possessing rather low surface tensions. Due t 








Salicylate Dow Corning 200 Fluid 
End Blocked Fluid 20 cs 
Beeswox c i 
Lanolin c i 
Mineral Oil c i 
Pctrolatum c i 
Paraffin c i 
Oxokerite c i 
Sesame oil i i 





Table 2—Comparison of compatibility of salicylate end-blocked fluids 
and 200 fluids with various materials.* 











Salicylate Dow Corning 200 Fluid 
End Blocked Fluid 20 cs 
Dow Corning 200, 100 cs Cc c 
Dow Corning 555 c Cc 
Water i i 
70°% Isopropanol i i 
95° Ethanol i i 
99°» Isopropanol c c 
Ethylene glycol i i 
Propylene glycol i i 
Table 2a—Comparison of compatibility of salicylate end-blocked 


fluids and 200 fluids with various materials.* 


Tested at room temperature as a mix made up of one part silicons to ten 
parts material listed 


** Me, SiO content—twelve units. C—compatible; i—incompatible 
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Salicylate Dow Corning 200 Fluid 








End Blocked Fluid 20 <s 
Glycerine i i 
Steary! alcohol ¢ i 
lsopropy! myristate Cc Cc 
Glyceryl monostearate Cc i 
Diglycol stearate Cc i 
Oleic acid i i 
Stearic acid Cc ' 
Table 2b—Comparison of compatibility of salicylate end-blocked 


fluids and 200 fluids with various materials.* 
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Figure 2—Absorption of salicylate 
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Figure 1—Light transmission of salicylate end-blocked fluid 


Corning 200) fluids, 


many organic materials 


this type of fluid is soluble in 
Table 2). Solubility was deter- 
mined by mixing one part by weight of the silicone with 
ten the material. The mixture was 
heated (above the melting point of the solids, if present 
in mix), stirred and cooled to room temperature. Hazi- 
separation or precipitation were interpreted as 
signs of incompatibility, while homogeneity and clarity 
were assumed to denote compatibility. 

The data in Table 2 indicate that the salicylate end- 
blocked fluid is similar in solubility to Dow Corning 555, 
an alcohol-soluble silicone. In the former is 
compatible with 99 per isopropanol; animal fats 
and waxes; esters such as isopropyl myristate, diglycol 
stearate and glyceryl monostearate; fatty acids; hydro- 


parts of organic 


ness, 


general, 
cent 


end-blocked fluid compared to methyl! salicylate. 


carbon oils and waxes; and silicone oils such as Dow 
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Corning 200 and Dow Corning 555. It is incompatible 
with vegetable oils, water and most alcohols. Apparently 


COO 


the addition of the salicylate radical, OH to the 


dimethylpolvsiloxane structure is responsible for this 
increased solubility over a dimethylpolvsiloxane fluid 
of about the same molecular weight. 


Absorption of Ultraviolet Light 


As might be expected the salicylate end-blocked fluids 
absorb ultraviolet light. In Fig. 1 the light transmission 
is pletted against the wave length. The transmittance 
for a fluid containing 12 dimethylsiloxane units is neg- 
ligible below 250 mu, but increases from 0.7 per cent at 
350 mu to 91.9 per cent at 370 mu. 

In Fig. 2 the dependence of ultraviolet light absorp- 
tion upon chain length is illustrated. Methyl] salicylate, 
a common ultraviolet absorber, is used for comparison. 
The tluids were evaluated at dilute solutions in abso- 
lute ethanol. As a result, determinations were made us- 
ing ethanol as the reference instead of the empty quartz 
cell used for Fig. 1. 

No shift in wavelength for maximum absorption cc- 
curs for any of the fluids examined, Calculations using 
the data in Fig. 2 for the 350 mu absorption band were 
made to determine the efficiency of the salicylate radical. 
Methyl salicylate was arbitrarily assigned a value of 
unity. These data are presented in Table 3. 


No. of Me, $0 


Units Order of Effectiveness 
4 1.13 
8 0.86 
68 


Table 3—Effectiveness of salicylate end-blocked fluids as sunscreens. 


If the same quantity of salicylate is present in each 
case, we find that the higher molecular weight silicone 
is about 1.7 times as effective as methyl salicylate. This 
is even more surprising when one finds that dimethyl- 
polysiloxanes exhibit little absorption in this range. Ap- 
parently a synergistic effect is present. In other words, 
we do not know exactly what is happening. 

In the 290 to 320 mu range these silicone fluids are 
at least as effective, probably more so, than methy! 
salicylate in filtering destructive ultraviolet iight. How- 
ever, they are relatively transparent to the less harmful, 
tanning wave lengths in the 350 to 370 mu range. This 
characteristic together with insolubility in water sug- 
gests the use of this type of fluid in suntan lotions as 
well as in non-cosmetic uses such as paints, automobile 
polishes and textile treatments. 


In succeeding installments the authors discuss two 
other classes of silicones, fatty alcohol esters of di- 
methylpolysiloxane and glycol-siloxane copolymers of di- 
methylpolysiloxane with their characteristics as related 
to the problems of the cosmetic chemist. 
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CREDIT BUYING 


A respectable and powerful 


expander of markets 


ITH credit buying becoming more deeply ingrained 

in the consumer’s life it is bound to affect manu- 
facturers’ selling strategy. Now with everybody getting 
into the credit act manufacturers will find it desirable 
to take on more of the burden of using time payments 
as a sales promotion device. Eastman Kodak Co. has 
helped its dealers operate time selling plans and feature 
deferred payments in its national advertising. Olin 
Mathieson’s Winchester Western Division is promoting 
retail credit on firearms to broaden its consumer market. 

The manufacturer must assume more and more of the 

retail selling burden: 

Pre-sell his brand name because of weak selling at 
the retail level. 

-Research methods of self-selection and self service 
selling to make it easier for the consumer to buy. 

—Packaging and fixturing for better exposure of his 
products to the consumer. 

—Stock control to prevent out-of-stock conditions in 
the retail store. 

—Advertising and display allowances. 

-And other activities that were once the 
of the retailer. 

Now as credit emerges as a selling device it is inevi- 
table that manufacturers will pick it up and use it to 
accelerate sales at the retail level. 

Keep a watchful eye on your outlets. If they’re losing 
out to competition because of lack of credit facilities, 
help them make credit arrangements and then help them 
promote credit. Aloofness from this problem is no longer 
possible. For credit buying and selling are no longer 
confined to the stores and people “across the tracks.” 
Today, credit is a mighty respectable (and mighty pow- 
erful) expander of markets.—Grey Matter. 
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“Are you the cosmetic buyer?"’ 
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B er EEN the demise of the bathing suit that covered 
the anatomy from ankle to neck and the birth of the 
bikini (possibly, though not certainly, the end of an 
evolution that has had its own fascination), there has 
arisen the concept of the woman who is not only mate 
but also companion to her spouse. The idea has brought 
with it a trend toward the healthfully robust as the 
ideal in beauty, and the smelling salts bottle of previous 
generations has been replaced by the suntan spray. 

The leading cosmetic companies have been emphasiz- 
ing suntan products to a greater extent in recent years, 
proceeding on the theory that there’s gold in bronze 
skins. Figures on sales of the lotions and creams have 
fostered the idea—for 1953, $6,690,000; for 1954, 
$7,270,000: and for 1955, $8,300,000. 
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There’s a growing market in 


SUNTAN 


.. COSMETICS 


Illustrated on this page are advertisements run by 
three of the leading companies this year: Shulton’s 
Bronztan (The silicone suntan product that protects 
vou even after swimming! Noxzema Suntan Lotion 
Wonderful Tan! Wonderful Feeling!) ; and Revlon’s 
Sun Bath (Now! Tan to Gold without Peeling!). 

At present there seems to be no indication that the 
pendelum is about to take a backward swing to the lily 
white complexion of yesteryear as the ideal, though in 
July Helena Rubinstein did launch a new product recom- 
mended both for tanning, and by the application of sev- 
eral layers, for going into the sun and not tanning 
possibly a delayed reaction from Marilyn Monroe’s 
statement that she never tanned because she liked to 


“feel blonde all over.” 


SUN-damage 
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MENNEN’S VOLUME HAS DOUBLED 
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IN THE LAST FIVE YEARS 


FOUR BASIC FACTORS: 


WILLIAM G. MENNEN, Jr. 


F someone had told my grandfather, Gerhard Mennen, 
that the little business he started 79 years ago in 
Newark would grow to be the largest company in its 
field in the world, I am positive that Grandfather though 
he had great vision, would have dismissed his informant 
as being an idle dreamer. And if anybody had said that 
almost one-half of the company’s products would be sold 
in grocery stores, this too, would have been hard to 
believe. 

But both facts have become a_ reality—and 
amazingly enough, they’ve taken place within the last 
five vears. 

When I got into the administration side of the com- 
pany, at the beginning of that five-vear period, I too 
might have questioned the idea that such a great propor- 
tion of our sales would stem from the food field. 

However, I have seen it happen. And I’ve also seen 
our total volume soar so rapidly during this time, that it 


these 


*Executive vice president, the Mennen Co. Republished by courtesy 
of Food Business 
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1. Higher male grooming standards 


. Power of TV advertising 
. Consumer acceptance of new products 


. Greater exposure by grocery store 
distribution 


is now double the amount it was when I started out. 

It doesn’t follow, however, that climbing sales in food 
stores alone have accounted for our great 
volume. A lot of other factors have contributed to the 
over-all sales picture. 

First, there has been a great expansion in the whole 
male market for grooming products. We have found 
that the good-grooming habits that men acquired while 
serving in the Armed with the great 
majority of them when they returned to civilian life. 
This, in turn, has helped to establish extremely high 
standerds in the grooming habits of all the country’s 
men. In fact, vou might say that never before in history 
have men appeared so attractive and smelled so good! 

The second reason for Mennen’s booming sales has 
been the far greater impact and penetration of our 
potential market, made possible today by television, You 
can watch the sales curves on the chart in my office, and 
see rise after rise take place coincidentally with the 
start of each one of our TV programs. Such programs as 
the “Wednesday Night Fights,” “Basketball Game of 


increase in 


Forces stayed 
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The Week,” and TV film programs we sponsor, have 
been tremendously effective. 

A third reason for growth has been our fortunate 
ability to develop new products that have been exactly 
‘right’ for the times. In the past five years we have 
put on the market a number of new products, including 
Menthol-iced Foam Shave, Afta, and Spray Deodorant. 
Hach one has caught on immediately, to add to the 
crowing total. 


Entry Into Food Field 

Finally, there is the element of far greater consumer 
availability—and here’s where food stores have figured 
so importantly. Tied in with this is, of course, the tre- 
mendously multiplied exposure factor that this type of 
retail operation has been made possible. 

Frankly, our entry into the food field was a difficult 
challenge to meet. Five years ago our sales staff con- 
tacted approximately 300 wholesale and chain drug 
accounts. There were department and syndicate stores 
also, but these were relatively few in number. 

When food outlets were added, we found ourselves 
doing business with a brand-new trade class, strange to 
our way of doing business, that was eight times as large 
as our former list of contacts. We were literally plunged 
into a sales operation that took in an additional 400,000 
new retailers. 

Naturally, we had to increase our sales staff in num- 
ber. But more than that, we had to make sure that the 
solid nucleus of our original staff would operate 
smoothly and efficiently in a new field. 

This evolution, however, was by no means unique with 
Mennen. Other manufacturers of non-food products 
faced the same problems. In fact, it was apparent that 
food stores themselves were in a quandary about han- 
dling this type of merchandise. As it turns out, they 
were in the middle of one of the most dramatic revolu- 
tions in the history of selling. 

Like all manufacturers who are suppliers in the food 
field, we had to re-tool our operations to meet a multi- 
tude of new problems. Dealing with the food field called 
for sales techniques that are among the most exacting 
in business. We found that food stores operate almost 
exclusively on a basis of facts and figures—all refined 
to an extremely high degree. 

A manufacturer who hopes to sell his goods through 
food stores must be prepared to deliver the most com- 
plete factual information that it is possible for him to 
get up. He must give data on market potentials and 
complete run-downs on ad programs. To top it off, he 
must tell food stores how much impact his advertising 
will have on their customers in even small cities. 

In the last analysis, food stores have a habit of han- 
dling only those items which will move rapidly, and 
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deliver a good profit. Aside from those two essentials, 
there just aren’t many other angles that interest them. 


Sharper Product Development 

In the five years that have passed since I have been 
highly active in the Mennen Company, I have been 
sharpening product development and gearing up our 
distribution to meet all kinds of new situations. From 
this experience, it seems to me that the rising impor- 
tance of food retail outlets has actually had an excellent 
influence on all who sell health and toiletry items. Sales 
of such items in food stores have amply demonstrated 
that Mr. and Mrs. John Q. Public have enthusiastically 
responded to the opportunity of being able to buy these 
goods at the same time they do their regular home 
provisioning. 

In reality, increased availability of toiletry supplies 
in food stores, has, if anything, increased sales in drug 
retail establishments. You have only to look around your 
neighborhood drug store to see the food store influence 
at work. You'll see many kinds of self-help displays, for 
example, or exceptionally lively, attention-getting gim- 
micks, or any one of a number of sales techniques that 
encourage impulse buying. From every standpoint, com- 
petition has been a healthy, constructive element, and 
drug retailers the country over are doing far better 
merchandising than they did four or five years ago. 

In short, everybody has benefited. 

Never have we subscribed more wholeheartedly to the 
slogan that one should “never underestimate the power 
of a woman.” We see the food store as a place where 
exposure is multiplied again and again. Women shop 
often, they see our product often. They are going shop- 
ping for groceries today with a list that often as not 
includes men’s toiletry items. This means that there is 
less of a lag between buying times, for women are more 
apt to get into the habit of replenishing necessities 
before supplies are completely used up. 

Women are a particularly important influence when it 
comes to establishing new products. All surveys indicate 
that when a manufacturer makes a believable claim for 
a product in his advertising, women are more apt to 
respond, and go out and buy a product for the first time. 

Last, but not least, it takes no statistician to figure 
out that the desire of women-folk to see their men well 
groomed has done much to increase consumption. In 
millions of homes, we’ve found, the first bottle of Men- 
nen’s Spray Deodorant was brought in with the family’s 
weekly supply of groceries. 

What can we expect in the future? 

We know that sales of Mennen products will continue 
to grow in food stores. I wouldn’t attempt to guess how 
much, but one thing is certain—everytime a market is 
broadened, it’s just like Topsy—it’ll grow all over. 
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Turpentine Oil 


EXTRACTION and PROPERTIES 


H. K. THOMAS, Ph. D. 


The oleoresin balsam of various conifers, which oozes 
forth when their bark is tapped, as well as the essential 
oil obtained from it by means of distillation and the 
residue of colophony in this process, have been known 
since ancient times. 

The source of our knowledge in this, as in most cases 
of scientific observation, are the writings of Dioscorides 
and Pliny that have been handed down to us. 

The oldest technique for obtaining turpentine oil 
mentioned in these books is a kind of primitive distilla- 
tion. It was based upon turpentine, which was _ boiled 
with water over an open fire in an open earthenware 
caldron. Wooden staves were laid across this kettle and 
wool spread upon them to catch the condensing oil fumes 
as they rose. In order to remove the fluid, the wool was 
wrung out, and the oil that gathered on the surface 
was skimmed off. 

The first mention of turpentine oil prepared through 
proper distillation is to be found in an &th century 
writing by Marcus Graecus. The 13th century scholars 
Villenovus and Lullus were familiar with the manufac- 
turing of turpentine oil. Later on it was referred to 
in books by Saladin of Ascalon, John of Sant’ Amando, 
Walter Ryff, Gesner, Porta, Valerius Cordus and others 
as “burning water,” Not until the 17th 
century was this term replaced by Spiritus terebinthinae. 

The oldest kind of turpentine tapping, mentioned 
as early as the 14th century, is the French. Specimens 
of petrified showing the characteristic slashes 
indicate, however, that tapping must have been carried 
on very early in southwest France. As late as the mid- 
18th century the great evergreen forests of North 
America were used solely for the making of tar and 
pitch from turpentine for shipbuilding (thus the term 
Naval stores). Only since the end of that century has 


aqia ardens. 


trees 


turpentine been worked up into turpentine oil and 
colophony. 

Exportation began around the middle of the 19th 
century. The highest point in manufacturing was 


reached in the vears 1908-1909, at which time the U.S. 


©Research chemist, Dragoco, Holzminden, Germany. 
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produced some 80 per cent of the world total. Today 
U.S. extraction of turpentine oil has declined as a 
result of the widespread exhaustion of the original 
stands and amounts to two-thirds of world production. 

Turpentine oil extraction in the producing countries 
is done in various ways and with various conifers. 
North American production is the most important. The 
pines used here nowadays for tapping are the Pinus 
palustris Miller (longleaf pine) and the Pinus caribaea 
Morelet (slash pine). The other pine varieties tapped 
in former years are no longer signficant. The importance 
of the once-predominant longleaf pine has declined, 
since the virgin forests are exhausted, and at present 
mostly either new cultivations or else naturally sown 
stands are tapped. 

Prolonged observations having shown that the slash 
pine (Pinus vields more turpentine, grows 
faster, and is thus better suited to tapping, and it is 
this variety that is now preferred. For example, of the 
70 million pine seedlings transplanted in Georgia and 
Florida in 1949-50, 99 per cent were slash pine and 
about 1 per cent longleaf pine. Nowadays, attempts 
are made to increase the turpentine vield by using the 
seeds of pines with particularly high vield for breeding, 
and by planting the trees more closely than hitherto: 
160 to 200 per acre as compared with about 20 before. 
In this way it is hoped that the present yield can be 
increased twenty times. 

The main production centers for turpentine from 
1850 until about 1900 were the Carolinas. In the 1880's, 
tapping was begun in Georgia, Florida, Alabama, Mis- 
sissippi, Louisiana and Texas. At the turn of the cen- 
tury, the tapping of the pine forests of Mississippi, 
Louisiana and Texas gained in importance for a time, 
until they, too, were largely exploited. At present, it is 
Georgia which produces the most resin, with Florida 
in second place and Alabama contributing but a small 
amount. 

Originally the box system was used for the extraction 
of turpentine in the U.S., a process severely damaging 
to the tree. The name of this technique comes from the 
cavity or box that is chopped into the tree trunk about 
12 to 16 inches above the ground at the beginning of 
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spring. Approximately 16 inches in width and up to 
six and a half inches in depth, it holds at least a quart 
of turpentine. First the trunk is barked right into the 
sapwood along the whole width of the box and at a 
height of about eight inches, causing the exudation of 
resin shortly thereafter. Throughout a period of from 
one to two weeks, new parts of the trunk are barked 
so that the tapped spots—especially after several years 
of use—go higher and higher up. In the autumn, the 
resin which last oozed out and dried hard is scraped off. 
In the following spring, the same spot can be slashed 
again for another resin flow, or the trunk can be tapped 
at another place. From two to five boxes on the same 
trunk were not uncommon. 

Worthy of note is the fact that the slashes, often as 
long as 15 to 16 inches, were considerable in depth, 
exposing the exuded resin to air for long periods and 
causing a lot of the oil to evaporate and the resin to 
turn dark. Such deep cavities in the trunks also in- 
creased the danger that the trees might snap in wind 
storms. Furthermore, the resin accumulated in the 
boxes easily caught fire whenever grass fires broke out 
in the dry summers. The trunks, once they had been 
slashed were of no use for processing in sawmills be- 
cause of the deep resinous holes. The 
four or five vears and had to be felled. 

All of these disadvantages led, beginning with the 


tree died after 


end of the last century, to attempts at improving pro- 
duction techniques. These resulted in the development 
of the cup system, first tried out on a larger scale at 
the beginning of this century. Here the drawbacks of 
the old procedure were avoided, and it now became 
possible to tap the trees for a period of fifteen or 
twenty years before they died. Within a few years, the 
old box system that had been in use for two centuries 
was succeeded by the cup system. 

In principle the cup technique is an adaptation of the 
old box system, but instead of catching the turpentine 
resin in a cavity of the tree, it is collected in a con- 
tainer fastened to the trunk. At the bottom of the tap, 
two tin troughs are affixed which conduct the resin into 
the cup. At first, cups of clay or glass shaped like flower 
pots were used, but they have gone out of fashion be- 
cause they are too fragile. Many of the cups were torn 
down by animals, and even if care were taken, many 
were broken, with loss of the resin they contained. 
Thirty-two million cups were used up in one year alone. 

Nowadays, box-like elongated containers of tin or 
aluminum, with a flat bottom and a capacity of about 
three to five pints, are used. They are clamped between 
a nail and one of the two metal troughs, and can be 
easily taken down. 
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First, trees are selected with a diameter of more than 
ten inches and a height of about three to five feet. The 
cups are put into position during the period between 
December and February. A first strip of bark, the guide 
strip, is peeled off. This first gash during the winter 
fallow time supposedly results in a better resin yield. 
Tapping then begins in March or April. At a height of 
from 14 to 18 inches above the ground, a strip of bark 
from 8 to 12 inches in width and about 8 inches in 
height is removed, as deep as the sapwood. 

Then two metal strips about 2% inches wide are 
placed about half an inch deep in the trunk in such a 
way that one of them is above the container and holds 
it fast, while the other one runs obliquely from the side 
to the trough below. Both together take up the entire 
width of the peeled gash. From week to week, for a total 
of about thirty times during the season, the bark at the 
top is peeled off somewhat further, with this upward 
extension of the wound amounting to about 1512 inches 
each year. Specially formed mattocks are used for this 
barking of the trunk; easily manipulated by skilled 
workers, they wound the trunk no deeper than is neces- 
sary for a good resin yield. One man can take care of 
from 5000 to 7000 taps per week. 

Chemical stimulants provoking a stronger resin flow 
have also been used for about twenty-five years now. 
Nowadays 50 per cent sulfuric acid, scattered finely for 
about generally used. Approximately 10 
per cent of the trees tapped are previously treated in 
this manner. One advantage of stimulation with chem- 
ical agents is that only the bark need be removed and 
the wood does not have to be scraped to a depth of 
about half an inch. By means of the stimulant the resin 
ducts in the wood are opened up, so that the resin can 
flow out. Injury caused by chemicals, especially by sul- 
furic acid, is, however, not as easily overcome by the 
organism as a mechanical wound, as is shown by the 
fact that in such cases the resin flow continues for ten 
days or longer, whereas a normal gash provokes flow 
for five or six days only. 

Sulfuric acid seriously attacks the cambium layer 
underneath the bark, destroying the horizontal, thin- 
walled parenchymal resin ducts as well. Resin exuda- 
tion, as a defensive reaction of the tree, can ovecome 
mechanical injuries within a few days; for this reason 
the flow has to be set going again by a new injury. But 
the destruction caused by sulfuric acid is prolonged by 
the gradual penetration of the acid into the inner layers 
and is therefore much more far-reaching. 

The wood of the pines is interlaced with large vertical 
and smaller horizontal resin reservoirs and ducts, with 
the horizontal ducts extending into the cambium and 
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ordinarily closed by parenchymal! cells. All these con- 
tainers and channels are connected with each other like 
a supply network. Why conifers deposit turpentine in 
their wood is not yet known. In all probability it is an 
excretion, i.e. a material separated during the life- 
process of the plant that is not taken up into it again. 

The turpentine which overflows from the injuries is 
at first a clear, transparent fluid. Even while running 
down from the trunk to the cup, it becomes thicker and 
partly crystallizes. Normal turpentine then results. As 
mentioned above, further processing was originally un- 
certaken in order to obtain pitch for the building and 
caulking of wooden ships. Turpentine oil played a small 
role only here. The distillation at first performed when 
demand became greater, done in iron retorts, was aban- 
doned in 1834 in favor of fire-heated copper stills and 
copper condensers, resulting in an improvement of the 
quality of the turpentine oil and colophony. The head of 
the stills, with a capacity of about 500 to 1000 gallons, 
could be taken off and easily connected with the still 
and condenser. The stills were charged with the raw tur- 
pentine resin and all its impurities, whereupon distilla- 
tion began. 

As the oleoresin naturally contains a certain amount 
of water (5-10 per cent), turpentine oil at first was 
distilled over with water. When the amount of water 
in the still lessened—(this can be recognized by the 
peculiar sound heard if the ear is held to the condenser 
vent )—warm water was admitted through a connecting 
pipe at the still-head and distillation was continued. 
When distillation was ended, the turpentine oil was sep- 
arated from the water and poured into storage tanks. 
Once the last amounts of water had settled out, it could 
be run off into vats and brought for shipment. The 
melted colophony contained in the still, with its residue 
of impurities such as pine needles, pieces of bark and 
wood, etc., was emptied out through a cock on the bot- 
tom and passed through various sieves and, at the last, 
layers of cotton that retained the coarser impurities. 
While still warm it was poured into wooden or iron bar- 
rels, where it became firm and was ready for sale. The 
distillation of from 400 to 530 gallons of turpentine 
resin took about three hours. 

The advantages of this older procedure lay in the 
mobility of the distillation stills and the comparatively 
slight cost of procuring them. If the tapping points 
shifted, the provisionally installed stills could easily be 
brought elsewhere. The disadvantages of this method 
were the dark coloration and the cloudiness of the oleo- 
resin due to the impurities, frequent fires as a result 
of the bad walling-up, and distinct losses of oleoresin 
during the various operations. In addition, the tur- 
pentine oil obtained was a pretty raw product. In the 
course of time, improvements were introduced, but con- 
siderable skill and experience on the part of the dis- 
tillers was required in order to get a light, pure resin. 
Compared with the 2500 stills of this kind that were 
in use in the heyday of this processing technique, no 
more than a hundred stills using this outmoded method 
exist today. 


Change of Procedure 

Since the thirties, there has been a change-over to 
another, more factory-like procedure. The new method 
consists of two different processes: the purification of 
the oleoresin, and distillation. As the lighter kinds of 
colophony are more in demand than the darker ones, 
and as it is known that the dark coloration can be 
ascribed to the dirt involved in processing, it was evi- 
dent that oleoresin ought to be purified before distilla- 
tion. The solution of the problem of filtering a very 
viscous and tough material was found when the raw 


46 September, 1956 


turpentine was dissolved in enough turpentine vil to 
make a dilution that would flow and could thus be fil- 
tered. The raw turpentine is dissolved in special melting 
compartments of stainless steel with steam casings, in 
turpentine oil sufficient to produce a mixture containing 
from 35 to 40 per cent of the oil. After about a half-hour 
of heating at temperatures of from 90 to 100° C., every- 
thing is dissolved. The mixture, to which are added 
kieselguhr as a filter-stuff and some oxalic acid for 
the removal of iron, is forced under pressure through 
sieves in order to get rid of the coarser impurities, and 
then through cloth or paper filters. After being filtered, 
it is washed with water at 80-90° C. in large containers 
of stainless steel, in order thoroughly to remove water- 
soluble impurities such as the sugars from the sap of 
the conifers and the oxalic acid. The mixture is then 
left to stand overnight, with a ten-degree drop in tem 
perature, and the washing water is drawn off. 


Distillation of the Oleoresin 

The purified oleoresin solution is pressed for distilla- 
tion into a still of stainless steel having a capacity of 
from 1000 to 2100 gallons. The still is heated by steam 
coils, and steam is supplied directly through a steam 
ring with fine jets. It is connected through a dephlegma- 
tor, which keeps back oleoresin acids being distilled in 
the process, with a pipe refrigerator in which the dis- 
tillate condenses. After heating is started, enough steam 
is added to make equal proportions of water and tur- 
pentine oil distill over. In the course of distillation, the 
temperature of the contents rises, and more steam is 
introduced in order to separate the high-boiling last 
runnings as well. The latter, along with the first por- 
tions of the next distillation run, are separated, as they 
may contain some colophonic acid. They are combined 
and used for dissolving new lots of oleoresin. The dis- 
tilled middle fraction of turpentine oil is freed from 
small amounts of water in a vat with table salt and is 
then collected into large containers holding from 5,280 
to 10,569 gallons. The shipping barrels are filled from 
these. The colophony remaining in the still is also 
pressed into storage containers and poured from them 
after having cooled a bit. More than 90 per cent of total 
American output is at present processed in this way. 
There are some 30 centrally located installations of the 
kind described. 

A particular advantage for the working-up process 
revealed after erection of the large installations stems 
from the fact that nowadays many more small farmers 
are carrying on tapping than was formerly the case. 
Against about 300 small resin producers in 1930, there 
are today more than 40,000 who send their resin to th: 
large distilleries. For the small farmers with but a few 
hundred trees, whose resin yield hardly justifies set- 
ting up their own distillery, tapping is now attractive 
for various reasons. Most of the work has to be done 
during the times when there is little to be done in the 
fields. Regular resin delivery is a steady source of cash. 
It is thus easy to understand the changes that have 
occurred in obtaining resin. 

A number of interesting studies have been published 
on the differences in the oleoresin and oil yield from 
the various American pines. In summary it may be said 
that only pines with a diameter of from 10 to 12 inches 
at about 31% to 5 feet from the ground can be expected 
to give a satisfactory resin yield. With younger, thinner 
trunks the return is so slight that tapping scarcely pays 
But even among trees equal in strength the yield can 
vary by 25 or 30 per cent. That is why nowadays a selec- 
tion of pines richest in oleoresin is made. The average 
oil yield amounts to 20 per cent, the colophony yield 
anywhere from 60 to 70 per cent. 
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Mos of the hair colorings of the oxidation type are 
quite alkaline and this is necessary for two reasons. 
First, oxidation of the dye intermediates occurs best on 
the alkaline side, and secondly the alkali serves to soften 
and swell the hair making it more receptive to the dye 
Ammonia has long been the preferred alkalizing agent 
because it softens the hair quickly without damaging it 
as fixed alkalis are prone to do. There is more to it than 
just pH. In most cases a dye that has been adjusted to a 
given pH with ammonia will color hair with deeper and 
more uniform shades than the same dye composition ad- 
justed to the same pH with fixed alkali. In dye composi- 
tions that both color the hair and bleach the natural hair 
pigment at the same time, more effective bleaching re- 
sults when ammonia is used as the alkali. Mono-, di-, 
and triethanolamine as well as other alkanolamines are 
used in hair dye compositions either alone, or with other 
fixed alkali or ammonia. A British patent®*® claims im 
proved dyeings without hair damage when oxidation 
hair dyes use triethanolamine at a pH of 7 to 9 together 
with a polyhydroxy compound such as sorbitol, pentaery- 
thritol or glycerine and buffered with ammonium salts 
or free ammonia. 

Most oxidation dyes are adjusted to a pH of 9.0 to 
10.0 with ammonia. Those dyes on the market with a pH 
as low as 7.5 to 8.0 require pre-bleaching to obtain the 
desired shades. It is the pH of the hair dye-peroxide mix- 
ture that is important and not the pH of the dye com- 
position as packaged. One pH value might not neces- 
sarily be used for an entire range of shades because the 
optimum pH for each shade is sometimes different. De- 
pending on the results desired, there is an optimum pH 
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for each formulation and shade. Hair coloring shades 
such as steel grey, platinum, silver blonde, etc. that con- 
tain blue forming dye intermediates are very sensitive 
to pH changes and the optimum pH value must be care- 
fully determined. A steel grey hair coloring, for example, 
might impart a beautiful shade to hair at a pH of 8.5 
or 8.7 and be a complete washout at 9.0. 

At this point a word of caution is in order. Ammonia 
is a rubefacient and stimulant on the skin and can cause 
painful “burns.” When applied to the scalp that has been 
washed free of the natural oils by a shampoo, ammonia 
can be very irritating. It has been found by experience 
that the hair dye-developer mixture that is applied to the 
hair should not have an ammonia content exceeding 
1.0°,. If the dye composition is one that is mixed with 
equal parts of liquid developer before use, it should not 
contain more than 2.0°- of free ammonia. The only dye 
compositions that may have this much ammonia in them 
are those products that dye and bleach the hair at the 
same time. 


DYE-BLEACH PREPARATIONS 


ANY of the newer hair coloring compositions avail- 

able for both professional and home use, bleach the 
natural pigment while dyeing the hair. This may seem 
to be a rather incongruous situation at first but it does 
make sense. Bleaching of hair is usually accomplished by 
treatment with alkaline hydrogen peroxide, in which the 
alkali is usually ammonia. Oxidative dyeing of hair is 
accomplished by oxidizing, with hydrogen peroxide, an 
alkaline (usually ammoniacal) solution of dye intermedi- 
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ates. Both processes can take place simultaneously. Prod- 
ucts of this type have a high ammonia content so that a 
maximum amount of bleaching will take place in a mini- 
mum of time. It is not simply a matter of adding am- 
monia to a conventional hair dye or shampoo tint. The 
various shade formulations must be worked out with 
considerable care so that a well balanced product will 
result. Usually products of this type are formulated so 
that the lighter shades have greater bleaching activity 
than the dark shades. The colors deposited on the hair by 
the oxidation dyes are extremely resistant to alkaline 
hydrogen peroxide and therefore conventional hair 
bleaches have little if any effect on dyed hair. 

Dye-bleach preparations are most effective in the 
hands of a skilled technician and home use by the woman 
who desires to color her own hair can lead to disillusion- 
ment unless the limitations of the product are explained 
in detail. The belief that any shade of hair can quickly 
and easily be dyed and bleached in one application of one 
hair coloring product to any desired shade is an errone- 
ous one. In Table 1 were shown the eighteen popular 
shades divided into two groups of nine each—the drab 
shades and the warm shades. The drab shades can be 
bleached more readily than the warm shades which have 
considerable red in them. The ash browns and ash 
blondes are very easily bleached to golden blonde shades. 
Black and dark brown will bleach in one application to 
an auburn color while a reddish blonde will result when 
all but the lightest colors in the warm series are 
bleached, with the exception of the auburns which are 
very resistant to peroxide bleaching. When a combina- 
tion dye-bleach is used, the final color effect is the sum 
total of the dye deposited on the hair plus the final color 
of the natural pigment. It is much easier to go from a 
light to a dark shade than from a dark to a light shade. 
A woman with dark brown hair who wishes to go to an 
ash blonde shade will find it an almost impossible task 
to accomplish in a single treatment. It can be done by 
first bleaching the hair to a light blonde shade and then 
applying an ash blonde shade or a drab toner. It is also 
easier to go from a drab shade to a warm one than to go 
from a warm shade to a drab one. Products of this type 
require detailed directions for the selection of the proper 
shade of dve as well as detailed directions for use. 


THE COMPLETE HAIR DYE 


HERE are so many variables involved in formulating a 

specific hair coloring that it would be impractical to 
show detailed formulae of each type of product in each 
of the many shades. The shade composition is approxi- 
mately the same whether it is for a conventional dye, 
shampoo tint, color shampoo, cream coloring, or any of 
the other variations. The word “approximately” is used 
rather loosely. A composition of dye intermediates and 
additives developed for a particular base and application 
will not necessarily develop to the same shade if the base 
or method of application is changed. It may be neces- 
sary to make changes in the total intermediate concen- 
tration, pH, modifiers, or even replace certain intermedi- 
ates with others. It must also be borne in mind that a 
specific shade can result from more than one combina- 
tion of dye intermediates. Certain generalities can be 
made. The percent concentration of the dye intermedi- 
ates and other additives should be kept as low as _ pos- 
sible, and as few intermediates as possible should be used 
in making up the shade. Where one compound will do 
the job of two, use only the one. Simplification of the 
product will reduce the possibilities of trouble and when 
a difficulty does occur it is more easily traced. The fol- 
lowing formulas are typical examples of an oxidation 
hair dye and each formula is broken down to show the 
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ole played by each ingredient. The composition of the 
ve base was discussed earlier in this paper. 


DARK ASH BLONDE 

Dve base 60.00°° solvent 
sodium sulphite 0 antioxidant 
)-phenylenediamine 50 

-aminopheno! 10 
-aminodiphenylamine 05 dye intermediates 
)-aminophe ho 10 
}-nitro-1,2,-diaminobenzene 20 
» 4-diaminoaniso 025 color modifier 
esorcinol 0 modifier and stabilizei 
ammonium hydroxide to alkali 

pH 9.5 
Dve base to ‘ 100.00 solvent 


MEDIUM BROWN 


Dye base 60,.00¢% solvent 
sodium sulphite 40 antioxidant 
p-phenylenediamine 2.00 
p-aminodiphenylaming 0.20 dive intermediates 
o-aminopheno! 0.20 
j-nitro-1,2-diaminobenzene 15 
resorcinol 1.00 modifier and stabilize 
ammonium hydroxide to alkali 
pH 9.2 

Base to make 100.00°% solvent 

HONEY BLONDE 


Dye base 60.00¢¢ solvent 
sodium sulphite 20 antioxidant 
p-phenylenediamine 20 
p-methylaminophenol 

sulphate AO dye intermediates 
p-aminodiphenylamine 10 
o-aminophenol 13 
resorcinol .20 modifier and stabilizer 
pyrogallo 20 stabilizer 

ran AO alkali 
ammonium hydroxide to alkali 

pH 9.0 
Dye base to make 100.00 solvent 


The Developer 


So far in this study of oxidation dyes the 
has been mentioned many times but without a detailed 
explanation of its composition, its role in the oxidation 
process, and the many potential problems connected with 
it. Bear in mind however, that the hair dye 
Without the developer and that the hair dyeing process 
is the result of a controlled chemical reaction between 
the hair dye and the developer on the hair. This paper 
would not be complete without an examination of this 
oxidation reaction. 


developer 


is useless 


The product referred to as the developer is an oxidiz- 
ing agent and is usually a solution of hydrogen peroxide. 
Other oxidizing 
persulphates, 
measure 


agents have been tried such as chlorates, 
perborates and others but they do not 
up to hydrogen peroxide for ease of use, com- 
pleteness of the oxidation reaction, safety, and absence 
of undesirable by-products. The use of persulphates to 
develop oxidation hair dyes was the subject of an early 
French patent’? and a mixture of a persulphate salt and 
an alkaline perborate was patented** in 1922. Even so- 
dium dichromate has been recommended as an oxidation 
dye developer. A British patent®*® was granted for rins- 
ing hair with a sodium dichromate solution after the 
hair had been shampooed with a soap containing p- 
phenylenediamine. The dichromate oxidized the diamine 
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Modulan is chemically treated lanolin 
containing all the constituents of lan- 
olin modified by a unique treatment 
to impart NEW and VALUABLE 
PROPERTIES. 


Modulan forms clear solutions even in 
cold mineral oil and deposits hydro- 
phobic, emollient films on skin and 
hair. These desirable protective films 
are waxy rather than tacky and are 
very pleasant to the touch. 


Modulan is extremely hydrophobic — 
does not form greasy emulsions and is 
practically odorless. Because of its out- 
standing compatibility with oil-in- 
water emulsions and with soaps and 
shampoos, Modulan is particularly 
recommended for use in creams 
lotions, baby products, hair prepara- 
tions, make-up. and ointments 


CLINICAL INVESTIGATIONS HAVE 
INDICATED THAT MODULAN IS 
HYPO-ALLERGENIC. 
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to a black dye on the hair. Urea peroxide has been used 
extensively in Europe and is used to some extent in this 
country. This is a white crystalline solid with the com- 
position CO(NH,,).*H,O, that usually contains 34-35% 
of hydrogen peroxide. It is very soluble in water where 
it decomposes into hydrogen peroxide and water but a 
major drawback to its use is it’s instability in air. It 
readily absorbs moisture from the air and decomposes 
rather rapidly. For this reason it is usually marketed as 
compressed tablets which are individually sealed in 
plastic film. 


Hydrogen Peroxide as the Developer 


Almost all oxidation dyes use twenty volume (6% 
hydrogen peroxide as the developer which may or may 
not be packaged with the hair coloring. Since there is 
a danger of hydrogen peroxide solution losing its 
strength if kept on the dealer’s shelves too long, most 
makers do not package the peroxide with the dye but 
recommend that users buy fresh peroxide directly before 
use. Peroxide solutions stronger than twenty volume 
have occasionally been used but it is not advisable to 
do so. When strong hydrogen peroxide solution is ap- 
plied to the skin it will produce a chemical burn which 
manifests itself by whitening of the skin accompanied 
by a burning sensation. Peroxide solutions less than 
fifteen volumes (442°, ) in strength usually do not burn. 
The twenty volume peroxide which is used as the de- 
veloper for most oxidation dyes should be handled care- 
fully by the user to avoid contact with the skin. 

Most oxidation dyes are mixed just before use with 
the equal parts of the peroxide developer but some color- 
ings on the market use 1 and even 2 parts of the de- 
veloper. These latter products are generally of the type 
that bleach and dye the hair in one application. Unless 
the oxidation dye has been specifically formulated to dye 
and bleach the hair any bleaching of the hair during 
the dyeing process is most undesirable. Some bleaching 
can occur especially if ammonia has been used as the 
alkali and the pH of the dye-peroxide mixture that is 
applied to the hair is above 9.0. 

It is a well known fact that solutions of hydrogen per- 
oxide are rather unstable and that contact with many 
substances can trigger rapid decomposition. Even min- 
ute traces of heavy metals or metal salts will do this. In 
most cases, rapid decomposition of hydrogen peroxide 
when mixed with the oxidation dye is not desired. Such 
decomposition is evident when the dye-peroxide mixture 
gases, foams, or gets very warm. Rapid peroxide decom- 
position is often accompanied by incomplete oxidation 
of the dye intermediates and this in turn can result in 
hair colors that are not true to shade and are unstable. 
Partially oxidized dye intermediates can also result and 
these may be skin irritants. 

In a well formulated oxidation dye, the dve intermedi- 
ates will be completely oxidized in 50 to 60 minutes or 
less and the dye-peroxide mixture will contain some un- 
reacted hydrogen peroxide at the end of this period. Why 
is such a situation desirable? Let us assume for the 
sake of argument that the hair dye in question is for 
professional use and that complete color development 
will require twenty minutes on the hair. A skilled tech- 
nician can apply the dye in 10 minutes or less. The dve- 
peroxide mixture is not usually poured over the hair like 
a shampoo (it sometimes is in the case of color sham- 
poos) but it is applied to one section of hair at a time 
until the entire head is done. This means that the last 
section of hair that is treated will be in contact with the 
developing dye for a shorter time than the first section 
and will be treated with a dye solution that has been 
undergoing oxidation for perhaps ten minutes before it 


50 September, 1956 


is applied to the hair. Under these conditions, which are 
optimum ones, we still expect the entire head of hair to 
dye to the same shade if the oxidation dye has been 
properly formulated. So when we add up the normal de- 
velopment time, plus the time required to apply the dye 
mixture, plus time to allow for variations in technique, 
affinity of the dye for the hair, ete. we end up with a 
minimum period of 40 or 50 minutes before oxidation 
of the dye is complete. The oxidation is not an immedi- 
ate reaction and the oxidation rate is governed by such 
factors as pH, concentration of intermediates, tempera- 
ture and others. An important fact to remember is that 
the dyeing of hair will not occur unless oxidation of the 
dye intermediates takes place on the hair. The dye that 
forms in the dye-peroxide bath has no affinity for hair. 
This can be demonstrated by treating some hair with 
the dye-peroxide mixture immediately after mixing the 
two and then treating hair with the same mixture 40 o1 
50 minutes later. The second hair swatch will have ab- 
sorbed little, if any, color. 

It was pointed out before that when a head of hair is 
dyed with most oxidation colors, the first section of hai 
to which the dye is applied, is in contact with the devel- 
oping intermediates for a longer period than the last sec- 
tion. The time difference is the length of time it takes to 
apply the coloring to the entire head. In a beauty shop 
this time difference will average from 6-10 minutes but 
it may be as much as twenty minutes for the woman who 
is dyeing her own hair at home. The question then 
arises; isn’t there a variation in the depth of color on 
the hair as a result of this time difference? If it is a 
well formulated hair dye, the answer is no. The reason 
for this is that color development on the hair usually 
proceeds quite rapidly at first and then slows down. 
Where the full color develops in say twenty or thirty 
minutes an additional five or ten minutes should add very 
little to the color already there. In the case of a product 
that both bleaches and dyes the hair, the bleaching of the 
natural pigment can often continue after maximum color 
development has been reached. All new oxidation dye 
formulations must be laboratory tested and tested on 
models to determine and establish the oxidation rate and 
the effective life of the dyve-peroxide mixture. 


Oxidation Dyes Still the Best 


Oxidation dyes after 50 vears are still the best hair 
colorings available. No satisfactory method of dyeing 
human hair has been developed that can replace the 
oxidation dyes in spite of the fact that many other dye- 
ing agents and techniques have been investigated. Al- 
though the basic principles of oxidative dyeing have re- 
mained unchanged for more than half a century research 
and development have produced hair coloring prepara- 
tions that are safe to use, are available in a great range 
of shades, and that color the hair quickly in lasting, 
natural shades. 

But what of the future? Until a better method of dye- 
ing human hair comes along, the oxidation dves will re- 
main of paramount importance to chemists and cosmetic 
manufacturers who are interested in the expanding hair 
coloring market. The search for new and better methods 
of dveing hair will go on but so will research into im- 
proving the oxidation dyes. Those of us who have worked 
with hair coloring recognize that many problems and 
difficulties lie along the way but we are also aware of the 
tremendous potential market for better hair coloring 
products. 
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1. MARY CHESS 
Newest of the Mary Chess perfumes is Souvenir d’un Soir. 
It comes in a lalique-type glass bottle, which though designed 
in France is a miniature reproduction of the famous fountain 
in front of the Plaza Hotel in New York City. It is contained 
in a black and gold box which harmonizes with the black and 
gold tab label on the bottle. On the back of the label is the 


perfume’s message... ““May the fountain at the Plaza—one 
of New York’s most beautiful landmarks—bring back to you 
the Memory of an Evening ... Souvenir d’un Soir.” The 


price is $45 for two ounces; $10 for one-fourth ounce. 


is 2. MARIO RIGAUD 
Mario Rigaud of Paris had designed a purse size miniature 
spray which holds one-quarter ounce of Un Air Embaume 
perfume. The tiny aerosol spray is designed to evenly cover 
areas hard to reach otherwise. The container is black and 
gold metal, and said to be leakproof. The spray with perfume 
sells for $5 plus tax, comes apart for refill. The refill bottle 
is $3.75 plus tax. 


3. HARRIET HUBBARD AYER 

The Midas Touch color family of Harriet Hubbard Ayer has 

been enlarged. In addition to gold and silver used for dra- 

matic streaking and accenting of the hair, three new shades 

are now available—black, brown and auburn. The product 

comes in a plastic-coated bottle with a spray top for eas) 
2. application. Midas Touch is a temporary coloring which is 

removed by a shampoo. The price is $1.50 per bottle. 


4. PRINCE MATCHABELLI 
Prince Matchabelli’s newest perfume, Added Attraction, 
will be in the stores on October 1. It comes in a gold-deco- 
rated crown bottle, which for this particular perfume is 
rich royal red in color. The bottle is nested in white satin in 
a snap-lid jewel box that is covered with red velvet. It sells 
at $17.50 for one ounce; $10 for one-half ounce; $6 for one- ; 
fourth ounce. The crown embossed purse dispenser is $3 i 


5. MYRUGIA 
The Spanish house of Myrugia has created a new cologne, 
3. Bleuor. It is said to belong to the old European tradition of 
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cologne, the cologne enjoyed primarily as a_ pleasantly 
scented body stimulant. A 6 3 4 ounce flacon is $4. 


6. HELENA RUBINSTEIN 
Holiday Foam Bath from Helena Rubinstein, Inc. comes in a 
bottle contained in an attractive multi-stripe wrap. It is 
available in four fragrances: Heaven-Sent, Fourth Dimen- 
sion, Moonlight Mist, and Five O’Clock. The price is $5. 


7. GERMAINE MONTEIL 

Germaine Monteil put on sale on September 1 a new offer- 
ing, Idol-Eyes Make-up. The eye shadow is a creamy, crayon- 
type stick which comes in a gold retractable case. The mas- 
cara is said to be waterproof and not to rub off, but is re- 
movable with any of three Germaine Monteil cleansers. It is 
packaged in a kit with brush in a frosted plastic container. 
The shadow stick comes in five shades with an overglow of 
pearl at $2. The mascara is available in black, brown and 
blue at $1.50. 


8. BARBARA GOULD 

Barbara Gould has introduced a Beauty-Tote for the woman 
on the go. The kit has a waterproof white and silver “shell 
finish” case lined in pale blue washable linen. All the bottles 
are miniatures of the standard size containers, and each 
product is held in place by means of a transparent compart- 
ment. Total length of the kit is 7 1/4 inches. It contains six 
cosmetics: liquid cleanser, skin freshener, Act of Beauty 
(fluid moisture cream), liquid foundation, face powder and 
lipstick. The price is $5. 


9. RICHARD HUDNUT 
New Pin-Quick, a pin-curl permanent which its manufac- 
turer says is “guaranteed to last longer than any other or 
your money back” has been presented by the Lambert- 
Hudnut division of the Warner-Lambert Pharmaceutical Co. 
Included in the set is a conditioner with silicone. It sells for 
$1.50 plus tax. 
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This Month’s Quiz Master 


For Quality and Uniformity 
try Croda Lanolin Products 


available in standard 400 Ib. 

and 100 Ib. steel drums 

Special Superfine Cosmetic Grade Ralph G. Harry 
Lanolin Anhydrous U.S.P. Author of ‘‘Modern Cosmeticol- 


. a premium material, the ulti- ogy’ and “Cosmetic Maieria!s’’; 
te in color and odor propertie Ss. Research and Development 


Cosmetic Grade Lanolin Anhy- Chemist, International Chemica! 
drous U.S.P Co., Ltd., London, England. 


. a high quality material suit- 


wea 


able for the finest cosmetic prep- 


arations, 
Pharmaceutical Lanolin Anhy- 
drous U.S.P. 


for ointments and pharma- 


QUESTION I. /s the difference between American, British and Eunropean- 


ce sobtvinal emulsions. type cosmetics as wide now as prior to World War IT? 


Pure Liquid Lanolin FLUILAN 


.a@ pure Lanolin oil, rtracted rowTD y . one a . : 
only from Lanolin for hin n tie ANSWER. No, as far as British and U. S. cosmetics are concerned. During 
eet / 4 i Spelic ° . “7 }: : . 
and toilet preparations—solubh the war and a while after, differences did exist because of development 
in mineral oil—soft—emollient. work in the United States and the unavailability of certain raw materials 

Caceres 

Other derivatives: HARTOLAN and in Britain. 

SUPER HARTOLAN Lanolin 

lcoholy: LANETHYL al- 
ohol soluble Lanolin 


alcohols QUESTION II. What was the difference? 


ANSWER. In the late twenties and early thirties the differences between 
British, French and U. S. cosmetics were not very great as make-up for the 
average woman tended to be limited to a little foundation cream and powder, 
although a certain amount of lipstick was also used. The Americans were 
the first to commercialize the make-up experience they had gained during the 
development of the motion picture industry. Also because of the severe 
weather conditions and the prevalence of central heating, the Americans 
became conscious of the “dry skin’ problem and the emollient creams and 
lipsticks they developed proved satisfactory in Europe as well as at home. 
Thus, the United States began to set the fashion in cosmetics for the rest of 
the world. Their development of the aerosol and the “teen age’? markets en- 
trenched them in an even stronger position. Largely because of research 
and development work of long terms, America has become the fashion center 
for many new technical developments in the cosmetic field. With the advan- 
tages of a community of speech, the establishment of British subsidiaries 
or branches of American companies and the free interchange of technical 
information through technical publications, the differences between Amer- 
lew York ican and British cosmetics have for the most part disappeared. 


London QUESTION Ill. What suggestions would you make to American com 


panies thinking of doing business in England in the way of changing their 


Milan products? 


ANSWER. Apart from its technical excellence, a successful product on 

the British market must suggest “glamour.” With the high purchase tax, 

price as well as presentation is important in the cheaper markets. There is 

CRODA INC. a market in this country for preparations especially designed for the “teen 

53 Giedinns Ave. ager.”’ Far too few of the older women use cosmetic preparations. Sell cos- 

New York 10, N.Y. metics to the teen agers of today, and you will sell cosmetics to the mothers 
MU 3-3090 and the children of tomorrow! 
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..-AND IMRA, BOTH HIGHLY ACCLAIMED! 


fastidious women, is safe even on delicate facial areas! 
A cosmetic and packaging designed to keep women 


Conveniently packaged in equally modern containers... 
Sheffield Process collapsible tubes, in which all prod- 
ucts sell better! Make Sheffield your next order. 


happy, beautiful and hair-free. /mra, product of Union 


Pharmaceutical Co.,Inc.,an ultra-modern depilatory for 





for 


RAW pERFUMES 


COSMETICS 
MATERIALS | COSM! 


Philadelphia ¢ Cincinnati * Chicago © Los Angeles 
Canada: Naugatuck, Montreal « Cuba: Luis Felipe, 
Havana « Mexico: Comerciale Reka, Mexico City 
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FACTS ABOUT 


OF 


EDTA on soap 


E tiytene diamine tetra acetic 
acid, commonly known as EDTA 
as well as many other generic and 
trade or proprietary names, has re- 
ceived very wide publicity in the 
scientific and trade press. Whilst 
there is no doubt that this complex 
organic chemical is extremely valu- 
able as a chelating agent, many ex- 
traordinary and_ inflated claims 
have been made for it and it is, 
therefore, worthwhile to examine 
its usefulness in the manufacture 
of soap and soap products. 

In general, the most important 
characteristic of EDTA salts is 
their ability when in aqueous solu- 
tions to prevent the precipitation 
of calcium and magnesium soaps 
from hard water and also to re- 
dissolve such soaps once they are 
formed. Of considerable value to 
the soaper is the property which 
EDTA salts possess of clarifying 


Air in 


Soap 


PAUL I. SMITH 


liquid soaps, such as shampoos and 
other specialised products, and in- 
creasing their sales appeal. There 
is very much less tendency for soap 
solutions to throw out ugly sedi- 
ments or to develop cloudiness when 
EDTA salts are present, moreover, 
the toxic effects are claimed to be 
negligible. 

Other claims made for EDTA 
include improved foam stability, but 
this in general appears to apply 
more to sulphonated 
than to soaps. Apart, however, from 
the better known characteristics 
described above, EDTA is particu- 
larly useful to soap manufacturers 
who use water containing traces of 
iron, which is liable to discolour 
soaps and to interfere seriously 
with their keeping qualities. The 
chelating agent possess the unique 
property of inhibiting trace ele- 
ment effects and thus preventing 


detergents 


A CERTAIN amount of air is bound 
to be trapped in soap. during 
manufacture and usually this causes 
no trouble whatever. It is only when 
the air exceeds 5-10 ce per 100 
grams that it really becomes a nui- 
sance and causes difficulty in tablet- 
ting and packing. A safe maximum 
amount of air occlusion in soap 


the iron or copper constituent of 
the water from having any harmful 
action on the soap. 

One claim sometimes made for 
EDTA is that when used alongside 
approved anti-oxidants, it improves 
their efficiency and reduces. still 
further the risk of spoilage. This 
is known to be true where there is 
danger of catalytic oxidation due 
to the presence of trace metals, but 
not so convincingly proved when 
spoilage is due to other causes not 
associated with the presence of 
metallic impurities. Certainly, there 
is plenty of evidence to support the 
claim that the presence of EDTA 
does reduce the risk of deteriora- 
tion in soap due to the presence of 
copper as well as iron. No claim 
can, however, be made that EDTA 
has any noticeable effect on reduc- 
ing spoilage of soap due to micro- 
organisms, such as moulds. 


should not exceed a figure of 3 and 
most soapers are content when this 
is not exceeded. The greatest nui- 
sance value attached to air occlu- 
sion is that no one in the plant 
appreciates its presence until it is 
too late. 

The best way to prevent the acci- 
dental trapping of air in soap is to 
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take every possible precaution of 
minimizing contact, e.g., by reduc- 
ing the height of flow if liquid soap 
is poured from one vessel to an- 
other: by so designing agitating 
devices that air is not forced into 
the molten soap so as to form emul- 
sions of air in soap; by keeping the 
surface of soap mixtures smooth 
and of even texture so that the risk 


Aqua Velva is 
Now Ice Blue 


The J. B. Williams Co. has announced 
that “Aqua Velva,” claimed to be the 
oldest and biggest selling nationally dis- 
tributed after shave lotion, will soon be 
replaced by ‘Ice Blue Aqua Velva,’ “the 
newest and most modern product of its 
kind on the market.” 

Hailing the new lotion as “not just 
another hopeful entry in the after shave 
lotion field.” the Williams Co. said the 
new item Is expected to capture an even 
larger share of consumer dollars than its 
predecessor, ‘Aqua Velva.’ 

Ice Blue Aqua Velva’ is the result 
of eXtensive experimentation carried on 
by the Williams Co. staff, plus such 
independent experts as van-Ameringen 
Haebler, the firm explains 

The company’s confidence in the new 
product, it Is stated, is based on exhaus- 
tive COMPparison tests against top compe- 
titions The new product was decisively 
favored, it is reported, on the following 
packaging, color, feeling on 
face. aroma, healing effect, cooling effect. 


reliet from burn and lasting quality 


accounts 


Strong Gain in Soap 


and Detergent Sales 


\ strong gain in the sale of soap and 
synthetic detergents is reported for the 
first six months of 1956. Sales are up 
15.3 per cent in pounds and 11.7 per 
cent in dollar value compared to 1955 
according to the industry census com- 
piled quarterly by the Assn. of American 
Soap and Glycerine Producers, from 
data submitted by 74 of its member 
companies. The sharpest gain for the 
SIX months in any of the product classi- 
fications Is in liquid synthetic detergents 
with an increase in pounds sold of 86.2 
per cent. Total synthetic detergents sales, 
solid and liquid, increased 25.4 per cent 
Despite these increases In synthetic de 
tergents, the total sales of soap showed 
Totals for 
the principal product classifications are 


follows 


little decline, off 1.5 per cent 


syndets 2.026.012,000 
pounds tor the first half of 1956, up 
18.3 from the first half of 1955; solid 
soaps and syndets, 1,.877.396,000 pounds 


Soups and 
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of air being absorbed is reduced to 
a negligible factor. 

Probably the greatest risk of air 
being occluded in soap takes place 
in the soap pan, either during the 
actual process of saponification or 
during the pumping of the fitted 
soap. Frequent testing at different 
stages of processing will determine 
the most critical stage and once this 


up 12.5% liquid soaps and syndets 
148,616,000 pounds, up 67.4%; solid 
and liquid syndets, 1,376,311,000, up 
25.4%: solid and liquid soaps, 649,701,- 
000 pounds, down 1.5%; solid soap, 
631,157,000 pounds, down 1.5%; liquid 
soap, 18,544,000 pounds. down 1.9%; 
solid syndets, 1,246.239,000 pounds, up 
21.30: and liquid syndets, 130,072,000 
pounds, up 86.2%. 

Dollar sales of all soaps and syndets 
for the first half of 1956 were $456,765,- 
000. up 11.7% from the first half of 
1955: all soaps, $154,104,000, down 
0.2°¢; and all syndets, $302,661,000, up 
19% 


New Research Lab Planned 
by U.S. Borax & Chemical 


Anaheim, California has been selected 
as the site for a modern research labora- 
tory for United States Borax & Chemi- 
cal Corp. In addition to numerous stand- 
ard laboratories, special facilities will in- 
clude a_ distillation room, instrument 
laboratory, heavy experimental equip- 
ment room, and a greenhouse for agri 
cultural investigations. Construction is 
scheduled to begin this month, with com- 
pletion expected in April, 1957. 


Change in Corporate Name 
of Stiefel Medicinal Soap Co. 


In view of planned diversification in 
the ethical pharmaceutical field, the of- 
ficers and directors of the Stiefel Medic- 
inal Soap Co., Inc. have announced a 
change in the corporate name to Stiefel 
Laboratories, Inc 


Will & Baumer Now in 


Second Century of Life 


Will & Baumer Candle Co. of Syra- 
cuse, N. Y. completed its 101st year of 
business on August 31. One of the oldest 
processors and marketers of beeswax, the 
firm was founded in 1855 by Anton Will, 
grandfather of the current president, 
Howard C. Will. Until Anton Will's 
time, candlemaking in America was a 
domestic art and the best candles were 
imported. In 1855, however, the com- 
pany commercially produced the first 
pure beeswax church candles in the 
United States. 


is found out, the problem can bi 
scientifically studied. Soapers wit] 
experience of air occlusion gener- 
ally agree that trouble is usuall 
traced to changes in_ procedure 
which, although apparently slight 
may mean that soap surfaces com: 
into contact with the atmospher: 
for longer periods or greater areas 
are exposed. 


TRADE LITERATURE 


Fritzsche Brothers, Inc. has re 
leased a price list of its products 
Ihe sections are indexed under 
essential oils: sesquiterpeneless and 
terpenless oils; citrus concen 
trates; floral absolutes; floral con 
cretes; aromatic chemicals: animal 
fixatives; resinold fixatives;  tinc 
tures; oOleoresins; balsams, gums 
and sundries: and colors Also 
available from the company is a 
special flavors catalog containing 
comprehensive listing. prices and 
descriptions of its complete line of 
flavors 


Glass Containers as Packages 
for Low Pressure Aerosols is 
sued by Brockway Glass Co., 
Among the advantages for 
packaging which are listed are in- 
ertness to nearly all materials, low 
cost, and a variety of designs. Dis 
cussed are the basic strength ot 
glass, siliconed glass containers 
aerosol glass containers, and de 


sign 


Ihe National Wholesale Drug- 
gists’ Assn. announces the publica 
tion of a new drug trade market 
data book. The 100 page sales too! 
contains the latest official drug 
store sales figures, drug store count 
and tamily count by 
These data are related to the re- 
vised NWDA distribution map ot 
the United States which is part of 
the book and which shows 37 pri 
mary areas of wholesale drug in 
fluence and other information of 
relevant interest. 


counties 


Whittaker, Clark & Daniels, Inc. 
have announced the completion ot 
the 1956 edition of “Whittaker’s 
Cosmetic Materials.” This loose 
leaf reference guide has been pre 
pared as a service to the cosmetic 
industry. The contents of the book 
constitute 204 pages of detailed 
information on all of their cosmetic 
products, with special emphasis 
given to colors. 
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437... 


for STICK DEODORANTS 
and COLOGNES 


The simplicity and beauty of silk screened white opal 
PEP Mee eS eC Ca Cel ed 
are competing for attention. Or, if your product 


suggests its use, you may prefer our number 437 
in decorated flint glass, either clear or frosted. 


Z 
Zz 
BZ 
Zz 
Z 
BZ 
Z 
Z 
Z 


CARR-LOWREY 
GLASS CO. 
F : : tt xr F Rave , 
Desigher "7 an JRaANUS tu Bs a ae glass layp gelato) 
Factory and Main Office: BALTIMORE 3, MD. + New York Office: 415 MADISON AVE. «+ Chicago Office: 1572 MERCHANDISE MART 
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RAODINOL 


| SHULL TOWN 


Another Shulton achievement in fine chemicals... 
Rhodinol Shulton. Available at approximately one-half 
the cost of rhodinol .ex-geranium Bourbon, Rhodinol 
Shulton sets a new standard of economy and excel- 
lence for rose effects. Constant in availability, quality, 
and price, Rhodinol Shulton is superior to ordinary 
rhodinols in petal-like freshness and blending power. 
And, of course, it is compatible with perfume materials 
and stable in soaps. 


Technical bulletin, samples, and additional information on request. 
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Preparation of imitation and artificial 
strawberry flavor a challenge to * 


flavor formulator ~~ 


Is a previous article in this section of American Per- 
fumer and Aromatics, I detailed some of the 34 com- 
pounds or groups of compounds that may be present in 
strawberry flavor. There is no need to detail all of these 
components again. 

In that article I also pointed out that there were a 
number of imitation and artificial flavors which are mar- 
keted and which vary in quality. This depends in great 
measure on the components comprising the flavor mix- 
ture, 

It is clear from the complex nature of natural straw- 
berry flavor that no simple formulation is likely to yield 
an imitation or artificial flavor that recaptures the natu- 
ral effect or for that matter that is even adequate. 


Imitation Flavor Components 


Many years ago I made a study of the literature with 
respect to the formulations given for strawberry flavor 
Some 12 of these are listed in Synthetic Food Adjuncts 

EB). 

The principal components of the aliphatic groups in 
the suggested flavor mixtures were esters such as ethyl 
and isoamyl formates; ethyl and isoamyl acetates; the 
ethyl, isoamyl, and cyclhexyl butyrates; the isobutyl and 
isoamy! isovalerates; ethyl pelargonate, and the inner 
ester gamma-undecalactone. 

In the aromatic groups one finds esters such as benzyl 
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acetate, ethyl and benzyl benzoate, ethyl cinnamate, 
methyl salicylate; aldehydes such as benzaldehyde and 
cinnamaldehyde; ethers such as bromelia (ethyl 2- 
naphthyl ether) and butyl beta-naphthy]l ether (ethyl 2- 
naphthyl ether and other aromatic compounds like 
venillin. and bourbonal (so-called ethyl vanillin), and 
still other compounds like ionone, geraniol, and of 
course, ethyl methylphenyl-glycidate. 

In addition to these 25 compounds, some 53 other com- 
pounds have been suggested as suitable for use in straw- 
berry flavor formulations. Among these are: Rhodinol, 
nerol, cinnamyl and cuminy! alcohols, diphenylmethane, 
the methyl, propyl, isopropyl, hexyl and gerany] for- 
mates; the isobutyl, rhodinyl, and penethyl acetates 
and dimethyl phen-ethyl carbinyl acetate; the isopropyl, 
isoamyl, and citronellyl propionates; the isopropyl, 
terpinyl, and benzyl butyrates; the isopropyl, isoamy], 
neryl, and benzyl isobutyrates; terpinyl valerate and 
cyclohexyl isovalerate; isoamyl caproate; ethyl capry- 
late; ethyl succinate; methyl and phenethyl benzoates; 
ethyl phenylglycidate and other’ phenylglycidates; 
methyl] and isobutyl cinnamates; methyl, ethyl, isobutyl, 
isoamyl, and benzyl salicylates; the aldehydes palmitic 
aldehyde and cumaldehyde; the ketones amyl methyl 
ketone, methylacetophenone, benzylacetone, benzalace- 
tone, and methyl naphthyl ketone; and compounds of 
more than one functional group such as anethole, anisy]l 
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formate, isoeugenyl, isoeugenyl methyl ether, and ani- 
saldehyde. 


Strawberry “‘Aldehydes"’ 

One group of compounds used in the preparation of 
strawberry flavors deserves special mention. These are 
the strawberry “aldehydes.” As explained on a number 
of occasions in this Section, these compounds are not 
aldehydes and are not even closely related to aldehydes. 

Toward the end of the 19th century and in the early 
part of the 20th century, certain substances with power- 
ful odors and flavors had been discovered and _ syn- 
thesized. Since some aldehydes were known to have such 
powerful odors, the custom was adopted to call other 
powerful odorous compounds “aldehydes” even though 
they were not true aldehydes. Some of these materials 
were mixtures; some were single substances; and just 
as the “ether” nomenclature became common usage com- 
mercially so too did the “aldehyde” terminology. 

One of the most surprising things about the pseudo 
aldehydes is that Glazer synthesized ethyl phenyl- 
gvlycidate as far back as 1868. This was done by reacting 
the silver salt of phenylglycidic acid with ethyl iodide. 
It was not until the beginning of the 20th century that 
the flavoring value of this compound was recognized. 

Ethyl phenylglycidate, 


ae R Si H 


a cS Oo 
NcZ cu, CH 


Ethy! phenylglycidate 


one of the so-called Aldehyde C,,’s is a liquid with a spe- 
cific gravity of 1.150. It boils at about 279.5 deg. C. with 
slight change, and about 1 volume is soluble in 2 volumes 
of 80 per cent ethyl alcohol. In the opinion of some flavor 
authorities, ethyl phenylglycidate has the best aroma of 
the strawberry “aldehydes.” Among the other names by 
Which it is designated are ethyl alpha, beta-epoxyhydro- 
cinnamate and beta-phenylglycidic acid ethyl ester. 

Back in 1904, Darzens (3) prepared ethyl methyl- 
phenvlglycidate: 


UAV " 


- GY 
H.C Ne Z cu, CH, 


Eth yl meth ylphen yaly cidate 


Which is also known as ethyl alpha, beta-epoxy-methyl- 
hydrocinnamate for the compound is considered to be a 
derivative of hydrocinnamic acid, which is also termed 
beta-phenylpropionic acid, C,,H-CH,CH,COOH. 

Some of the other names used for this substance are 
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phenylmethylglycidic ester and  alpha-methyl-alpha- 
phenylethylene-oxide carboxylic acid ethyl ester. In 
searching the literature it is necessary at times to search 
under each of these names. 

In his synthesis, Darzens used acetophenone and 
chloroacetic acid in the presence of sodium methoxide. 
In other synthesis sodium amide may be used instead of 
sodium methoxide. Allen and Van Allan (4) have de- 
tailed a standard method of synthesis. 

This compound has a specific gravity of about 1.096 
and boils at 272-275 deg. C. It has a fatty odor and thus 
care must be exercised in using it as a component of 
flavor formulations. Some authorities do not consider 
it to have as fine a flavor or odor as ethyl phenyl- 
glycidate. It is one of the pseudo aldehydes and is avail- 
able commercially as “so-called Aldehyde C,,.” 

It is an interesting side note to point out as I did in 
another article that when Darzens first synthesized this 
compound he described it as a weak fruity smelling 
liquid. 

Compounds related to these have been synthesized, 
namely, the methyl homologues as noted by Benezet (5 
Seldner (6) mentions the synthesis of ethyl beta-methy]- 
p-tolylglycidate and notes that it, too, has a strawberry 
character. 

It is clear from the number of components given in 
the preceding sections that many strawberry formula- 
tions can be prepared which vary from relatively simple 
compositions containing few ingredients to very complex 
formulations. It is of interest, as I explained in my ar- 
ticle on raspberry flavor to note the change from formu- 
lations which required natural oils to those which rely 
almost wholly on synthetic components. 

As an illustration, we can refer to Walter (7) who 
formulations for strawberry — basic 
“ethers” that is ester mixtures, the first presumably 
simulating the flavor obtained from cultivated straw- 
berries comprising : 


suggested two 


Amy! butyrate 1.5 lb. 
Benzyl acetate 1.5 Ib. 
Ethyl acetate 1.0 lb. 
Ethyl butyrate 1.0 Ib. 
Methy! salicylate 0.5 Ib. 
Amy! butyrate 0.5 Ib 
Ethyl benzoate 6 OZ. 
Nerolin 1.5 oz 
Amy! formate i oZ. 
Ceylon cinnamon oil 12 drams 
Coumarin 12 drams 
and the second presumably simulating the flavor ob- 


tained from wild strawberries comprising: 


Amvl acetate 3.0 Ib. 
Benzyl acetate 1.5 Ib. 
Ethyl acetate 1.5 lb. 
Ethyl butyrate 0.5 Ib. 
Methy! salicylate 0.5 Ib. 
Ethyl benzoate 6 OZ. 
Nerolin 5 oz. 
Coumarin 3.5 oz. 
Vanillin 12 drams 
Ceylon cinnamon oil 6 drams 
Wintergreen oil 6 drams 


Note that coumarin was used in the formulations noted 
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New Fragrances for Home Permanents 


WAVE MASK 25 


$3.00 the pound 


WAVE MASK 30 
$3.75 the pound 


WAVE MASK 30 


One of the greatest problems in the formulation of home 
permanents can now be met successfully with new Synfleur fragrances, 


WAVE MASK 25 and WAVE MASK 30. 


Developed in the Synfleur laboratories after long and intensive research 
into the difficulties posed by the odor of these preparations, 

these new Synfleur fragrances have proven themselves ideal for 

the purpose. WAVE MASK 25 and WAVE MASK 30 were evolved 

by skilled Synfleur chemists and technicians as artistic 

formulations for cold wave preparations. They are based on essential 

oils and aromatic chemicals carefully screened for stability, 
compatibility and solubility. 


These basic fragrances can also be adapted for effective, 

economical use in other thioglycolate products where similar 

masking problems are encountered. Our laboratories are at your disposal 
to assist in their incorporation. Simply ask for samples, 

data or other help — without obligation. 


Founded 1889 by Alois Von Isakovis 


 ¢ | 
Synfleur SCIENTIFIC LABORATORIES, INC. 


MONTICELLO, N.Y. 





FLAVOR SECTION 


above but would not be acceptable as a component. beta-Naphthol butyrate 
Some 25 vears ago Blumenthal (8) in his book on food Essence of Portugal 
manufacturing gave the following formulation: Methyl! naphthyl ketone 
Yara vara (10°. solution Maltol 
in benzyl benzoate f Ethyl benzoate 
Amy! acetate 3 OZ. Ethvl cinnamate 
Aldehyde C Nerol 
Iris concrete (10°. solution obs : Amy! acetate 
Bitter almond flavor essence 2 ; Hexyl acetate 
Rose essence 2 : Coumarin substitute 
Jasmine essence 1/100 . Essence of iris concrete 
lonone 1/100 . Essence of neroli 
Bourbonal 1/12 ‘i Borneol 
Alcohol 16 oz. Bornyl acetate 
As an example of a formulation in which all of the Methyl anthranilate 
components are synthetic compounds may be quoted Ethyl salicylate 
from Jacobs (1). Hexyl alcohol 
Isoamy! acetate 140 Terpineol 
gamma-Undecalactone 220 Biacetyl 
Benzyl benzoate 34 Pentanal 
Ethyl acetate L100 [sojasmone 
Bourbonal 10 In the Benezet formulation an attempt is made to in- 
Benzaldehyde 10 corporate in the composition those compounds that were 
lonone 14 isolated from natural products by Coppens'§ and 
Geraniol 12 Hoejenbos (10), and the components of the formula- 
This mixture of ingredients may then be diluted one vol- tions given above. Modifications of this formulation 
ime to three with alcohol. would undoubtedly also include the work of McGlumphy 
The influence that more modern thought has had on (11) and of Dimick and his coworkers (12 
the formulation of strawberry flavors can be seen in the 
following strawberry formulation suggested by Benezet LITERATURE CITED 
/ : Morris B. Jacobs, Synthetic Food Adjuncts. Van Nostrand, New York 
Ethyl methylphenylglycidate 100 1947. (Out of Print _ 
Benzylidene isopropylidene LOO eT . si ggg ve at Mage se Nl gl Rey A Sader Soe ee 
Ethyl acetone acetoacetate 80 ith Ed., 18, 303 (1954 


iz ( Darzens, Compt. rend., 139, 1215 (1904 
Ethyl butyrate 50 C. F. H. Allen and J. Van Allan, in N. L. Drake, ed. Or 
I 
( 


Yon . pune ~ heses. Vol. 24, Wilev, New York, 1944 
p-( resy] butyrate ov . Parfumerie mod 13, 61 1951 Am. Perfun 
Ethvl acetate 
Ethyl caproate 
Phenethyl butyrate 
fara vars 2 9 
Yara A — 10) A. Coppens and L. Hoejenbo 
Vanillin 2 1939 


, , , }. H. MeGlumphy, Food : 53 1951 
Ethyl Phenylacetate 2) K. P. Dimick and B ikowe ood Technol., 10, 73 (1956 


il Rev., 60, 267 (1952 
6 A. Seldner, Am. Perfumer Essent. Oil Ret 34, 95 (1949 
E. Walter. Manual for the Essence Industry. Wilev. New Yo 
S) S. Blumenthal, Food Manufacturing, Chemical Publishing 
1942 
L. Benezet, Am. Perfumer Essent. O 60, 267 (1952 
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Assn. of Candy Technologists dent: C. R. Kroekel, Kroekel-Oetinger, all the actual arrangements and furnish- 
Inc., Ist vice president; Hans F. Dresel, ing of the displays 
Felton Chemical Co., 2nd vice president The show is being administered by 
The American Assn. of Candy Tech- Edward N. Heinz, Jr.. Food Materials three associations which touch almost all 
nologists has issued a report on its an Corp., secretary-treasurer; and Frank M aspects of the flavor industry in Japan: 
nual meeting which was held recently at McIntire, Jr.. T. H. Angermeier & Co., The Japan Aerated Beverage Industry 
the Massachusetts Institute of Tech issistant secretary Assn... The Japan Confectionery Assn., 
nology. Events at the meeting include Councilors at large are Otto Glaser. and The Japan Confectionery Industry 


the delivery of outstanding technical Norman W. Kempf, James A. King, G Cooperative Union Federation 


Reports on Annual Meeting 


papers of interest to the candy manu Llovd Latten. Edward W Meeker, and 

facturers, and the presentation of the Charles F. Supplee Secretary of Agriculture 

Stroud-Jordan Award to John M. Krno 

tor outstanding contributions in the field Second Flavor Show 

ot candy research. Also a highlight of Held in Japan f 

the meeting was the decision of the increased the sugar quotas for 1956 by 

membership to contribute $1,000 to sup- The Second Flavor Show will be held 125,000 short tons, raw value 

port with the National Candy Assn. fur- at the Tokyo Sangyo Kaikan in Tokyo The sugar quota established by the Sec 

ther research on candy at the Southern September 20-23. Exhibitions will be retary of Agriculture was 8,325,000 short 

Regional Laboratory presented both by Japanese and foreign tons for the fiscal year of 1956. In April, 
The new slate of officers of the asso flavor manufacturers. On behalf of the quotas were increased 100,000 tons. This 

clition follows: Overseas participants, the Flavor Show last increase of 125,000 tons brings the 


Otto Windt, E. J. Brach & Sons, presi- Preparation Committee is carrying out sugar quotas up to 8,575,000 short tons. 


Increases Sugar Quotas 


The Secretary of Agriculture has agai 
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Newly Vredaped. 


FLAVORING AROMATICS 


General guidance in the utilization of the newer aro- 


matics with comments on the organoleptic and olfactory 


characteristics 


DR. ALEXANDER KATZ°® 


N EWLY discovered aromatics employed in the flavoring 
industry are not widely publicized as they are consid- 
ered more or less as trade secrets. It is our desire to ac- 
quaint food chemists and technologists with recent de- 
velopments in aromatics which have produced new flavor 
effects and have improved the taste and aroma of the 
finished food product. The old-time esters and ethers em- 
ploved in the flavoring industry for the past eighty vears 
have taken a downward trend as a result of the success- 
ful search for finer taste and aroma in the manufacture 
of food products, 


Nomenclature Aspects 


Some organic preparations used in the flavoring in- 
dustries are not sold under their true nomenclature, 
thereby depriving the chemist of the information neces- 
sary to formulate his product. It is very important to 
know the true chemical composition of a product both 
from the standpoint of compatibility and the need to 
meet labeling requirements. Quite often information 
given on aromatic chemicals is misleading. Most of the 
fine aromatics are sold under trade names and, although 
chemical and physical data are partially given, the true 
chemical identity is not often revealed. It should be the 
aim of organic chemists not only to find new and finer 
aromatics but also to market them under their proper 
nomenclature, giving information as to the chemical and 
physical properties, as well as on the utilization of such 
aromatics. 

The aldehydes. So-called aldehydes such as C-14, C-16, 
C-18, etc. do not actually represent true products made 
from their corresponding alcohols or acids. These are 
misnomers for such chemicals as gamma undeca lactone, 
methyl phenyl glycidate of ethyl and gamma nony] lac- 
tone. The reason that these facts are mentioned here is 
that lactones and glycidates will react much more favor- 


President, F. Ritter & Co. Presented before the annual meeting of the In- 
stitute of Food Technologists, Columbus, Ohio, June 13, 1955. 
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ably with other components in flavoring products than 
will aldehydes. If chemists accept the lactones and gly- 
cidates as aldehydes, they will have to exercise caution 
and not use certain materials in their formulations that 
might lead to polymerization. In other words, they are 
running the risk of depriving a given compound of an 
essential aromatic which might be fully compatible with 
lactones or glycidates. 

There is need to beware of some aromatics. Certain 
of these have been analyzed and found to be simulated 
aromatics under chemical names. Examination of  so- 
called cinnamy] anthranilate, which is supposed to be 
an anthranillic acid ester of cinnamic alcohol, showed it 
to be a mixture of methyl anthranilate and other esters. 
Synthesized cinnamyl anthranilate yields a crystalline 
material of grapey character and of high fixative value. 
Cinnamyl anthranilate can be used in many formulations 
in products like grape, apple, peach, apricot, etc. 

Such aromatics as simulated vanilloin (dihydro? 
and simulated vanillic ester not made from alcohols and 
corresponding acids are not to be recommended. They 
usually are mislabeled as derivatives of protocatechuic 
aldehyde of which methyl! and ethyl products are made; 
they are known under the names vanillin and ethy] 
vanillin. 

The importance to the flavoring chemist of selecting 
pure chemical products under true names, with complete 
data on the physical and chemical properties of the 
aromatics in question, can scarcely be overemphasized 

It has long been the goal of a great many organi 
chemists to synthesize not only aromatics found in 
essential oils but also those found in fruits, vegetables, 
etc. One of these aromatics is methyl beta methy] thiol- 
propionate, (7) commonly known as pineapple mer- 
captan. This aromatic was successfully tried in 0.05 
concentration, together with other ingredients used in 
pineapple flavoring, to the entire satisfaction of flavor- 
ing chemists. 

Synthetics. In addition to the chemical bodies found 
in natural products, many modifications in flavor and 
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aroma have been worked out by synthesizing materials 
not known to be present in natural products. Two such 
synthetic products, allyl phenoxy acetate and _ ally! 
cyclohexane propionate, are now available. Other 
products that are worthwhile to use in pineapple, apple, 
and banana blends are ethyl and allyl hexadienoate. 

Other synthetics isolated from natural essences and 
now being used in fruit flavors with good results are 
shown in Table 1. 

Among newly developed aromatics it is important to 
mention diallyl sulfide and allyl mercaptan. Both 
products possess the aroma and taste of natural garlic 
and onion oils. These products are manufactured by 
our company in their pure state. 

Of polyfunctional ketones, which are utilized by many 
manufacturers to produce such effects as maple, butter- 
scotch, and in some cases strawberry, raspberry, etc., 
that merits particular attention is methyl cyclo 
pentenolone. This very interesting aromatic has a dis- 
tinct taste of maple and in combination with natural 
butter flavorings, delicious butterscotch 
Havor. Methyl cyclo pentenolone, having a ketone and 
alcohol group, can be esterified with various acids. The 
butyric and propionic acid esters have been pro- 
duced. In this case the OH in the ring was substituted 
by corresponding acid and very good results were 
obtained. For example, methyl cyclo pentenolone ace- 
tate, butyrate, propionate and valerate can be utilized to 
produce desirable results in walnut, pistachio, and hazel- 
nut flavorings, while the valerate and propionate can 
be used in apple and black currant flavors. 

Several unsaturated ketones are being utilized in the 
flavoring industry although the work is yet in the 
experimental stage. Ketones such as vanillidene and 
piperonal made by aldo condensation § re- 
action, certainly deserve consideration in the flavoring 
field. 

Alpha irone, which is unbelievably good as one of the 
aromatics for use in raspberry and strawberry flavors, 
should be studied fully as substitutes for such ketones as 
methyl, alpha and beta ionones which are used in the 
production of fruit flavorings. Methoxy phenyl pente- 
none (d-methyl anisal acetone) is a crystalline product. 
Minute quantities of this ketone can be used in maple 
and also in such flavors as currant, raspberry, straw- 
berry and honey. It blends well with methyl cyclo 
pentenolone on its esters in butterscotch and nut-like 
flavors. 


ene 
produces a 


acetic, 


(acetone), 


Both are products of good stability. 

Last, but not the least interesting of these bodies, is 
maltoi, a crystalline material which can be utilized in 
the same products as methoxy phenyl pentenone. In 
naking butterscotch, as mentioned before, the addition 
of concentrated butter flavoring produced from pure 

tter is noteworthy. These butter derivatives and but- 
ter esters are effective enhancers of flavor. The latter 
have a definite creamy butter taste and aroma. 

Many of the synthesized products listed in this paper 
are worthwhile additions to the group of aromatics used 
in the flavoring industry. However, they require care- 
ful investigation and establishment of compatibility with 
other aromatics. Such information is available from 
the producers of such products. 

It is necessary on many of the new, as well as the old. 
aromatics to establish toxicological tolerance in 
products. Various trade associations and 
are constantly working on such data. It 


food 
institutions 
is generally 
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accepted in the trade that when aromatics are used in 
suggested proportions they are not deleterious. 

The allergic effect on some individuals using certain 
of these aromatics merits comment. Many products of 
extreme strength should certainly be used cautiously 
and in diluted form. For the 



































convenience of com- 
TABLE 1 
Some synthetics now in use, the aromatics employed, 
and typical formula 
{romatic tsolated Sample formula 
= . = 
Raspberry Beta ionone (2 ] 
Anisic aldehyde (5 + 
Benzaldehyde 
Pheny] etl 
(3 tyrat 
Hexene (1 glycidat 
n-hexanol inilate 7 
iso-amyl alcohol (1 
iso-butyl alcohol (1 
Diallyl sulfide 
Strawberry Borneol (4 Ethyl methyl phenyl glycidate 
Methyl caproate (4 Amy! aldehyde 
Amy aldehyde (4 Bornyl acetate 
Ethyl! Caproate (4 Ethyl caproate 
Vanillin 
Beta io y 
Ethyl methyl p-tolyl glycidate 
iso-butyl acetate 
Ethyl butyrate 8 
' 
Cherry Geranyl butyrate Cinnamy! anthranilate 3 
15 so-amyl acetate 12 
Ethyl caprate (15 1so-butyl acetate 
Terpeny! butyrate Cinnamic aldehyde dimet} 
15 acetal 
Ethyl caproate (15 Benzyl alcohol 5.5 
Benzaldehyde (11 Geranyl butyrate 2 
Geraniol (11 Ethyl caprate ; 
Terpeny! butyrate 
Ethyl caproate 
Benzaldehyde 8 
p-tolyl aldehyde 
p-methyl benzyl acetate 
Ethyl methyl p-tolyl glycidate 
Vanillin 7 
Heliotropin 
Peach Linalyl esters (14 Linalyl formate 1 
as valerate,acetate Gamma undeca lactor 
formate ) linalyl butyrate 
Furfural Heliotrop 
Geranyl valerate 
Furfural 
ilpha-methyl fury 1 acrole 
Methyl cyclo penter 
valer ite 
Benzaldehyde 
iso-amyl forn 
iso-butyl butyrat 
\y Ger 13 Gerany] valerate 
Acetaldehyde Geranyl n-butyrate 
i, 2 Geranyl propionat 
Linalyl formate 
iso-amyl valerat 
Vanillin 8 
Allyl caprylate 
Geranyl aldehyde (citral 
Acetaldehyde f 
Methyl cyclo pentenolone 
| valerate 
alpha methy! fury! acroleit Zz 
iso-amyl butyrate 
Coffee } a-furfuryl mercaptar .-furfuryl mercaptan 


ethyl vanillin 
| solvent & 
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pounders, concentrated solutions of such products may 
be obtained from manufacturers. 

An investigation has been conducted on the dermal 
irritation properties of some aromatics and essential 


oils (10 


). Reprints of this report are available. 


Furfural acetone and a line of related compounds 


TABLE 2 


Checklist of newly developed aromatics 


Aromatic 
Allyl anthranilate* 
Allyl n-butyrate* 
Allyl cinnamate* 
Alls 


| cyclohexane 





acetate 


cyclohexane 


butyrate 

Allyl cyclohexane 
caproate 

Allyl cyclohexane 
propionate 

Allyl cyclohexane 
valerate 

Allyl 2-ethylbutyate* 

Allyl furoate* 

Allyl hexadienoate* 


Allyl mercaptan* 
Allyl pelargonate 
Anisyl n-butyrate 
Anisyl propionate 
Cinnamy] anthranilate 
Cyclohexanethy!] 
acetate* 

Cyclohexy] acetate 
Cyclohexy] n-butyrate 


Cyclohexy] caproate 


Cyclohexyl cinnamate 
Decyl n-butyrate 
Diallyl sulfide* 


2-ethylbuty! acetate 

Alpha ethyl furyl 
acrolein 

Ethyl hexadienoate* 


Ethyl methy! p-toly] 
glycidate 
Furfuralacetone* 
Alpha furfury] 
mercaptan 
Methyl cyclo pen 
tenolone 


3}-hydroxy 2-methyl 


4-pyrone (maltol 


Alpha irone* 
Menthadiene-7 
carbinol*® 
Menthadiene-7-car 
binyl acetate* 
Methoxy phenyl! pen 
tenone (alpha methy] 
anisal acetone )* 








Al methyl! fury] 
olein® 
Methyl beta methyl! 


thiolpropionate*® 
Methy!] furoate* 
Gamma octalactone 
Piperonal acetone 


Gamma stearolactone 


Iso-valerophenone* 
Vanillidene acetone 











Boiling Refractive 
point ( index 
4$-106@1 1.5720 @24 
80@7 1,4176@15.5 
105 8a 1 1.5661 @23 
66a 1 1.4574@20 
$@1 1.4574 @20.5 
81.5 1.4620@ 21 
jlal 1.4595 @22 
19a 1 1.4605 @ 22 
58-60 @ € 1.4240@15 
84-88 @ 6 1.4960 @ 19 
67-68@ 1 1.5066 @ 24 
67-68 1.47 
87-91@3 1.4332 @ 20.5 
a 1.5020 @ 24 
3@0.5 | 1.5112@15 
p. ¢ 64 
§8-60@0.5 1.4476@ 21.5 
61-62@12 1.4390 @ 26 
68-71@2 1.4489 @17 
89-91@2.5 1.4465@17 
139-143@1 1.5646@15 
111-114@2 1.4300 @ 23 
139 1.4877 @ 27 
55-57@9 1.4100 @ 23 
73-77@0.5 
58-60 @2 1.4940 @ 22 
121-128 @3 1.5085@ 21 
R6-RR > 1 :7. 38° 
55-57@17 $31@25 
m.p 5-107 


m.p. 160-163° 


110-112@3 1.4970 @20 


Aromatic 
character 


leafy, 
apple and pit 
pit flavor 


winey 


pineapple, banana 
pineapple, butter 
grape, brandy 
pineapple, strawberry 


peach, apricot, apple 
fruit pit 

sharp mushroom note 
pineapple, 


melon 


anise, 


garlic 

pineapple, brandy 
pit and vanilla 
pit, quince, vanilla 
distinctive grape 


pit, raspberry 
apple, banana 
banana, currant, 
apple 
pineapple, banana, 
brandy 
peach, cherry 
brandy, citrus 
garlic, onion 
constituent 
pear, gooseberry 


cinnamon, cola 
pineapple, melon, 
gooseberry 


distinct strawberry 
cinnamon, clove 


constituent of coffee 

maple, vanilla, 
butterscotch 

strawberry, rasp 


berry, fruit 


orris root 


98-110@2 1.5047-70@15 lime, spice 


1.4820 @22 


77-83@ 14 


1.4656@ 18 


81-82 @20 
83-86@1 


m.p. 109-11 


1.4610@15 


m.p. 47° 


77-79@1 
m.p. 128-129° 


1.5147@15.5 


lime, spice 


butter, butter 
scotch, cherry 


cinnamon, cola, 
clove, mace 


occurs naturally 
in pineapple 
mushroom, meaty 
cocoanut, peach 
heliotrope, vanilla, 
cherry 
cocoanut, cheese, 
butter 
nut, spice 
vanilla, butterscotch 


“The asterisk indicates that the substance is used less than 1 part per 


million in finished product 


25 parts per million in finished food. 
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All others are used more than 1 but less than 


were tested by the Stanford University Medical School 
on Erlich Ascites Tumor as a possible tool in cancer 
research (6). Many of the compounds, produced for 
this purpose, have a pleasant taste and aroma of cinna- 
mon, clove and general spice. 

Only the most important of the newly developed 
aromatics have been discussed here. These products 
have found universal acceptance in the flavoring indus- 
try. Due to the availability of raw materials, great 
progress has been possible. 


Important New Aromatics 


Physical and chemical constants of the products listed 
below (Table 2) were determined in our laboratories. 
Comments on the organoleptic and olfactory charac- 
teristics and recommended dosage to be used in finished 
products were also derived from the experience of our 
laboratories. 


Conclusion 


Selecting aromatics to be incorporated in the formu- 
lation of a flavor is a matter of personal experience and 
taste. All we have attempted to do here is to give gen- 
eral guidance for the utilization of newer aromatics 
Following the formulae, or any other information given 
to the compounder, does not always produce satisfactory 
results. The chemist working with aromatics must be 
well qualified. Olfactory and organoleptic training is 
essential and this can be attained only by experience. 

Knowing the facts about aromatics helps a great deal 
in creating new formulae. There is a great deal of 
similarity between taste, aroma, odor—and even music. 
In compounding flavorings, musical theory could be 
applied. Proper compounding produces harmony; im- 
proper compounding will produce a discord; in short, 
“sharps” and “flats” can be observed in compounding 
flavors as well as in composing music. Qualitatively, 
some of the sharp notes in compounding flavors can be 
attributed to such aromatics as highly volatile esters, 
aldehydes, mercaptans, and low carbon organic acids. 
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Now PRODUCTS & IDEAS 


a 


DISSOLVER—1 


Morehouse-Cowles, Inc. has an- 
nounced the development of an im- 
proved laboratory model of the 
Cowles Dissolver, which features a 
continuously variable 
speeds from 1900 rpm to 5900 rpm 
with impeller speeds of 1600 to 
6150 fpm depending upon the size 
impeller Improvements 
claimed for the model are: greater 
handling convenience 
made possible by a simple speed ad- 
justment knob which eliminates 
cover removal, belt changes, and 
sheave change; a speed indicator 
plate to provide for approximate 
rpm settings; a heavy duty drive 
and belt which can pull full load 
capacity of the motor without slip- 
page or power loss. The model has 
a minimum height of 21 15°16 
inches, with a 10 inch width and 
28 7 8 inch height. It is designed 
for use with two-gallon containers. 


range of 


used. 


speed and 


COULOMATIC TITRIMETER—2 


The Coulomatic Titrimeter, an 
instrument manufactured by the 
Fisher Scientific Co., is equipped 
to perform a number of difficult 


analyses, such as determinations of 


mercaptans in petroleum products, 
halides in trace quantities, and 
many other chemicals in various 
compounds. Its principal is based 


is 


on the measurement of electricity 
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needed to perform an operation, 
and calculation of ratios to deter- 
mine composition. The machine is 
claimed to hold the current con- 
stant and to record the titration 
time to the nearest 0.1 second. The 
instrument is designed to be used 
with the company’s standard Titri- 
meter control box. A variety of 


electrodes is offered. 


PLASTIC VIALS—3 


Lermer Plastics, Inc. announces 
the development and availability of 
a line of plastic vials. Called Lermer 
Plastic Coupl-Vials, they are sup- 
plied in threaded cap and _ body 
sections and are joined by an alumi- 
num coupling in order to facilitate 
the packaging of long or diffienlt- 
to-package products. By inserting 
a separator in the center of the 
aluminum coupling, the vials can be 
used to package two diferent or 
related products. The two sections 
can be supplied in various combina- 
tions of sizes to suit different pack- 
aging requirements. They are avail- 
able in either clear or 
opaque, and can be printed, 


colors, 


ADHESIVES FOR PLASTICS 


Paisley Products, Inc. has de- 
veloped a series of “Pliastic’”’ ad- 
hesives based on synthetic resins, 
latices, lacquers and other organ- 
ics to bond plastic surfaces such 





as those of polyethylene squeeze 
bottles and polyester (Mylar) filn 
wraps. Uses are for forming the 
packages themselves and for label 
ing. Most versatile of the nine ir 
the series is Pliastic-241, which is 
recommended for surface treated 
polyethylene, Mylar and_ heavil) 
waxed glassines. Pliastic-1707 is 
formulated for adhering pape) 
labels to such surfaces as la 
quered, varnished, printed = o1 
metal containers, plastic bottles 
or closures, and plated metals. 


CORROSION RESISTANT PUMPS 


Milton Roy Co. is now equipping 
its pumps and chemical feed sys- 
tems with a plastic material which 
makes the liquid ends corrosion re- 
sistant. Called Plio-Tuf, the mate- 
rial, which is manufactured by the 
Goodyear Tire & Rubber Co., is 
used by Milton Roy at piaces where 
a chemical being pumped would 
corrode, It is a resin compound and 
inert to many chemicals which can- 
not be handled by allovs. Milton 
Roy says the new liquid ends are 
relatively inexpensive because Plio- 
Tuf can be molded and does not 
have to be extensively machined. It 
can be used on pumps with plunger 
diameters up through 1 1/8 inches. 
The recommended ranges of use of 
the new liquid ends are: pressure, 
150 psi; capacity, 70 gph; and 
temperature, 160°F. 
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News 





and Events 


SCC Reveals Plans for 
Third Cesmetic Seminar 


The Society of Cosmetic Chemists has 
nnounced plans for its third cosmetic 
seminar to be held on October 4-5. Three 
half-day symposiums will be presented, 
each one consisting of two to four papers 
on topics of current interest to the cos 
industry. Outstanding authorities 


have been engaged as lecturers and mod 


metic 


erators, in addition to a number of guests 
in each field to participate in the discus- 
sion 

The three topics to be presented in- 
clude: 1. Biochemistry of Epidermal 
Keratinization. 2. Theory and Application 
ot Viscosity in Cosmetics. 3. Modern 
Fmulsification Techniques 

Presentation of the nine papers will be 
at the Barbizon-Plaza Hotel. 101 West 
S&8th St. and the two luncheons, dinner, 
and cocktail party will be at the New 
York Academy of Sciences, 2 East 63rd 
St 

Several 


major cosmetic companies 


have graciously invited those in attend 


ance at the seminar to visit their plants 
on Friday afternoon. A choice of one of 
four companies is included in the plant 
trip. and bus transportation will be pro- 
vided at an extra nominal charge to and 
from New York 

The cost of this cosmetic seminar has 
been set at $20 for members of the So 
ciety of Cosmetic Chemists, and $25 for 
non-members. which includes the two 
day program, two lunches. cocktails and 
dinner on Thursday evening. The attend- 
ance will be limited to 250 people and 
reservations will be made upon receipt 
of check or money-order (payable to the 
Society of Cosmetic Chemists, 2 East 
63rd St.. N.Y.C.), and will be taken in 


order received 


ADACIOM Addressed by 
Food and Drug Official 


The Associated Drug and Chemical 
Industries of Missouri (ADACIOM) be- 
gan its regular monthly meetings for the 
year on September 12 with Roy S. Pruitt, 
Chief. St. Louis District of Department 


CIBS ADDRESSED BY TELEVISION CELEBRITY 


Jack Lescoulie, center, of NBC’s Dave 
Garroway “Today” show, is greeted by 
David J. Warner, left, of Fleuroma, presi- 
dent of the Cosmetic Industry Buyers & 
Suppliers Assn. Mr. Lescoulie, who is 
also announcer on the Jackie Gleason 
show, was guest speaker at the CIBS Au- 
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gust luncheon meeting, held at Toots 
Shor’s restaurant in New York. CIBS is 
an organization of the younger men in 
the cosmetic industry. Also greeting Mr. 
Lescoulie is Alfred Mossheim, of the 
House of Tre Jur, program chairman of 
CIBS. 





of Health, Education and Welfare, Food 
and Drug Administration, as speaker 
His subject was “50 Years of Progress 
in Pure Food and Drug Legislation 

Mr. Pruitt has been assigned to vari 


ous positions in the field organization ot 
the Food and Drug Administration, hay 
ing been stationed in Cincinnati and New 
Orleans, as well as St. Louis. He has op 
erated both as a chemist in the labora 
tory of the Food and Drug Administra 


t 


tion as Well as an inspector tor the same 
organization. He spent one year in Wash 
ington as an assistant to the Commis 
sioner of the Food and Drug Administra 
tion, dealing specifically with cosmetics 
For the past 15 years he has occupied the 
position of Chief of the Field District 
having been stationed 2 years in Cinein 


nati and the last 13 vears in St. Louis 


Controllers Institute Elects 
Directors of Local Controls 


Four executives in the toiletries field 
have been elected directors of local con 
trols of the Controllers Institute of Ame 
ica: Robert J. McGinle The Procter & 
Gamble Co., Cincinnati Control: Ralph 
W. Sauber, Ravette. Inc.. Twin Cities 
Control: William ¢ Watson, 
brough-Pond’s Inc... New York Control 
and Robert B. Wright. The Mennen Co 
Newark Control. 

Established in 1931. the Institute is 
non-profit Management organization ot 
controllers and finance officers from all 
lines of business. The total membership 
exceeds 4.500 


Chese 


Albert Verley Executives 
Make Trans-Atlantic Trips 


Edouard Baumann, an Albert Verley 
& Co. sales representative. recently re 
turned from an extensive and successful 
trip to France, during which time he vis 
ited various French perfume houses, ac 
companied by Victor Robert. 
manager of Verley’s wholly-owned affili 
ate, Aromescence, Inc.. Paris. He visited 
in’ particular those companies having 
branches here in the United States, as 
well as a number of the leading French 
couturiers, with the object of launching 
a series of Parfums de la Maison. The 
company reports that Mr. Baumann suc 
ceeded in laying the foundation for inter 
esting sales in France tor Albert Verley 
& Co. through the efforts of Aromes 


general 


cence, Inc. 

As a result of Mr. Baumann’s trip. Mi 
Robert decided to pay a return visit to 
Albert Verley & Co.. and did so during 
the week of July 30. This was Mr. Rob 
ert’s first trip to New York since April 
of 1953 and it was also his first oppor 
tunity to inspect the new Verley offices 
and plant at Linden, N. J 

The primary purpose of Mr. Robert's 
Visit was to brush up on Verley’s new 
techniques and equipment for compound 
ing. and a special inspection of Verley’s 
newly established essential oil depart 
ment, as well as a complete tour of Vel 
ley Chemical Co. in Newark. A discus 
sion of potential sales in France with 
E. J. Strobl, president of the company 
absorbed a great deal of Mr. Robert's 
time. 
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The judges of the Shulton, Inc. Old Spice Father's Day Window contest were snapped making 
their selection of winners from among the thousands of entries. From left to right are Fra- 


zer Sinclair, George Klinger and Lester Gaba. Kibitzing are Miss Maxine Rowland, Shulton's 
advertising manager; and Frank N. Carpenter, a Shulton v-p. The prizes totaled $6,075. 


Philadelphia Cosmetic Assn. 
Sponsors 15th Annual Show 


The Philadelphia Cosmetic Assn. spon- 
sored the 1Sth Annual Philadelphia Cos 
metic Show at the Benjamin Franklin 
Hotel in Philadelphia August 26-30. The 
participating members and their repre- 
sentatives were: 

Angelique & Co., Inc.. John R. Bland: 
Astorloid Mfg. Co., Keith S. Grossman; 
Parfums Blanchard, Harry D. Leibowitz: 
Balm Argenta, Ruth Fox: Bal de Tete, 
Ruth Fox; Hazel Bishop, David Margolis. 
Charles Arnold and Harris Sobol; Bour- 
jois, Inc., Les C. Hallett: John H. Breck, 
Inc.. Chester H. Tosh and Robert Motz: 
Caron Corp., George C. Lyon; Celebrity, 
Inc., B. Fierstein; Parfums Charbert, Inc., 
Max D. Tropp. Doris Brad, and Maxim 
S. Wise: Charmeuse Creations, Albert R 
Rhode: Ciro, David S. Easterbrooks and 
Jack Rush; Daggett & Ramsdell, Inc., 
Joseph P. Ryan and Pat Carney; Dana 
Perfumes. Inc.. Leon I. Stein and Jon Ff 
Stein: Delagar Products, Leon & Jon 
Stein & Co.: The DeVilbiss Co., Harry D. 
Barr; D’Orsay Perfumes. Leo R. Kass 
and Bernard Aronson: Dorset-Rex Com 
pacts, Richard S. Wolff: Elmo, Inc., 
1. Ernest Redmile and Carolyn M. Red 
mile; Empire Brush, Inc., Henry L. Hai- 
zen; Ever-Dry Corp., J. Ernest Redmile 
and Carolyn M. Redmile; Evans Atom 
izers, Inc., Harry Leibowitz; Parfums 
Evyan, Inc., James A. McElligott 

Faberge, Frederick W. Steinman and 
Peter Maero: Barbara Gould, Inc., Les 
Hallett: Dorothy Gray, Ltd., Wm. Tice 
ind John J. McCormack: Gibson-Thomp 
son Co., Inc., Jack Huber, Anton Ast 
and Chas. Goldberg; Harriet Hubbard 
Ayer, Robert Shenkman; Hewitt Soap 
Co., Inc., Edw. A. Burkholder: Holmes 
Spray Atomizers, Hurst U. Eckels; Hou- 
bigant Sales Corp., Harmon A. Spector, 
P. Jay Julicher and J. McCarthy; House 
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ot Men, Joseph Lopen; “His’—Toiletries 
for Men, Joseph Lopen: Richard Hudnut 
Sales Co.. David S. Easterbrooks and 
Jack Rush; Jules Montenier, Inc., Kings 
Men, Wm. C. Bailey: Judson Mfg. Co., 
S. Keith Grossman: The Kurlash Co., 
Inc... Harry R. Barr and Paul V. Barr: 
Kensington Soap, Edw. A. Burkholder: 
Krystal Bath Stix, Albert R. Rhode: 
LaCross-Schnefel Bros. Corp., Albert 
Biener: Lanvin’ Parfums, Inc., Alex 
Green: Lanolin Plus, Inc., Leon & Jon 
Stein & Co.; Lentheric, Inc., Robert W. 
Kline, Michael Luttrell and Arthur Stur- 
gis: Lexicon Products, Alex Fine: Light- 
foot Schultz Co., Frank Heineman; Lu- 
cien LeLong, James Crowley; Loctopine- 
Swiss Pine Importing Co., Harry Leibo- 
witz; Manon Freres, Harry R. Barr and 
Paul V. Barr; Marie Earle, James Crow- 
ley: Countess Maritza Cosmetic Co., 
Gabe Poletti: Marton Freres, Inc., Her- 
man Goldner and Al Sklar; Matson Mfg. 
Co., Irving Applebaum; Mem Co., Inc., 
Herman Goldner and Al Sklar; Menda 
Co.. Harry Barr and Paul Barr: Metaltex 
Inc., Pat Carney; Milkmaid, Inc., Robert 
Shenkman; Mohawk Brush Co., James H. 
Monroe: Monico, Inc., Les Hallett. 

Jean Nate, Inc., Alexander A. Kos- 
wick; Nina Ricci, Max D. Tropp, Doris 
Brad and Maxim S. Wise; Ogilvie Sisters, 
Harry R. Barr and Paul V. Barr; Omni- 
bus Soap, Edw. A. Burkholder; Phila- 
delphia Cosmetic Assn., Milton Rubin; 
Primrose House, Inc., Joseph P. Ryan; 
Mary Sherman, J. Ernest Redmile and 
Carolyn M. Redmile; Leon & Jon Stein 
& Co., Robert J. Levy, Adolph Gutlohn 
and Jerry Unger: Stuart, Inc., Alex Fine; 
Swissco Music Box, Irving Applebaum; 
Tek-Hughes-Hair Brushes, Robert 
Cruickshank and Dave Burge: Tom 
Fields, Ltd. (Tinkerbell), Harry Leibo- 
witz; House of Tre-Jur, Inc., J. Ernest 
Redmile and Carolyn M. Redmile; Tussy 
Cosmetiques, Arthur G. Roberts and 
Edward J. List: Victoria Vogue, Irving 


Applebaum; Williams Brush Co., Albert 
R. Rhode. 

Prince Matchabelli, Inc., Robert 
Swainson and Robert A. Maurer: Pro- 
phy-lac-tic Brush Co., Harry C. Thorpe: 
Rosal Limited (Shai), Fred E. Lewis: 
Royal Sweden Brushes, Hurst U. Eckels; 
Roger & Gallet, Wm. H. Merner, Jr.: 
Helena Rubinstein, G. B. Brodie, Jean 
Rodin and Netta Sturz:; Seaforth (A. D. 
McKelvy), R. A. Swainson and R. A 
Maurer: Skan Laboratories, Harry Barr: 
Stephen Riley Co., Leon & Jon Stein & 
Co.: Shulton, Inc., J. T. Wilson; Sim- 
mons Kit Co., Harry R. Barr; A. R. Win- 
arick, Inc., Walter Diamond and Wm. 
Diamond; Allen B. Wrisley Co., Ralph 
Montgomery and J. Manning; Yardley 
of London, Inc., Wm. J. Showaker and 
Albert J. Robertson. 


Maison G. deNavarre Leaves 
for Europe on October 5 


Maison G. deNavarre, founder of the 
Society of Cosmetic Chemists who is well 
known throughout the world for his 
literary contributions and his scientific 
services to the cosmetic industry, will 
leave for London on October 5, imme- 
diately after the third cosmetic seminar 
in New York. He expects to spend about 
a week in London and after that will go 
to Paris for about five days. Following 
this he will spend about a month travel- 
ing in Europe, where he will visit places 
of interest and meet some of his many 
friends on the continent. 


Chicago Chapter SCC Hears 
Talk on Cream Shampoos 

The September 11 meeting of the Chi 
cago Chapter of the Society of Cosmetic 
Chemists was addressed by R. L. Patter- 





R. L. Patterson 


son, head of the Industrial Research 
department of the Procter & Gamble 
Co. He spoke on “Cream Shampoos 

Some Factors Affecting Their Consist 
ency.” 

Mr. Patterson has been associated with 
Procter & Gamble since 1945. At that 
time he joined their Research and De 
velopment department, and has since 
concentrated on research on inedible soap 
and synthetic detergent products for both 
the household market and the industrial 
field. Mr. Patterson is a graduate of the 
University of Kentucky. 
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Coca Cola Export Corp. is marketing 
a fruit flavored drink in Australia and 
Italy. It is a non-cola drink and comes in 
orange and lemon flavors. The beverage 
is called Fanta and is being sold in Bris 
bane and Perth, Australia and in Naples, 
Italy. The company plans to extend sales 
to other foreign countries but is unde- 
cided as to whether to introduce it into 
the United States. This is the first de- 
parture from its standard Coca Cola 
drink since the company was founded. 


Sixteen tons of money are to be given 
away by Procter & Gamble Co. in the 
promotion of its new pink Dreft deter 
gent. The winner will be the one who 
writes the fourth line to a jingle that will 
be advertised in September magazines. 
Sixteen tons of money scales in at $46, 
400. The company states that that is what 
16 tons of pennies are worth. There will 
be sixteen tons of second prizes—auto- 
mobiles. That scales down to ten Ford 
Fairline sedans 


Manhattan Soap Co., New York and 
The Purex Corp., South Gate, California 
have merged their operations. Purex 
Corp. acquired all Manhattan stock 
Purex makes Old Dutch Cleanser and a 
deodorant bar soap and Manhattan makes 
the Sweetheart line of toilet soaps. Fair- 
banks Soap Co. of Toronto a subsidiary 
will continue under its present manage 
ment but will coordinate its work with 
Purex Corp. Ltd. of Toronto 


Iwo deodorant soaps are being tested 
by Colgate-Palmolive Co.—Palmolive 
soap fortified with bithionol and a de 
odorant beauty soap 


Eight states have now virtually ren- 
dered fair trade inoperative. John Schweg- 
mann supermarket operator won his case 
in the Louisiana Supreme Court. The 
court ruled that the non-signer clause 
constitutes an unlawful delegation of 
power to manufacturers because it en- 
ables them to hold retailers to a contract 
even though they may not have signed it 
Another session of the Louisiana legis- 
lature will not be held until 1958 so there 
is littlke chance of nullifying the decision 
by new legislation. The states in which 
the highest courts have ruled out either 
the non-signer clause or the entire fair 
trade law are: Arkansas, Florida, Georgia, 
Michigan, Nebraska, Oregon and Vir- 
ginia. In IS other states the constitu- 
tionality of their fair trade laws including 
the non-signer clause has been upheld. 
They are California, Connecticut, Dela- 
ware, Illinois, lowa, Massachusetts, Mary- 
land, Mississippi, New Jersey, New York, 
North Carolina, Pennsylvania, South 
Dakota, Tennessee and Wisconsin. 


Americans eat nearly ten million 
pounds of cinnamon each year according 
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POTLIGHT Nun a 


to the American Spice Trade Assn. It 
leads in popularity by a wide margin six 
commonly used baking spices: nutmeg. 
ginger, cloves, alspice, poppy and cara 
way seeds. 


Lanolin Plus Inc. will sponsor a $250,- 
000 giveaway TV promotion § starting 
October 9. It will be a version of “Break 
the Bank” which will be the largest give- 
away yet with the possible top prize of 
$250,900. 


The Pharmaceutical Division of Max 
Factor & Co. has been broadened to in- 
clude the handling of specialty products 
in addition to pharmaceuticals. All out- 
standing shares of Lee Ltd., owner of the 
trademarks Sof-Set, Sof-Set-No Lac, and 
Dri-Mist, the latter a deodorant, have 
been purchased by Max Factor & Co 
Previously Lee Ltd., of which John 
Roosevelt, son of the late president 
Franklin D. Roosevelt, was president, and 
a subsidiary of Max Factor & Co. had 
been in partnership for the distribution 
of Sof-Set and Dri-Mist. These products 
will be made and sold by the new Phar- 
maceutical Division of Max Factor & Co 
in future. Alfred Firestein is manager of 
the new division. 


Sales of Dow Chemical Co. topped the 
half billion dollar mark in the fiscal year 
ended May 31, 1956. Total income was 
$569,500,000 up from $478,800,000 the 
previous year 


Net sales of Max Factor & Co. for the 
first half of 1956 were $15,109,680 up 
9% from the total for the corresponding 
period a year ago. 


Tinkerbell Toiletries has moved to new 
quarters in 166 Coolidge Ave., Engle- 
wood, N. J. The company makes toi- 
letries for children 


4 pencil with a built in coffee break 
for the use of salesmen, giveaways at 
trade shows and direct mail enclosures 
is announced by Franklin C. Wertheim 
It consists of a regular lead pencil for the 
first half of its length. The upper half 
consists of a hollow plastic tube filled 
with instant coffee for one cup. Removing 
the eraser enables the coffee to be shaken 
into the cup to which hot water is added. 


rhe title of Countess has been con- 
ferred on Mrs. Helen Neushaefer, presi- 
dent of the cosmetic manufacturing com- 
pany that bears her name by the govern- 
ment of San Marino, one of Europe's 
oldest republics. The title in the native 
language is “Contessa.” Mrs. Neushaefer, 
who was named one of the ten best 
dressed American women, may purchase 
a site for a castle when she visits San 
Marino in the near future. 
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liquids. Made from stainles steel either 
cast or rolled stock, precision ma- 
chined and highly polished. Easy to 
set-up, screens can be removed quickly 
and cleaning is simple and rapid. 





MODEL EBW-—This filter is recom- 
mended for small batches where filter 
aid is required. Design eliminates need 
for rubber washers...asbestos filter 
sheets form their own seal 
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PORTABLE VACUUM BOTTLE FILLE 
Will fill small or batch lots of material 
at lowest cost. Fills bottles to uniform 
height without loss of material. Vari- 
ous spouts for filling shaker-type bot- 
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RAYMOND LABORATORIES, INC. APPOINTS SALES MANAGER 





1. J. (Glerry) Mikschl (eft) has been 
appointed sales manager of Raymond 
Laboratories, Inc., St. Paul, Minn., chem 
ical manufacturer. He will head up Ray- 


mond’s commercial chemical sales sold 


Prize for Best Paper in 
Packaging Courses at UCLA 


Phe California Packaging Club is ot 
tering a prize of $250 for the best pape 
written by an enrollee in any one of three 
classes offered this fall by the University 
ot California Extension. They are Indus- 
trial Packaging Design, Packaging for 
Shock and Vibration Protection, and Cre 
ative Packaging of Consumer Goods. The 
latter will be instructed by Philip Libson, 
purchasing agent for Max Factor & Co 


Dr. Herman Goodman 
To Tour Latin America 


Dr Herman Goodman, author of 
Cosmetic Dermatology” and other works 
on cosmetics, will leave for an extended 
through Latin American 


countries next month. On his return he 
plans a similar trip to Stockholm, Swe 


lecture tour 


den 


Rheology Review Scheduled for 
New York S. C. C. October 24 


The featured speaker at the October 24 
meeting of the New York Chapter of the 
Society of Cosmetic Chemists will be 
\. L. Scarbrough of the National Lead 
Co 

Mr. Scarbrough will present a “Rhe 
Ology Review for Cosmetic Chemists.” It 
will cover flow characteristics of repre- 
sentative gels and pigmented dispersions 
under three headings: basic families, pig 
ment dispersions, and emulsions; and 
measurement of flow of non-Newtonian 
liquids including a discussion of instru- 
ments for measurements and factors to 
account for in the use of the instruments; 
and theories of flow in non-Newtonian 
liquids. 

The lecture will be sufficiently neutral 
in theory and practical aspects to interest 
everyone. Mr. Scarbrough has been asso- 
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nationally through representatives of the 


M. H. Baker Co. J. C. Zemlin (right), 
acting sales manager, will remain as di 
rector of manufacturing research in Ray 
mond’s research and development. 


ciated with the new products development 
department of the National Lead Co. for 
eight vears. He took his degree of Mastet 
of Science trom Lehigh University. Most 
of his investigation career has been spent 
in the fields of pigments, gelling agents 
and stabilizers 


Use of Toiletries by 
Teen-Agers is Surveyed 


A total of 86.4°° of junior high school 
girls and 97.5¢c of senior high school 
girls use lipstick, according to the Youth 
Market Consumer Survey conducted for 
Scholastic Magazines by the Institute of 
Student Opinion. 

The survey, conducted with the aid of 
faculty advisors and staffs of high school 
newspapers, covers a total of 4,262 stu 
dents (ages 12 to 18) in 24 > schools 
throughout the country. 

The poll found that 60.2% of the 
junior high school girls use a home per- 
manent as compared with 56.7° of the 
\ more marked 
difference in fragrance use was reported, 


senior high school girls 


with 85.6% of the junior high school 
girls stating they use a fragrance as com 
pared with 65.7 of the senior high 


school girls. 

Of the junior high school boys polled. 
53.7 reported they use a hair dressing 
as compared with 61.2 of the senior 
high school boys. An electric shaver is 
used by 12.7 of the younger boys, com 
pared with 39.2 of the older boys. 
Comparative figures reported for the use 
of a safety razor are 16.7% in junior 
high and 46° in senior high, and for 
the use of shaving lotion, 16.1% and 
41.3% respectively. 

Far more girls reported that they used 
a deodorant than did boys, with the 
younger girls reporting 95° and the 
older girls 89.7°°, as compared with the 
younger boys’ 21% and the older boys’ 
36.7%. 


Mary Chess Executives 
On European Tour 


Mrs. Avery Robinson, founder of 
Mary Chess, Inc.; her daughter, Mrs. Car 
ley Dawson; and Mrs. Francis Hollis, ex 
ecutive vice-president of Mary Chess, 
flew to Portugal in August. The party 
spent two weeks in that country before 
continuing through Spain. 

Mrs. Hollis will visit Paris and Lon 
don before Ler return this month. Mrs 
Dawson will stop over in London before 
the trip back in October 

Mrs. Robinson is to visit her other 
daughter, Mrs. Francis Howard, in het 
new home outside Nice before the return 
journey to New York at the end of Sep 
tember 


Owens-lllinois Promotes 
Three Key Executives 


Promotions for three key executives 
on the production staff of the Glass Con 
tainer Division of Owens-Illinois Glass 
Co. have been revealed. The announce 
ment followed the appointment of C. G 
Bensinger as division president, a new 
position in which he will supervise the 
company’s glass container and closure 
Operations in the United States. 

Richard A. Cosh, vice president ot 
Owens-Illinois and general factories man 
ager of the Glass Container Division, has 
been named assistant general manager of 
the division and a member of the Owens- 
Illinois Planning and Executive Research 
Committees. 

Miles G. Beishline, division vice presi 
dent and production manager, will suc 
ceed him as division factories manager 
and Eliot Marr, manager of the Los An 
geles glass container plant. will transfer 
to Toledo as division vice president and 
production manager, succeeding Mr 
Beishline. Messrs. Beishline and Marr 
will also serve on the division’s Research 
and Directing Committees. 


Maurice Couderchet Back from 
France Reports on Crops 


Maurice Couderchet, president of 
Charabot & Co. Inc. has returned from 
a two months’ trip to Europe, when h 
spent much time visiting his principals 
Charabot & Cie. in Grasse, France. He 
reports that there is a pitiful evidence of 
the damage done by the cold spell last 
winter. Some bitter orange trees are in 
tact in a few places, but most of them are 
just dead wood. On the other hand, the 
rose crop was abundant and prices are 
somewhat lower. Processing Jasmin was 
late this year and only started on August 
6. Slightly higher prices are being paid 
for the flowers. 

While the lavandin crop will be plenti 
ful—probably in the neighborhood of 
400 tons—lavender will be in short sup 
ply: about 25 to 30% less than last year 
Yet there is a world wide demand for 
lavender, as this odor seems to be in- 
creasingly popular. Mr. Couderchet re- 
ports that the capital of Charabot & Cie. 
was recently increased to 200 million 
francs. 
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Pack-It Celebrates Eighth NEW LABORATORY FOR GIVAUDAN FACILITIES IN GENEVA 
Anniversary with New Quarters 


Pack-It. a Newark, N. J. concern 
headed by William T. Ropp. which spe 
cializes In contract packaging and private 
label formulation, is celebrating its eighth 

iniversary this month by moving to 
larger quarters. The new plant is located 


222 Pacitic St 


Aromatics Products, Inc. 
Announces Jasmin Substitute 


\romatic Products. Inc. has announced 





that their perfumer-chemists have devel 
oped an accurate reproduction of natural 
absolute jasmin which is said to possess 
more enduring odor than the natural 
product. Called Absosynth Jasmin, it 
may be used as a substitute either com 
pletely or in part. The manufacturer re 
ports that in addition to its high quality 
it is also less eNXpensive than natura 
jasmin 
Messrs. Givaudan have just refitted est means of analytical distillation, of 
their microanalytical laboratory in Ge liquid or vapor chromatography (to 
Pharmaceutical Assn. neva, Switzerland. The new air cond: which will soon be added the use of tso 
Delegates to Meet tioned laboratory ts fitted with several of topes or radioactive tracers) forms re 
the most up-to-date semiautomatic sets search facilities of which the whole pet 
[he house of delegates of the Amet for elemental analysis. The functional fume industry may be proud, as it is 
ican Pharmaceutical Assn. will hold ai microanalysis (for the evaluation of alco representative of a healthy outlook 
interim meeting in Washington, D. ¢ hols, esters, lactones, aldehydes, ketones This installation was preceded by the 
November 10-11 etc.) which will permit the analysis of inauguration of a laboratory for infrared 
APhA’s 1957 annual convention will essential oils with a sample of as little and ultraviolet as well as microwave 
take place April 28 to May 3 at the as a few centigrams is now being realized spectrometries in the Givaudan plant at 
Statler Hotel in New York. This installation, which provides the lat Vernier 
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Lipsticks * Face Powders look for the symbol of the RETORT 
Rouges « Compacts 


Lip Pomades «+ Nail Polishes ines nadipametrageamadebena 


OF MATCHLESS QUALITY, 
also PURITY, UNIFORMITY 
Purified Iron Oxides 


Purified Titanium Dioxide 
for Drugs and Cosmetics 


Let our modern scientific laboratories assist in your color problems 


Samples Cheerfully Submitted. Behind the symbol of the 
Retort stands three 


generations of family pride 
and “know-how” in Essential 
WS “AC. CY - sg é Aromatics, natural and synthetic 
| 


flavors, perfumer’s specialties. 
CORPORA T 


Manufacturers of Fine ly 


Made in the West’s most 


modern plant. The Retort is 
your guide to dependability. 


General Offices, Factory and Laboratories 
ROSEBANK, STATEN ISLAND, NEW YORK, N.Y. 5 
Boston, Chicago, Cincinnati, Cleveland, Greenville, S.C., F. Ritter & Co. 
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——AEROSOL NEWS 


Aerosol Committee 
To Hold Meeting 


The Aerosol Administrative Commit- 
tee of the Chemical Specialty Manufac- 
turers Association will meet September 
24-26 at the Oyster Harbors Club, Os- 
terville, Mass. when the board of gover- 
nors of the association holds its meeting, 


there. 


Information on 1956 


Aerosol Awards Competition 
Entries for the 1956 Aerosol Awards 
Competition sponsored by the Chemical 
Specialty Manufacturers Assn. close Oc- 
tober 15. A product to be entered must 
have been freely offered for sale prior 
to September 1. The awards will be made 
at the December 3-5 meeting of the As- 
sociation in the Mayflower Hotel, Wash- 


ington, D. C. Practically every possible 
aerosol type is included. Those of most 
interest to the cosmetic and its allied 


industries are: Room deodorants, house- 
hold products, shaving products, hair 
preparations and other personal products 
such body deodorants, shampoos, 
Frederick G. Lodes is chair- 


as 


di ugs, etc 


EPICIAL 


A spicy undefinable warm note useful 
in blending modern perfumes 


MIMOSA 


ESTEREL 


Really the odor of the Mimosa flower 
of the French Riviera. Luxurious and 
pleasant. May be used with excellent 
results in many new creations. 


PH. CHALEYER INC. 


160 East 56th Street 
Plaza 3-8618 
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man of the awards committee. Entries 


should be sent in as soon as_ possible. 


Forms for the application of an entry 
are obtainable from the Aerosol Awards 
Committee of the Chemical Specialty 
Manufacturers Assn., 50 E. 41 St.. New 


York 17, N. Y. The entry should com- 
prise completely assembled empty 
container and a completed entry blank. 


one 


Aerosol Seminar Featured 
At Packaging Institute 


An aerosol seminar was a feature of 
the 18th annual forum of the Packaging 
Institute in the Hotel Statler, Cleveland. 
September 11. The theme was “Aerosols 

Next Stop the Pharmaceutical Indus- 
try.” The moderator was Richard J. 
Hennessy. Two papers were presented: 
*“Aerosols—Principles and Scope of Op- 


eration” T. D. Johnson: and “Pharma- 
ceutical Aerosols from Idea to Product,” 
Morris Root. 


Propose Changes in Regulations 
On Shipment of Aerosols 


Changes in the regulations of the In- 


terstate Commerce Commission on the 











safe shipment of aerosol products which 
are contemplated were distributed by the 


Chemical Specialty Manufacturers Assn 
last month and a special meeting was 
held September 13 to. consider the 


changes proposed. Sec. 9 is of particular 


interest to the cosmetic industry. The 
proposed regulation suggested by the 
Bureau of Explosives reads: “In inside 


non-refillable coated glass or metal con- 
tainer of not more than 8& fluid ounces 
capacity charged with a non poisonous 
drug, medicine, or soap and 
gas to a pressure not exceeding 85 Ib 
absolute pressure at 70 deg. F. or 150 
Ibs. absolute pressure at 130 deg. F. and 
capable of withstanding without rupture 
leakage one and one half times the 
pressure at 130 deg. F. (73.302 a-9) 


cosmetic 


or 


Givaudanian Reports on 
New Suspension Agent 


Deltyl Extra, a suspension agent for 
powder aerosols) manufactured — by 
Givaudan-Delawanna, Inc., was recom 


mended in The Givaudanian recently for 
its compatibility with basic cosmetic in 
gredients. The material sald to be 
usable in low concentrations and to have 
exceptional solvent properties 


Was 
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SCC Issues Revised Program 
for 3rd Cosmetic Seminar 


The Society of Cosmetic Chemists has 
issued the final program for the third an 
nual cosmetic seminar, to be held at the 
Barbizon-Plaza Hotel, New York City 
on October 4-5 

9:00 a.m., October 4—Biochemistry o 
Epidermal Keratinization 

|. “Biochemical Data on Physiologic 
and Pathologic Epidermal Keratiniza 
tion.” by Peter Flesch, University of 
Pennsylvania, Department of Dermatol 
ogy. Philadelphia, Pa 

2. “Physiology and Pathology of Epi 
dermal Keratinization,” by Stephen Roth 
man, University of Chicago, School of 
Medicine, Chicago, III 

3. “Morphology of the Epidermis as 
Shown by the Electron Microscope.” Ce 
cily Cannan Selby, Cornell University 
Medical College, New York, N. ¥ 

4. “A New Method for Measuring the 
Hardness of Keratin,” Samuel M. Peck 
Columbia University; and Arthur Glick 
Mount Sinai Hospital, New York, N. ¥ 

Round table discussion by Franz Herr 
mann and Rudolf L. Baer. both of the 
Department of Dermatology, New York 
University—Bellevue Medical Center, 
New York, N. Y.; Earl O. Butcher, De 
partment of Anatomy, College of Den 
tistry, New York University. New York, 
N. Y.. and Irvin H. Blank, Massachusetts 
General Hospital, Boston, Mass 

Moderator of the section will be Mar 
ion B. Sulzberger, Department of Der 
matology. New York Universitv—Belle 
vue Medical Center, New York, N. ¥ 

12:45-1:45 p.m., luncheon, New York 
Academy of Sciences Building 

2:00 p.m Theory and Application of 
Viscosity in Cosmetics: 

1. “Capillary Methods of Flow Meas 
urement,” Alden B. Bestul, National Bu 
reau Of Standards, Washington, D. ¢ 

2. “Rotational Methods of Flow Meas 
urement,” Walter K. Asbeck, Carbide & 
Carbon Chemicals Co., South Charles 
ton, W. Va 

3. “Ultrasonic Method of Flow Meas 
urement,” Wilfred Roth, Roth Labora 
tory for Physical Research, Hartford 
Conn 

4. “Interpretations and Applications of 
Flow Measurement,” Ruth N. Weltmann, 
National Advisory Committee for Aero- 
nautics, Lewis Flight Propulsion Labora 
tory, Cleveland Airport, Ohio. 

Discussion by George J. Rosenblit, 
Bendix Aviation Corp., Cincinnati, Ohio: 
Frank D. Dexter, Bakelite Co., Bound 
Brook, N. J.; Romuald Bulas, Interchemi- 
cal Corp., New York, N. Y.; and S. V. 
Lieberman, Bristol-Myers Products Divi- 
sion, Hillside, N. J 

Moderator will be Frederick A. Eirich, 
Polytechnic Institute of Brooklyn, Brook- 
lyn. N. Y. 

5:45 p.m., cocktails; 6:15 p.m., dinner, 
New York Academy of Sciences Build- 
ing. 

9:00 a.m., October 5—Modern Emul- 
sification Techniques: 

1. “Continuous Processing of Cosmetic 
Products in Votator Apparatus,” John P. 
Bolanowski, The Girdler Co., Votator 
Division, Louisville, Ky. 

2. “Ultrasonic Emulsification: Theory, 
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LUIS DE HOYOS SPEAKS AT FOREIGN POLICY CONFERENCE 





Luis de Hoyos, vice-president and 
treasurer of Synfleur Scientific Labora- 
tories, Inc.. Monticello manufacturer of 
basic perfume and flavoring materials, 
participated as a panel speaker at the 
eighth annual conference on American 
Foreign Policy held recently at Colgate 
University in Hamilton, New York. Mr 
de Hoyos was invited as a representative 
of business to act on the panel dealing 
with problems of American’ Foreign 
Policy in Latin America, where Mr. de 
Hoyos travels extensively and has numer 
ous business affiliations. 

Among the featured speakers and 
honored guests at the conference were 
the Ambassadors from Colombia, Greece. 
Iraq, China, Ceylon, New Zealand. a 


Applications. and Limitations.” Wilfred 
Roth, Roth Laboratory for Physical Re 
search, Hartford, Conn 

Discussion by Donald M. Skauen, Uni 
versity of Connecticut, School of Phar 
macy, Storrs, Conn.; and S. J. Strianse, 
Shulton, Inc., Clifton, N. J. 

Moderator will be S. D. Gershon, Le- 
ver Brothers Co., Research and Develop 
ment Division, Edgewater, N. J. 

12:15 p.m., luncheon, New York Acad- 
emy of Sciences Building. 

Plant trips to the Mennen Co., Morris 
town, N. J.; Shulton, Inc., Clifton, N. J.: 
Bristol-Myers Co., Hillside, N. J.: and 
Helena Rubinstein, Inc., Roslyn, Long 
Island. 


Germaine Monteil Presents 
Super-Royal Cream 


Germaine Monteil has introduced this 
this month her new product, Super-Royal 
Cream. Based on 100 milligrams of royal 
jelly per ounce, the cream is composed 
of a combination of skin conditioners 
and moisturizing agents. It comes in an 
ivory fluted jar with gold metal label, 
presented in a gold metal foil platform 
box. The prices are $10 for one ounce, 
$18 for two ounces, and $30 for four 
ounces. 


well as Jacob Javits, Attorney Genera! 
of The State of New York: Thomas Fin- 
letter. ex-Secretary of the Air Force, and 
Dr. Jose A. Mora. Secretary—General. 
Organization of American States, and 
other distinguished visitors 

\bove the Latin American panel is 
seen in session. From left to right are 
Joseph M. Marrone. director. Foreign 
Trade Zones Board, Dept. of Commerce: 
Hon. Paul C. Daniels, former U. S. Am- 
bassador to Ecuador and Honduras: D1 
Arthur P. Whitaker, Professor of Latin 
American History, University of Pennsyl 
vania, Chairman: Luis de Hoyos. vice 
president and treasurer Synfleur Scien- 
tific Laboratories: Milton Bracker. Latin 
\merican specialist. New York Times 


Ungerer & Co. Has 
New Chicago Address 


As recently announced by the manage 
ment. Ungerer & Co., Inc. have ex- 
panded both their Chicago office and 
warehouse facilities in order to accom 
modate the company’s increased business 
activity in that area. Effective August 29 
the Ungerer Chicago office was relocated 
at the new address, 1415 Howard St.. 
Chicago, Ill. 


Associated Products, Inc. 
Moves Offices and Plant 


Associated Products, Inc.. has an- 
nounced the relocation of their offices 
and plant in a new and larger building 
at 1479 Glenn Ave., Glenshaw, Pa. The 
new telephone number is HUnter 6-2255. 


New location for NY Office 
of Archer-Daniels-Midland 


The New York regional sales office of 
the Chemical Products Division, Archer- 
Daniels-Midland Co., has moved to larger 
quarters in the Transportation Building. 
225 Broadway, New York 7, N. Y. The 
telephone number remains the same. 
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Charles A. Wagner Co. Moves 
To New Philadelphia Quarters 





MAX FACTOR OPENS NEW HOLLYWOOD BUILDING 


The Charles A. Wagner Co. Inc., 
manufacturers, exporters and importers, 
has moved trom Callowhill St. to new 





and larger quarters at 4455 North Sixth 
St... Philadelphia 40, Pa. The company 
was started in 1910 by Charles A. Wag 
| ner, founder and president 
Obituary 
Martin Adelmann 
Martin Adelmann, many years produc 
tion chemist with Schimmel & Co., Inc 
| passed away While on a visit in Germany 
Mr. Adelmann was a graduate of the 
| University of Wurzburg and had been 
associated with Schimmel in New York 
for more than 20 years. He is survived 
by his wife. Mrs. Katharina Adelmann, 
who has been also with Schimmel as a 
| chemist for many years 
Arthur E, Laverty 
Arthur E. Laverty, the efficient execu 
Max Factor & Co. formally partments for a more efficient opet tive secretary of the Toilet Goods Manu 
opened the doors of its new gener ation. A laboratory wing on the facturers Assn. of Canada, died recentl 
; : 7 » oe 7 . » . 
il office and research laboratories third floor houses five separate at the age of 52 years. He was formerly 
| > . > » . 
building in August he new $I laboratories—analytical, biological, secretary of the Proprietary Assn. of 
i million headquarters for the com- compounding, research and _ per- Canada 
pany is located at 1655 North Mc fume. Sales and administration de 
Cadden Place in the heart of Holly partments are on the second floor Dr. Casper V. Casper 
1. The le hree- ; rgrate ‘ture 
wood. h modern thr tory of the intergrated structure. 
el ; ns a a , - k , The ; t = . h Dr. Casper V. Casper, formerly chem 
sorcelain enamel, glass and bric re modern structure has been 
. = : bled M | ‘ = faa ti a th ot ist for Charles of the Ritz, Norwalk 
structure has enable ax Factor under construction for the pas 
Se nee aa eae : ae Conn., died recently in Colorado Springs 
to modernize, expand and integrate year. It was financed entirely from Colo 
Ol 
| its administration and research de retained earnings 
sass = Walter S. Rapelje 


‘ i. ' Walter S. Rapelje. formerly director 
Birthday Party Idea Rated Little Lady Herself.” refreshments, and of research and development for Col 
display material are provided by Helene 


; gate-Palmolive Co., died August 15 at 
Pessl Inc., as is a fuil outline of program 


Atlantic Beach, N. J. at the age of 73 
vears. Prior to coming to the Colgate 


Successful by Helene Pessl 


and procedure. Other assistance offered 


| Helene Pessl, Inc. has announced that participating stores includes Little Lads organization he was treasurer and su 

a? gee ees preset ge Siew “Sieke Coke ene ae” te ee eee ee 
: Ss i mere , which was purchased by Colgate & Co 

banner year. A total of 38 stores are in and $25 cash toward professional enter 

volved to date tainment for the party. 

The parties, in connection with which The Little “ya of the Year, to be Dr. Charles J. Duca 

Helene Pessl Inc. is now seeking a “Little chosen from local Litthe Lady winners on Dr. Charles J. Duca director of bac 

Lady of the Year.” are operated co-op- the basis of an essay and photographs, teriology. Bristol Myers Products Divi 

eratively between the store and the chil will receive a modelling contract from sion, died recently in Springfield, N. J 

lren’s toiletry company. Costumes fot Helene Pessl Inc. for the coming year the age of 49 years. 
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¢ Overstocked Inventories iatetinn 

e Job Lots & Slow Moving Merchandise ALL NEW & RARE 
e Highest Cash Prices Paid SYNTHETIC & NATURAL 

e Outside Channels of Distribution RAW MATERIALS 


For Perfumes & Flavors 
Ask for ovr new complete catalogue 


TRY US ON YOUR NEXT CLOSE-OUT 


Rated in Dun and Bradstreet 


We Buy Entire Stocks and Plants Laboratories, Ine. 
GENESEE TRADING CO., INC. 


18 W. 21 St., NY.C. 
Chelsea 2-5825-6 17 West 60th St. New York 23, N.Y. Plaza 7-817) 
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Herbert W. Rassmann, export manage 
ot Dragoco of West Germany, aromatics 
nd essential oils producers, has arrived 


this country for a three months stay 





Herbert W. Rassmann 


He will assist Dr. Henry Gribou, man 
iger of the U.S. division of the company 
in coordinating the activities of the U.S 
division and the home office. Mr. Rass 
mann, Who has been with Dragoco sinc 
1948, has a wide knowledge of the per 
fume and flavors industries 


John A. Cawley, president of the House 
of Tangee. accompanied by Mrs. Cawley 
made a three weeks’ visit to South 
America. They inspected sales agencies 
and manufacturing plants of Tangee in 
Argentina, Chile, Ecuador, Colombia and 
Panama, returning to the United States 


the first week in September 


Walter C. Deakyne, Jr. has been ap 
pointed assistant general sales manager 
of Heyden Chemical Corp. He has been 
with Heyden since 1951, where he has 





Walter C. Deakyne, Jr. 


Served as sales representative with the 
Philadelphia District office, southern re 
gional sales manager, and New York 
sales manager. 
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Richard H. Boggs has been appointed 
export sales manager of Heyden Chem 
ical Corp. and its Western Hemisphere 
subsidiary. Hevden Export Corp. M1 





eS 


Richard H. Boggs 


Boggs has been assistant to the director 
of overseas operations of Nuodex Prod- 
a division of Heyden Chemical 


Corp.. since he joined the organization 
in 1955 


ucts Co., 


Previously he was associated 
American Petroleum Institute, 
Porter Co.. Inc. and the United 


with the 
H. K 
Nations 


Jacob Manheimer, dean of the essen 
tial oil industry in the United States, cele 
brated his ninetv-second birthday August 
16. He was born while the war between 
the states was still in progress and entered 
the essential oil business September 6 
1876. Thus he has been actively associated 
with the industry for 80 years. Despite 
his vears he ts very active and comes to 
business every day and uses airplanes 
frequently to make trips to visit out-of- 
town customers of J. Manheimer Inc.., 
New York. in’ various parts of — the 
country 


Ollie Whiteman has been appointed 
territory manager of the Northern New 
York territory for Lentheric Division ot 
the Olin Mathieson Chemical Corp. 


Dr. Jean J. Martinat who is makin 
an extended tour of Europe, writes that 
Grasse. France which he visited for three 
days has been accommodating many 
tourists, 70° of which he estimates came 
trom the United States. “Grasse.” he says 
“is a unique, artistic, industrious and 
beautiful community and the people of 
the city are very friendly and follow a 
pattern of living that they do not wish to 
change. Moreover.” he adds, “the younget 
American country likewise does not wish 
the beauty of the old world, as exempli- 
fied in the site of the floral industry in 
France, which plays such an important 
part in promoting the welfare of the 
civilized world, ever to perish.” 


ERSONALITIES 


Bert Sanders has been appointed per 
sonnel manager of the toiletries division 
of Shulton, Inc. He has been in person- 
nel work in the industry for the past 





Wses F 4 


Bert Sanders 


eleven years. Mr. Sanders is a graduate 
of Manhattan College and he attended 
the School of Law of St. John’s Univer- 
sity. 


Morris Levinson, president of Associ- 
ated Products, manufacturers of 5-Day 
Deodorant Pads, has been named presi- 
dent of Rival Packing Co., makers of 
Rival Dog Food 


Jacqueline Cochran, who in private life 
is Mrs. Floyd Odlum. was one of the 
speakers at the Republican national con 
vention in San Francisco, August 21. Miss 
Cochran is a candidate for Congress in 
California 


William Palmer has been named sales 
representative in the New York metro- 





William Palmer 


politan area for the Fine Chemicals divi- 
sion of Shulton, Inc. He was formerly 
with Chicopee Mills, Inc. Mr. Palmer is 
a graduate of Lafayette College. 
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Maas of Felton Chemical 


has been transferred to the com 


A. Stanley 
Co., Inc 
pany’s mid-west headquarters in Chicago 





Philip Chaleyer who has been spending 
the Summer with Mrs. Chaleyer, visiting 
places of interest in Europe will sail for 
the United States September 21. While in 
Basle. Switzerland, Mr. Chaleyer spent 
a week in conference with officials of 
Hoffman-LaRoche Co. Writing from the 
Austrian Tyrol Mr. Chaleyer reports that 
hotels are crowded and that it is difficult 
to obtain accommodations. notably in 
Vienna. As a result Mr. and Mrs. Cha 


Noah 


the field staff of Felton Chemical Co. He 
headquarters in 


will make his 





been added to 


M. Showe lias 





Detroit, 





leyer omitted their planned visit to 
Vienna and instead went to a picturesque | 
village near Salzburg before returning to i 
Paris 
Arthur B. Richardson of Chesebrough 
Ponds was awarded an honorary degree 
of Doctor of Laws by the University of 
Maine for his service to commerce and 
A. Stanley Maas ened Noah M. Showe 
A veteran of 22 years with Felton, he Jacques d’Aigremont, president of and will service East Michigan, Ohio and 
will cover West Michigan, Indiana and Roure-Dupont, Inc., has just returned West Virginia 
Ilinois . trom a visit of more than two months - ss 
abroad. He commuted between _ his Mrs. Penelope Atsaves Wotherspoon, 
Steve Balkam, formerly Pacific Coast farm in Vichy, and Grasse and Paris. formerly perfumer for Faberge Ine. is 
sales manager for Angelique & Co., has He brought back with him samples of now associated with the Grace Chemical 
been elected a vice president of the com- the new crops of rose de Mai, jasmin, Co., New York, N.Y 
pany. In his new position, he will head lavender and other naturals for which 
the Pacific Coast division and oversee the Roure-Bertrand Fils & Justin Dupont Gustavus A. Pfeiffer, who died some 
company’s sales management, merchan- have been well known for more than a time ago, left an estate of $11,944,739 
dising, product development and’ sales century. He also is most enthusiastic the bulk of which was given to charity 
promotion. Ernest Boles, formerly Pacific about the newest developments of Bas- He was president of William R. Warner 
Coast sales manager of Sardeau Inc., suc- odors and specialties that have been de- & Co. for many years, and as head ot 
ceeds Mr. Balkam as Angelique’s Pacific veloped by technicians of the Argenteuil Richard Hudnut was active in the toilet 
Coast sales manager. laboratories. goods industry. 
STANDARD Chonilies, Gc. 
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MARKET REPORT 





Prices Tending to More Normal Levels .. . 


EMANDS tor a general line of Sum 
mer tiems and early preparations on 
the part of makers of proprietaries, phar 
maceuticais, toiletries, and perfumes for 
the coming Fall should tend to keep es 
sential oil and aromatic chemical sales 


at a good level. Labor difficulties. vaca- 
tions and other outside influences have 
all served to make for a degree of uncer- 
tainity. The return of prices on several 
essential oils to more normal price levels 


is expected to reduce buyer resistance 


PRICE CHANGES 


Advances 


Oil nutmeg 

Beeswax, crude 

Carnauba wax, No. | yellow 
Gum rosin, grade N, cwt 
Balsam, Tolu 

Coconut oil. tanks, coast 
Copra, coast, ton 

Tallow, fancy 


Grease, yellow 


Declines 


Glycerin, crude 
Soap lye 
Saponification 

Linalool 

Lonalyl acetate, 90-92 

Oil citronella 
Ceylon 
Formosi 

Geraniol 
Extra 
Soap grade 

Geraniol acetate 

Aubepine 

Hydroxy citronellal 

Nominal 


Prices per pound unless otherwise specified. 


TONE HEAVY IN GLYCERIN— 


\ break of a full cent a pound in do- 
mestic crude glycerin prices, a more com- 
petitive situation in foreign markets, and 
the continued high level of stocks are 
factors responsible for a growing feeling 
in the trade that there will be a general 
break in the domestic market over the 
final quarter of the year. The decline in 
crude prices over the past month brought 
the market down to 16 cents per pound 
tor soup lye 
with 21 
last year 


This latter figure compares 
cents per pound in force late 


CITRONELLA OILS WEAKER— 


Prices on Formosan citronella oil lost 
further ground over the past month, as 
had been expected, in view of the low 
quotations that had been coming out of 
the primary center for October forward 
Shipments. The oil from Ceylon likewise 
Showed an easier tendency. Spot prices 
On Formosan oil dropped to $1.45 to 
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Current Previous 
$8.50 $7.50 
0.67 0.66 
$1.45 $1.39 
$8.07 $7.57 
$5.25 $5.00 
O.1 1's 0.1034 

$155.00 $148.00 
0.0714 0.0634 
0.0648 0.06'4 
0.16 0.17 
0.1760 0.19 
$3.60 $4.10 
$3.70 $4.00 
O.88 0.90 
$1.45 $1.65 
$4.15 $4.50 
$2.70 $2.85 
$3.85 $4.50 
$2.00 $2.20 
$7.35 oy 75 


$1.55 per pound over the past month 
with indications pointing to further re- 
ductions in the months ahead. 


SPICE OILS MIXED— 


Oil coriander displayed a rather un- 
settled tone due to the presence of some 
cheap lots in the local market, but nut- 
meg oil scored a further sharp advance 
with some dealers having moved quota- 


tions up to $10.50 per pound for limited 
unsold lots 


CITRIC ACID ACTIVE— 


Demand for citric acid has been run- 
ning at an all time high level. It has been 
meeting with increased favor in the food 
processing industry and takings for the 
account of beverage manufacturers have 
steadily mounted over the past few 
months. Output of citric acid salts has 
been placed at a total of 5,543,000 
pounds over the past year, While prices 
have remained steady for some time, the 
increasing turnover of supplies has served 


to extend considerable firmness to the 
general tone. 


LANOLIN SUPPLIES AMPLE— 


Availability of degras or wool grease 
from which lanolin is made has served 
to keep the market amply supplied with 
material despite steadily increasing de- 
mands for the article. Its use in waterless 
handcleaners has been a factor in lifting 
sales although overall consumption has 
been steadily rising. Prices, while un- 
changed, have been subject to shading in 
some directions in the face of good sup- 


plies. 


MINT OILS STEADY— 


Mint oils displayed remarkable sta- 
bility over the past month as distillation 
of new crop oils got underway. Earlier 
estimates this year had indicated a jump 
in acreage of about 10 percent. Because 
of a rather disappointing yield last sea- 
son there has been a rather tight supply 
situation in high test peppermint oil for 
many months. Trade observers do not 
appear concerned over the possibility of 
any increase in production of peppermint 
and spearmint oils this year. Consump- 
tion of both items has increased and 
there have been occasions when spear- 
mint was in a short supply position. 


STRONG TONE IN WAXES— 


The Suez crises brought a flurry of ac- 
tivity in some of higher grades of bees- 
wax which in turn was accompanied by 
an upward trend in prices. Egyptian 
beeswax tightened and South 
American and other varieties were im- 
mediately affected by the stronger tone 
in those varieties that normally move 
through the Canal. Yellow grades of 
carnauba wax were likewise higher in 
price. The extended rise in prices re- 
flected a tight supply position, a situation 
that has been developing for the past 
several months. 


crude 


NEROL!, LAVENDER ADVANCING— 


Prices on lavender and neroli have 
been edging upward. In fact the rise in 
neroli brought the market to a new all- 
time high level. The unusually firm con- 
ditions surrounding these articles fail to 
come as a surprise to the trade, however, 
in view of earlier reports that have been 


received here regarding crop damage 
MENTHOL QUIET— 


Trade in menthol remained quiet over 
the past month but trade observers be- 
lieve that there is a considerable amount 
of business to be placed in the months 
ahead. 
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DIE AND LABEL COMPANY 
Cr0ealon Of fine tatels,. Tags and. Packages 















Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


iso Propyl Quinoline e¢ Isobutyl Quinoline 
Ethyl Anthranilate ¢ Butyl Anthranilate 


Skatol 
Linaly!l Anthranilate e  Linalyl lsobutyrate 


SHEET METAL Falnmov Ny 


STAMPINGS CHEMICAL CO., INC. 
CONSOLIDATED FRUIT JAR co. 600 peereneee: _: Street Newark 5, - é. 


NEW BRUNSWICK, N. J. -— peaceastens 


@PURE WHITE 
@ EXTRA QUALITY 
@ ABSOLUTELY PURE 


@ ABOVE U.S.P. 
STANDARDS 




























Crown Cap 
6, 10, 13 
15 mm Sizes 


Aluminum Eye Bath Cup 










1905 _ 1956 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


A 
NATIONALLY USED 


COLLECTION AGENCY 
covering the U. S. through 


its own personal representatives THEODOR LEONHARD WAX CO., INC. 


HALEDON, PATERSON NEW JERSEY 
New York 16 N Y Western Distributor: A. C. Drury & Co., 219 E. North Water St., Chicago, Ill. 


@ Samples will gladly be sent 
on request—at no obligation 


Sorving the Trade for 104 Years 


142 Lexington Avenue 
(Our Own Building) 








Revised, enlarged Edition 


WE BUY FOR CASH HENLEY’S 20th CENTURY BOOK 
of 
CLOSE-OUTS e SURPLUS FORMULAS, PROCESSES, TRADE SECRETS 


Includes sections on Plastics and Photography. Manu- 
; : facturers, Chemists and others call HENLEY’S the most 
tainers ¢ Chemicals ¢ Closures valuable book of its kind. Nearly 10,000 formulas, 
Cosmetics of any Descriptions processes, trade secrets. A wealth of practical guid- 
ance. A single formula may be worth 100 times the 
price of the book. 

Over 900 pages, 82” x 5%”. Completely indexed, 


Bottles e Caps e Jars e Con- 


Also Business Small or Large . 


a co. cloth binding. $5.25 postpaid. Order today from 

. 15th St. e New York 3, N.Y. MOORE PUBLISHING CO., 48 West 38th St., New York 
Telephone Oregon 5-9444— 18, N.Y. 

Oregon 5-8568 LEE EEE EEE 
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CLASSIFIED ADVERTISEMENTS 


Rates per line, per insertion: Situations Wanted and Help Wanted, 50c. All other 


classifications, $1.00. Please send check with copy 


BUSINESS OPPORTUNITIES 


“JASMIN ABSOLUTE ARTEFATTO™ Nature’s Faithtul Twin. 
The ideal complete replacement for the natural absolute. Full 
bodied, long lasting. Pure jasmin note all the way. 
Sample and price on request. 
Di Salvo Fine Perfumes, 1422 Chestnut St.. Phila. 2. Pa. 


Long established) manufacturers representative with Chicago 


headquarters— serving Soap, Cosmetic, Aerosol, Drug and Chemi- 
cal industries in midwest states desires reputable line of perfume 
raw materials, industrial reodorants, flavors or chemical special- 
ties, with good potential. Write Box 23127, American Perfumer 


& Aromatics Magazine, 18 West 38th St. New York 18, N.Y. 


FOR SALE 







CHILLING TANK FOR SALE 
Frigidaire Unit 3 H.P., A.C. Motor. Pfaudler 


heavy duty 200 gallon tank. Reasonatne. 
The Sintos Company, Irc., 






FOR SALE: 6 —-GLASs LINED 25 GALLON TANKS COVERS 
PERFECT CONDITION ON RAISED ROLLING PLATFORMS, 
ML. 25K. 


HELP WANTED 


COMMISSION SALESMAN: Connecticut: manufacturer expand- 
ing production needs top calibre man to sell lipstick eases to New 
York Cosmetic field. Must know the trade and be ready to com- 
bine aggressiveness and imagination to warrant the high earnings 
at stake, This would be a long term connection, so tell us all 
thout yourself and whom you know in the business. Mid-West and 
West Coast areas also open. Write Box £3125, American Perfumer 


& Aromatics. 18 West 38th St. New York 18. N.Y. 


WANTED: Flavor Chemist with Organie Chemistry background. 
May be either male or female. Send complete resume of educa- 
tion and experience to Box #3126, American Perfumer & Aroma- 


ties Magazine, 18 West 38th St. New York 18, N.Y. 
MISCELLANEOUS 


PEPPERMINT OIL (ARVENSIS FORMOSAN) 
PRICE QUOTATIONS UCPON REQUEST. FOR FULL PAR. 
MCULARS CONTACT. PUNG LAL PERFUMERY CO. LTD. 
NO. 47 CHUNGHUA ROAD, TAIPEL, TAIWAN, CABLE ADD. 
“PPESSENSE” TAIPEI, 


SITUATION WANTED 


Salesman seeks A-1 perfumer, with capital, to develop West Coast 
and adjoining states, under my direction, via: perfume bar in 
better beauty salons, or, through loeal franchise agents. or. by 
using these or other methods. singly or in combination, with 
really fine quality and variety to assure an active, full operation, 
Write Roy K. Hess, Box 2. Chicago 90, Hines. 


tas 

American Perfumer 
Classified for 
Best Results 





Carl N. Andersen, PhD 


Consulting Chemist 
Cosmetics, Soaps and Synthetic Detergents 


52 Vanderbilt Ave.—Room 2008, Laboratory: Briarcliff Manor, 
New York 17, N.Y. N.Y. 


Phone: Mu. 9-0789 Phone: Briarcliff 6-1550 





& Aromatics 












PROFESSIONAL SERVICE 


“L’ ART de la PARFUMERIE par EXCELLENCE” 
And its Applications to the Industry 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics Creations of Highly Original Perfumes 


Toilet Articles Duplications of Most Difficult Fragrances 


Soaps Unique Kind of Professional Services. 
Flavors 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 
TEL. PLAZA 7-3861 


Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Labs: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sul Putt & Kushy, .* 


analytical, consulting, research chemists 
i Established 1921 


“OG 


RESEARCH LABORATORY SERVICES 
Cosmetic Formulation and Improvement 

Skin irritation studies. Completely equipped labora- 
tories for animal work. Analytical determinations. 
Soap and syndet evaluations. 

= . 

FOSTER D. SNE 


29WESTIS”ST.NEW YORK I!, 


Kindly Inquire 













Write for 
Our Booklet 
“Cosmetics” 


LL inc.- 


Ny. —WA 4-8800 








LEBERCO LABORATORIES 


Irritation Studies—Sensitivity Tests 
Toxicity and Safety Tests on 
Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 

127 HAWTHORNE ST., ROSELLE PARK, N. J. 





Miniature Perfume Boftles 


rom 14 dram to \4 oz. 

HANDMADE GLASS NOVELTIES 

MINIATURE GLASS FUNNELS { 
SPECIAL ORDER WORK 


KENBURY GLASS WORKS 
132 W. 14th Street New York 11, N. Y. 





Basil A. Pegushin 


Perfumer e Chemist e Consultant 


121 Spruce St. 
Stratford, Conn. 
EDison 7-1515 


106 W. 47th St. 
New York, N. Y 
COlumbus 5-2525 
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REUME 
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“THE ART WATCH NATURE MAKES” 


First inspired by nature, art must constantly 
return to its source of origin. Through .iany years 
of creative experience, D&O has mastered 
this basic combination, and offers, in the form of 
imaginative fragances...the perfect 


integration of art and nature. Consult D&O. 


aoe 


fiye 


ESTABLISHED 1798 


ences 


DODGE & OLCOTT, INC. 


180 Varick Street, New York 14, N. Y. 
Sales Offices in Principal Cities 


ESSENTIAL OILS * AROMATIC CHEMICALS © PERFUME BASES © FLAVOR BASES © DRY SOLUBLE SEASONINGS 
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A View of Descollonges Freres Plant in Lyons, France. Founded i 1904 


Boisolene 

Cassie Isoflor 
Honeysuckle No. 500 
Jasmarome 

Jasmin de Provence B 
Jasmin Fleurs D 


Jonquille Isoflor 


Lilas Isoflor B 


Mugvet Isoflor A 


Rose Anthosia* 
Tuberose Isoflor 


Violette de Provence 


Aromatic Chemicals 


TO THE 
WORLD OF 
FRAGRANCE... 


DESCOLLONGES introduced, since 1904, many 
new ideas and formulas. 


For over a half century, great and varied have 
been their uses and users. Today they stand 
as time honored creations. 


Search all the field of aromatic chemicals, 
perfume specialties and essential oils, 
nowhere will you find fragrance materials 
of higher fidelity than those bearing 

the DESCOLLONGES label. 


You can also place full confidence in 

the resourcefulness of DESCOLLONGES whenever 
you have a perfume problem, 

whenever you seek a new fragrance. 


Perfume Specialties e Essential Oils 


hrough the years, our Rose Anthosia has remained a classic in the perfuming art, giving the true rose fragrance 


t the flower. An invaluable aid to perfumers for replacing, in whole or in part, the natural Absolute Rose of 


160 5th AVENUE, N.Y. 10 


CHELSEA 3-1937 





